
AMCIS DIPLOMA IN
SCHOOLS MARKETING

NEW PROGRAMME FOR 2019
- SEE INSIDE FOR DETAILS

25 hours
CPD

• Widely recognised as the leading qualification in Independent 
Schools Marketing

• Residential training and networking opportunities
• Tailor-made, school-specific assignments with expert feedback 

and analysis
• Mix of marketing theory and practical application
• Now in its 14th year

Level 1:
Two day immersive

residential course on
Marketing Strategy and Tactics

Level 2:
Candidates complete 3 one day 

workshops from a choice of sector 
specific topics and content



Level One: Marketing Strategy and Tactics
Wednesday 9 & Thursday 10 October 2019 - Hitchin, Hertfordshire

The AMCIS Diploma in Schools Marketing has been running for over 14 years.  Recognised 
by independent schools as the only sector specific qualification for marketeers, the Diploma is highly 
regarded and sought after.

As the sector has evolved, so has the role of marketing in schools, and following extensive research across 
our membership and beyond we have restructured and redesigned our Diploma in Schools Marketing to 
ensure that we deliver the most cutting edge and relevant course for those looking to gain experience 
and knowledge of marketing in the Independent Schools Sector today.

There are two levels to the new Diploma in Schools Marketing:

Objective:
Participants will learn the conceptual frameworks and practical techniques necessary for constructing a 
creative and competitive marketing audit and plan for their school.

Course Structure:
A two day residential course taking place in the Autumn Term, with a school-based assignment to be 
completed and assessed following the course.  

Training Methods:
Classroom-based learning, with discussion and team exercises alongside real-life case studies.

Assignment:
Delegates will be asked to complete an assignment allowing them to show that they can successfully 
implement the knowledge they have learnt on the course. This assignment will be marked and useful 
feedback given. All successful candidates will receive a Level One Certificate in Schools Marketing.  

Venue:
Needham House Hotel, Little Wymondley, Hitchin, Hertfordshire, SG4 7JJ       www.needhamhouse.co.uk 

The hotel benefits from spa and gym facilities. It is located very close to the A1(M) and is a ten minute taxi 
ride from Stevenage station.  The costs of the course include all meals and refreshments and an overnight 
stay. 

Level One Course Content:

Day One - Wednesday 9 October 2019

• Review of Key Concepts
- What is marketing
- Definitions of marketing
- Distinctive features of the schools’ market

• Marketing Planning – A Recommended Approach and Structure
- Structuring the marketing plan
- Understanding the planning process

• Assessing the Current Situation – The Internal Audit
- How to conduct an audit 
- Case study exercise 

• Assessing the Current Situation – The External Audit
- Understanding the business environment
- Analysing your catchment area 
- Exploring trends
- Competitor behaviour

• Market Research
- Research techniques
- Principles of good research
- Writing a research brief

• SWOT Analysis and Setting Objectives
- Principles of SWOT (or “SWEET” analysis)
- Setting marketing aims and objectives 

Day Two - Thursday 10 October 2019

• Developing a School Brand
- What, why and How
- Defining an effective brand strategy

• Digital Marketing
- Social media, SEO, email and content marketing
- Global trends
- Good and bad practice examination

• Marketing Planning
- Creating a highly effective marketing plan
- Integrating your plan within the School Development Plan



It is widely recognised that the role of marketing in the Independent Schools sector is far reaching and the 
skills and expertise required will often depend on the make-up of the Marketing Department.  As a result 
Level Two of the Diploma is structured to allow delegates to focus on the specific areas which are of key 
interest to them and their school. 

Course Structure:
Candidates will be required to attend three one day workshops from the seven on offer and complete the 
necessary assignment for each one in order to gain the full Diploma in Schools Marketing.

Training Methods:
Classroom-based, one day, interactive workshops with numbers limited to 15 to ensure delegates are 
able to interact and actively participate in the day.  

Delegates can choose from the following seven one day workshops.   

  WORKSHOP   DATE   COURSE TUTOR

International Marketing Wednesday 20 November 2019 Suzanne Rowse, Director & Kathy 
Campbell, Head of International 
Marketing & Development, British 
Boarding Schools Network Ltd

Implementing a Marketing Brand Wednesday 15 January 2020 Shaun Mears, Director, QS Designs

Digital Marketing Thursday 16 January 2020 Karen D'Aquilar, Aliciam Marketing 
Consultancy

Impactful Copywriting Wednesday 18 March 2020 Sian Jones, Director, Sian Jones 
Consultancy

Personal Effectiveness Thursday 19 March 2020 Sian Jones, Director, Sian Jones 
Consultancy

Marketing Strategy Research Wednesday 10 June 2020 Heather Styche-Patel, Head of Insight & 
Client Services, RSAcademics Ltd

Stakeholder Communications Thursday 11 June 2020 Rachel Hadley Leonard, Consultancy, 
RHL Consulting & Simon Hepburn, 
Director, Marketing Advice for Schools

Further information about all of the individual workshops and assignments can be found in the accompanying Professional 
Development Workshop Brochure. 

Venue:
The Holiday Inn, Bloomsbury, London WC1N 1HT

The hotel is situated in Central London, only 10 minutes from Kings Cross station and close to the Russell 
Square underground station (Piccadilly Line). The cost of the course includes lunch and refreshments.

COSTS:
Full Diploma:   £1335 (AMCIS member)   £1835 (non-member)
Level One:   £795 (AMCIS member)  £995 (non-member)
Level Two:   £540  (AMCIS member)  £840 (non-member)

BOOKING:
To book your place on the Diploma please book online at www.amcis.co.uk or email Melissa Huntsman, 
Training & Events Officer, at AMCIS:

 T:  01653 699800  E:  melissa@amcis.co.uk  W:  www.amcis.co.uk

Level Two: Professional Development


