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Marketing Manager  (Salary circa £35k)

We are seeking an experienced Marketing Manager to lead the development and strategic marketing plan for Woodbridge School, 
including the Prep and Senior School.  Reporting to the Director of Admissions, you will work closely with the Admissions Team to 
optimise pupil recruitment, conversion and retention.  

This position will play a key role during an exciting period of our development, leading on and implementing a range of marketing 
and communication opportunities and strategies for Woodbridge School, including: digital marketing and oversight of the website, 
campaign management, brand management (both in the UK and overseas), publications and print material, internal and external 
communications (including press and media relations), and corporate and recruitment events, and conferences. 

The successful applicant will have a proven track record in the development and delivery of marketing campaigns.  You will possess 
a high level of expertise in marketing, brand and communications strategy, with the ability to advise senior management.  You will 
be responsible for day to day line management of the Marketing and Events Co-ordinator, and will therefore need to have line 
management experience.  A good understanding of the challenges facing the independent education market both  in the UK and 
internationally would be desirable.

For an informal discussion about the role, please email the HR Department in the first instance at: 
hr@seckford-foundation.org.uk 

For more information about this opportunity, and to download an application pack, please visit our website:   
https://www.woodbridgeschool.org.uk/about/staff-vacancies/ 

Closing date:  9am on Monday 6 July 2020.
Interviews: Monday 13 July and Tuesday 14 July (via Zoom Video Conferencing)

Woodbridge School is committed to safeguarding and promoting the welfare of children and young people and successful candidates will be 
subject to an enhanced check from the Disclosure and Barring Service (DBS).



Marketing Manager  (Salary circa £35k)

Introduction From The Head

Welcome to Woodbridge School.  When you visit, you will be struck immediately by 
the strong sense of community that exists here.  It is a caring school characterised by a 
purposeful and calm environment where each pupil is valued and nurtured holistically.

There is no typical Woodbridge pupil in outcome – we celebrate the fact that our 
children’s characters, talents and interests span a wide and diverse range.  The emphasis 
of the School is very much on supporting each pupil to discover their own unique 
blend of strengths and then enabling them to excel in those areas, ensuring that they 
emerge happy, confident and well balanced.  

The School is part of the Seckford Foundation which also runs the Seckford 
Almshouses, the Seckford Education Trust (currently comprising of five schools), 
and sponsors initiatives such as apprenticeships, a mentoring scheme and a grants 
programme.  

Being part of such a broad ranging charity is an exciting aspect of the job and brings 
governors with a tremendous range of experiences.  Bespoke care is at the heart of 
what we do.  

Great care is taken in selecting our staff: those who work with our young people 
are known for their ability, enthusiasm and positive approach.  I am immensely proud 
of our community’s spirit and the strong sense of cooperation that exists between 
parents and staff.  

We are now looking to appoint an experienced Marketing Manager to lead the 
development and strategic marketing plan for Woodbridge School, to continue to 
optimise pupil recruitment, conversion and retention.    

Shona Norman
Head



The Role

To lead the development and implementation of a strategic 
marketing and recruitment plan for Woodbridge School, 
including the Prep School and the Senior School. The  
post-holder will report to the Director of Admissions and work 
closely with the Admissions Team to optimize pupil recruitment, 
conversion and retention. 

This position will play a key role during an exciting period of our 
development, leading on and implementing a range of marketing 
and communication opportunities and strategies for Woodbridge 
School including; digital marketing and oversight of the website, 
campaign management, brand management (both in the UK and 
overseas), publications and print material, internal and external 
communications (including press and media relations), and 
corporate and recruitment events, and conferences. 

The post-holder is responsible for the day to day line management 
of the Marketing and Communications Co-ordinator. The post 
holder will need to possess a high level of expertise in marketing, 
brand and communications strategy, with line management 
experience and the ability to advise senior management. You will 
have a proven track record in the development and delivery of 
marketing campaigns. Applicants must have excellent verbal and 
written communication skills, with good organisational skills. A 
good understanding of the challenges facing the independent 
education market both in the UK and internationally would be 
desirable.

Key Relationships: 

The post-holder will need to work closely with the following internal 
stakeholders: 
• The Head of Woodbridge School and their PA; Head of 

the Prep School and their PA; the Admissions Team; the  
Director of Boarding; Teaching staff and other marketing 
staff of the Seckford Foundation.

