
 
 
Job Title Digital Marketing and Content Executive 

Date November 2019 

Department Marketing and Admissions 

Reports to Director of Marketing, Admissions and Communications 

Responsible for  

 

Purpose of the Role 

The Digital Marketing and Content Executive will be responsible for supporting the 
successful delivery of the School’s marketing strategy, primarily through the execution of 
strategic digital activities across web, social, email, and other channels. 

You will be working closely with our Director of Marketing, Admissions and 
Communications, utilising the full marketing mix and all marketing channels to maximise 
the full customer journey from initial enquiry to alumni status. 

The post-holder will work within a small team delivering marketing and communications 
functions for the school. This is a dynamic, forward-looking organisation and this post will 
suit a talented, highly creative individual seeking to develop their career in a busy and 
inspiring role. 

  

 

Departmental Information 

The Marketing and Admissions department is responsible for attracting new pupils to the 
school; converting enquiries into admissions; retaining existing pupils; and managing all 
aspects of the School’s brand and marketing messaging.  

The department comprises three other staff who work across admissions and business 
development. The Director of International Recruitment reports to the Head.  

 

Main tasks and responsibilities  

Digital marketing 

 Be responsible for the Schools’ digital marketing strategy, from scoping, 
development, implementation, review and optimisation 

 Become the School’s digital marketing and communications expert, recommending 
strategies to the Director of Marketing, Admissions and Communications, and 



supporting the Marketing and Admissions team in delivering their objectives 
through digital where required 

 Ownership of the School’s social media strategy, driving engagement and brand 
awareness in our target markets, and facilitating community outreach 

 Development and implementation of a video content strategy, including managing 
all stages of the process, from pre-production to post-production and distribution 

 Website management and optimisation, including content research and 
generation. Ensuring that the website and content is SEO-optimised 

 Effective monitoring and analysis of the school’s digital marketing activities, 
providing in-depth data analysis to the Director of Marketing, Admissions and 
Communications 

 Monitoring of the School’s presence and profile across all media, as well as 
monitoring industry news and trends relevant to the School’s marketing strategy 

 Ensuring the School’s brand is consistently and coherently expressed through all 
activities, and supporting staff to apply the brand in their communications  

 Management of the marketing multimedia library and assets 

 Providing publications and branding assistance to all staff as required, for 
example, in the production of flyers for events 

 To undertake other tasks, as commensurate with the grade of the post, as required 

 

Content 

 Leading on the development and implementation of the School’s content strategy, 
ensuring targeted, consistent and powerful storytelling amongst our audiences 

 Researching, drafting and promoting appropriate news stories 

 Managing the content calendar to ensure all internal school activities and events 
are captured and recorded appropriately, and processed for internal distribution 

 Using an eye for detail and impeccable written English to produce and deploy 
concise copy and content tailored for various audiences and channels (including 
web, print, email and social media). 

Attendance at School marketing and recruitment events throughout the year is required, 
including working some evenings and weekends.  

 

Person Specification 

Educational Attainment 



 
 Degree-level or similar  

 Recognised marketing qualification 

Essential Experience 

 Digital strategy development and 
execution 

 Digital advertising and 
engagement, like SEO, search 
optimisation, display advertising 

 Customer journey strategy 
development and implementation 

 Website content management 
systems, optimisation and data 
analysis (i.e. through Google 
Analytics) 

 Video production, from concept 
development to production and 
post-production 

 Copywriting for different 
audiences, channels and content 
types  

 Photography  

Desirable Experience 

 Experience as a journalist or studying 
journalism would be desirable 

 Event management 

 An understanding of and experience 
in the independent school sector 

 Graphic design 

 

Knowledge and Skills 

 Working knowledge of managing social media business profiles 

 Knowledge of creative software including Adobe Creative suite (InDesign, 
Illustrator, Photoshop) and video editing software (Premiere Pro) 

 Effective storytelling and communication 

 Understanding of the marketing funnel and customer journeys 

 

Core Competencies 

 Knowledge and understanding of effective customer service and care 



 Attention to detail 

 Strong interpersonal skills; ability to build rapport and communicate persuasively  

 Ability to take initiative and bring a “can-do” attitude to the role 

 Ability to work quickly under pressure 

 Excellent time management and self-organisation skills 

 

 

 

Ackworth School is committed to safeguarding and promoting the welfare of children and 
young people. All staff and volunteers are therefore expected to behave in such a way that 
supports this commitment. 


