
 

Applications are invited for the post of Director of External Relations at The Queen’s School, 

Chester. 

Reporting to: The Headmistress 

The Director of External Relations is a Senior Leadership Team (SLT) position. 

Working with: The SLT of both the Senior School and the Lower School; Governors and in particular 

the Strategy Committee; the Admissions Officer; the Alumni Officer. 

Line Managing: Marketing, Admissions and Alumni personnel. 

 

SALARY:  

Commensurate with experience and appropriate for the importance of this role. Candidates are 

welcome to seek further information from the Headmistress prior to submitting their application. 

BACKGROUND: 

The Queen’s School Chester is an academically selective independent day school for girls aged 4-18 

which cares deeply about every girl and provides an ambitious, supportive learning environment 

with limitless opportunities for exploration and intellectual challenge. The excellent relationships 

between girls and staff, and between the girls themselves, are a hallmark of the School as is the 

passion for learning and the focus on the needs of the individual; the School’s aim is to ensure that 

every girl achieves her full potential through the combination of excellent teaching and learning 

with tailored support for personal development. 

This is an extremely exciting time for The Queen’s School. GCSE and A level results regularly put the 

school at the top of the league tables in Cheshire with 2018’s A level candidates achieving an 

impressive 27% of examinations passed at A* and 60% at A* - A.  

With around 580 pupils, it is moving towards the target roll of 600+. The School is led by Head Mrs 

Sue Wallace-Woodroffe, who joined the School in September 2018, with the lower School being led 

by its Head Miss Iona Carmody, who joined at the same time.   

The Senior School has exceptionally well–resourced academic departments including those such as 

Art, Science, Music and Drama that require specialist equipment, in line with a modern curriculum. 

Design Technology is increasingly popular and with the introduction of A level from September 

2019 there are plans for a major refurbishment of the facilities. The library is well used and books 

are replenished on a very regular basis, supporting academic learning and a love of reading. The 

main hall, with its stage and flexible lighting, is used for productions and the School is additionally 

aiming to make use of the new Storyhouse venue. The recently renovated Sport and Fitness Centre 

and Fitness Studio with modern changing facilities are considerable assets and the school benefits 

from the use of excellent pitches for lacrosse and hockey and courts for tennis and netball. Senior 

girls use the Lower School swimming pool. Sixth formers have their own common rooms with 

plasma TVs, a kitchen area and study spaces. 



The Lower School also has enviable facilities. In addition to the pool, there is provision for athletics, 

tennis and netball and for forest school and other outdoor learning together with attractively 

equipped play spaces for Infants and Juniors. There is also a library, science laboratory, drama 

studio and ceramics studio with a kiln. 

The school benefits from being in the catchment area for very affluent parts of Cheshire and the 

school buses transport pupils in from a wide range of locations.  There are a large number of 

nurseries and both prep schools and maintained primaries in the area, all of which feed pupils into 

the school.  

THE ROLE:  

The Director of External Relations will be primarily responsible for attracting, recruiting and 

maintaining maximum student numbers on roll and enhancing the standing and reputation of the 

School as an educational institution and a significant contributor to the local community. The post 

holder will be a key public face of the School.  

KEY RESPONSIBILITIES: 

1. To lead the development, management and oversight of the School’s strategic 

communications plan in line with the overarching School Development Plan. 

2. To provide strong, inspiring leadership of the Communications Team consisting of 

Marketing, Admissions and Alumni. 

3. Working with the Heads of Senior and Lower Schools, to embed a creative, proactive and 

entrepreneurial communications culture throughout the organisation. 

4. To develop clear action plans related to all strategic plans and to implement effective 

systems for monitoring and evaluating success. 

5. To undertake any market and competitor research and analysis required to enhance and 

improve effectiveness of the School’s communications. 

6. To develop good relations and effective general communications between Queen’s, relevant 

communities and the wider public, including former pupils, past, present and prospective 

parents, present and former staff, and the local and national media. 

7. To retain and enhance the communications stream from Queen’s in tone and content within 

the School’s Values and Aims. 

8. This communication to be achieved through appropriate branding, a first-rate web site, 

social media presence, high quality publications, top quality events, effective partnerships 

and media relationships. 

9. In conjunction with the Heads and SLTs, to deliver effective, high profile events such as 

Prizegiving. 

10. To generate influential stories and copy for publications, internal and external. 

11. To define and deliver the Admissions strategy for the School, with the specific objective of 

increasing demand for places at the School from high quality prospective pupils, at all ages 

of entry, of academic, artistic or sporting ability. This would include providing the Heads of 

the Senior and Lower Schools with regular analysis of pupil number projections parental and 

non-joiner research and feeder school analysis. 

12. To oversee an events programme which aims to raise awareness of the School, increase 

pupil numbers and provide opportunities for charitable / community use of the School’s 

facilities. 



13. To support fundraising by promoting the profile of the School to enable the necessary funds 

to finance the projects in the Strategic Plan. 

14. With the support of the Heads and SLTs of the Senior and Lower Schools, to develop a 

communications culture within the School to connect with and involve all teaching and 

support staff and Governors. 

15. To regularly audit all communication materials as required and ensure they are 

comprehensive, of high quality and fit for purpose. 

16. To engender a proactive culture of public-facing communication (for example in the case of 

pupil achievements) that is effectively communicated to key audiences in the catchment 

areas. 

17. To generate, maintain and ensure consistency and quality of delivery of Queen’s brand 

guidelines. This includes all internal and external communications including prospectus and 

other printed materials, digital and social media collateral, newsletters, sports kit, retail 

products and complimentary gifts, to name a few. 

PERSON SPECIFICATION:  

To fulfil this important role the School requires a creative, well-educated and charismatic individual 

who has a track record of success in strategic marketing communications and team leadership. 

Candidates will have extensive, proven experience in communications and marketing at a senior 

level within an education or commercial organisation. Whilst experience in educational marketing 

would be helpful, enthusiasm, creativity, tact and a hands-on approach to problem solving and 

getting things done are also fundamental to this role.  

Further details on essential and desirable characteristics are attached 

APPLICATION PROCEDURE: 

The application form and a letter of application, which should be no more than one side of A4, 

should be addressed to Mrs S Wallace-Woodroffe, Headmistress by 9am on Friday 31st May 2019 

and emailed to recruitment@thequeensschool.co.uk .  

Interviews and tours of both school sites will be held on Wednesday 5th June 2019 and successful 

short-listed candidates will be invited to continue with the interview process on Thursday 6th June 

2019, this day will include making a short presentation to governors and members of the senior 

leadership team.  

If you have not heard from us by 10th June 2019 please assume that your application has not been 

successful in this instance. 

It is The Queen’s School policy that feedback will not be given following application. Please note 

that applications will only be considered on the school’s application form. 

For further information, please visit our website www.thequeensschool.co.uk before you come to 

the School. 

The school is committed to safeguarding and promoting the welfare of our children. Child safety 

recruitment procedures operate and the post is subject to references and an Enhanced DBS 

disclosure. We are an equal opportunities employer and welcome applications from all suitably 

qualified persons regardless of their race, sex, disability, religion/belief, sexual orientation or age. 
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