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Digital Marketing Manager - Job Description & Person Specification




 


The School
Hulme Hall Grammar School is a small, independent school for boys and girls, noted for its caring and nurturing ethos and focus on the individual child. The School is committed to safeguarding and promoting the welfare of children. The successful candidate will be required to undertake all appropriate safeguarding and employment checks, and the appointment will be subject to satisfactory clearance by the Disclosure and Barring Service. This post is exempt from the Rehabilitation of Offenders Act (ROA) 1974.
Hulme Hall Grammar School is based in Stockport and was established in 1928. It currently has approximately 200 pupils on roll, from Pre-School to aged 16. The School combines small class sizes with excellent teaching, to achieve consistently good examination results.
The Governors are seeking to appoint a full-time Digital Marketing Manager, working to raise the profile of the School and market the School positively and proactively to current and prospective parents and pupils, as well as the wider public. 

Job Description - Main Purpose of the Job:
The Digital Marketing Manager will be responsible for strengthening the School’s digital marketing, lead generation and admissions journey, with a particular focus on turning interest into visits, applications and enrolments.
The School already generates a healthy volume of enquiries and leads. The opportunity is to improve the quality of those leads, how they are tracked and how effectively they are converted.
This is a hands-on role for someone who combines digital marketing knowledge with strong organisation, creativity and an understanding of how prospective parents make decisions. The successful candidate will not need to be an expert in every area of marketing. They will, however, need to be confident working with digital platforms, understanding data and making practical improvements.
As well as having a strong focus on digital marketing, the Digital Marketing Manager will also contribute in other areas of marketing. They will manage and maintain the day-to-day content of the School’s website, through its Content Management System (CMS), and produce engaging communications, such as the School newsletter, for current and prospective families. The successful candidate will also support the planning, promotion and delivery of School open events, tours and other marketing and recruitment initiatives. Finally, with the School’s centenary approaching in 2028, the postholder will also contribute to the planning and promotion of events linked to that special milestone in the School’s history.



Main Duties and Responsibilities:
Digital Marketing and Campaigns
· Plan and manage digital marketing campaigns to support pupil recruitment and key admissions activity.
· Set up and manage campaigns through Meta Business Suite / Ads Manager, including audiences, campaign objectives, creative and tracking.
· Work with Google Ads and other paid activity where appropriate, working with external suppliers where specialist support is required.
· Use campaign data to understand which audiences and messages are generating meaningful engagement and enquiries.
· Help improve the quality of leads rather than focusing solely on increasing enquiry numbers.
· Develop and test different creative approaches, messages and calls to action.
· Create and manage simple digital content that reflects the School’s personality, pupils and experience.

Website and Content Management System (CMS)
· Manage day-to-day updates to the School website through the CMS. As the School is currently developing a new website, experience of working with WordPress would be an advantage
· Ensure admissions pages, Open Day information, calls to action and key information remain accurate and up to date.
· Identify opportunities to improve website content and the journey from an advert or search result through to enquiry or booking.
· Support the continued development and improvement of the website and work with the School’s IT Manager when technical changes or development work are required.

Data, Tracking and Analytics
· Use Google Analytics 4 (GA4) to monitor website behaviour and understand where prospective families are coming from and what they do once they arrive.
· Set up and maintain UTM campaign tracking so that marketing activity can be measured consistently.
· Ensure paid campaigns are correctly linked to website activity and measurable outcomes.
· Monitor key conversion points including enquiries, Open Day registrations, visits and applications.
· Produce straightforward reports showing what is working, what is not and where improvements should be made.
· Work with admissions colleagues to connect marketing activity with actual admissions outcomes.

Admissions and Conversion
· Work closely with the admissions team to understand the journey from first enquiry through to visit, application and enrolment.
· Identify where prospective families are dropping out of the admissions journey.
· Monitor the quality of leads generated through different marketing channels and campaigns.
· Use data to identify patterns in enquiries, visits and applications and make recommendations accordingly.
· Support consistent follow-up processes and ensure marketing activity reflects the School's admissions priorities.
· Help develop campaigns that move families from initial awareness through to taking a specific action, such as booking a visit or applying.
Content and Creativity
· Bring creativity to the School’s digital marketing and help ensure its communications reflect the real experience of being a pupil at the School.
· Work with pupils, staff and School leadership to identify stories, experiences and content that will appeal to prospective families.
· Support the development of photography, video, social media and digital campaigns.
· Ensure content is engaging and distinctive rather than relying solely on generic promotional messages.

Other Aspects of Marketing
· Support the continued development and implementation of the School’s refreshed brand and visual identity.
· Coordinate and produce engaging School newsletters and other communications for parents, students, prospective families, and the wider School community.
· Work with colleagues across the School to gather news, photographs, achievements, and upcoming events for use across marketing and communications materials.
· Support the planning, promotion and delivery of Open Events, School tours, prospective family visits and other marketing and recruitment events.
· Develop promotional content and materials to support events and encourage engagement from prospective families.
· Work with the Pre-School team to support the promotion of Pre-School provision, including Open Events, tours, and key events.
· Contribute to the planning, development and promotion of the School’s centenary celebrations in 2028. This might include developing links with parents, alumni and members of the local community.
· Work with staff, pupils, and the wider School community to develop content and activities for the centenary.

Person Specification – About You
We are looking for someone who is practical, curious and comfortable with digital marketing and data. You may already be working in a marketing role and looking to take on greater responsibility, or have experience in a digital marketing, communications or admissions-related position.
You will ideally have:

· Experience using GA4 and interpreting website data.
· Experience setting up and tracking campaigns using UTM parameters.
· Practical experience using Meta Business Suite / Ads Manager.
· Experience managing or updating a website through a CMS (e.g. WordPress).
· An understanding of digital advertising, audiences and conversion tracking.
· Strong analytical and organisational skills.
· An ability to look beyond lead numbers and understand lead quality and conversion.
· Good written communication skills and an eye for engaging content.
· A creative approach to marketing and the ability to generate ideas.
· The confidence to work across departments and ask questions when something is not working.
· An interest in understanding how prospective parents make decisions about schools.
Previous experience in education is desirable but not essential. The most important thing is that you understand digital marketing, can work confidently with data and are able to translate that knowledge into practical action.

What Success Looks Like
Success in this role will not simply be measured by generating more enquiries. The successful candidate will help the School to:
· Understand where its enquiries are coming from.
· Improve the quality of leads generated through marketing.
· Increase the proportion of enquiries progressing to visits and applications.
· Understand which campaigns and channels are delivering results.
· Improve the consistency and accuracy of marketing data.
· Create a clearer digital journey for prospective families.
· Make better use of the School's existing website, social media and advertising activity.
· Reduce reliance on external agencies for day-to-day digital marketing activity.

The role should provide the School with greater in-house digital capability and clearer accountability for marketing performance, while continuing to use external specialists where genuinely specialist expertise is required.
Applications are welcome from a diverse range of backgrounds.  Factors such as skin colour, gender, race, nationality, ethnic origin, religious faith or any other protected characteristic will NOT be taken into account in the selection procedure.	
Conditions of Service: 
This is a full-time post, all year round based on 37½ hours per week. There may be some flexibility in working hours during the School holidays. Annual holiday entitlement is 30 days to be taken during the School holidays.

[bookmark: _Hlk22180993]Salary range: £32,000 to £35,000 (full-time salary) depending on experience.

[bookmark: _Hlk53474201]This is a full-time role, although consideration will be given to candidates who are able to meet the requirements of the post whilst wanting mainly term-time work, such as term-time plus 20 days.

Application Procedure: 
A fully completed application form (which can be downloaded from the School website), to include details of two confidential referees should be addressed to: The Headmaster, Hulme Hall Grammar School, Beech Avenue, Stockport SK3 8HA, or e-mailed to the Headmaster’s Secretary, Mrs Cooke, at secretary@hulmehallschool.org.
Closing Date for Applications:	Tuesday 27th October at 12.30pm
Interviews:  Week commencing either Monday 2nd November or Monday 9th November
Start Date:  As soon as possible
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