Key Responsibilities: 

The main duties and responsibilities of the postholder will include: 
• Responsibility for leading the School’s marketing and  

communications function and the development and  
implementation of marketing and communications  
strategies, in line with institutional objectives for both the 
Prep School and Senior School. 

• Ability and creativity to develop new and innovative ways 
of marketing in the independent education sector, ensur-
ing that our marketing is responsive and appropriate to the 
changing landscape. 

• To ensure our marketing strategy and brand are focused 

towards international markets, as well as regional and  
national markets. 

• Manage the development and use of the Woodbridge 
School brand and corporate identity, ensuring the  
corporate guidelines are adhered to by all  
staff/stakeholders/partners. 

• Work closely with the Director of Admissions, and  
Director of Development and Marketing for the  
Seckford Foundation, to ensure a joined-up approach to all  
marketing and recruitment activity, and that all our  
marketing and communications activity is informed by  
market research and analysis. 

• To lead in the development and implementation of our  
digital marketing strategy, including bulk email, social  
media and rich media, ensuring we make the most of new  
opportunities available and effective use of content across 
different platforms. 

• Managing the re-development and maintenance of the 
School website, ensuring a consistent corporate approach 
and excellent customer experience. 

• Responsibility for managing the production of all external 
publications, ensuring editorial accuracy and quality across 
all print material. 

• Together with the Marketing and Communications  
Co-ordinator, source and commission the production 
of promotional material such as banners, signage, gifts 
and other items that are required from time to time to  
support the School’s activity, brand and reputation.

• Lead on the development of an advertising strategy and  
realisation of integrated campaigns undertaking continual 
performance analysis to support future activity. 

• Develop effective virtual events to support recruitment 
and conversion, for both day and boarding, and manage all  
marketing aspects of regional, national and international 
agent and recruitment fairs.

• Develop excellent working relationships with local  
media contacts and our PR agency, and ensure a proactive 
approach to obtaining positive media coverage, including 
press releases, to the benefit of the School.

• Ensure effective relationship management and  
communciations planning to support positive  
relationships and partnerships with staff, parents and  



The Role

external stakeholders, including feeder schools. 

• Identify relevant community-based initiatives in which the 
School can play a relevant part, to support awareness and 
positive brand perception. 

• Work closely with the Head of School, Head of Prep 
School, Director of Sixth Form and Careers and Head of  
Boarding, to develop marketing plans for the Prep School  
(to include Pre-Prep), Senior School, Sixth Form and  
Boarding, to support the achievement of strategic and  
operational targets. 

• Work collaboratively with other teams and individuals to 
support their marketing and communication requirements. 

• Management and monitoring of the marketing budget,  
setting and agreeing the budget with the Director of  
Finance and monitoring this throughout the year whilst 
keeping priorities under review.

• Conduct regular market and competitor research and  
analysis to inform marketing and recruitment strategies and 
enhance the School’s proposition. 

• Monitor, measure and evaluate the performance of  
marketing activity, producing management reports as  

required, to clearly outline progress against objectives,  
return on investment and project outputs. 

• Evaluate and monitor the performance of our various  
partner agencies such as those providing print and design 
services, and web/IT support. 

• Manage the promotion and organisation of Open Day 
events, support and attend Alumni events, maximising  
marketing opportunities with pupils and staff who have 
left the School, and support the Director of Sixth Form &  
Careers with events. 

• Act as the key point of contact for school staff with  
regard to creating literature, content generation and  
photography to support events such as Speech Day,  
concerts, plays, productions and sporting events. 

• Represent the School at internal and external events as 
and when required. The ability to work out of hours at  
weekends or evenings on occasion is a requirement.  
Attendance will be required at events such as Open Days, 
Speech Day, the Annual Dinner, Careers Fair, Art Exhibition 
and more.  

• Any other duties that may be assigned from time to time by 
the Director of Admissions or his/her nominee.



The Person

The successful applicant is likely to have the following qualifications, knowledge and experience:

Qualifications and Experience
• Educated to Degree level or equivalent;
• Relevant degree and/or qualification e.g. Chartered Institute of Marketing preferred;
• Recent marketing experience (within an educational environment would be an advantage);
• Experience in line-managing others and providing personal development support;
• Experience of developing strategic marketing plans;
• Experience of writing targeted, high quality content for publications;
• Knowledge of Adobe InDesign, Photoshop and HTML;
• Familiar with ‘Mailchimp’ – e-marketing and understanding of SEO Optimisation;
• Good understanding of GDPR principles and good practice;
• Experience of working with databases and managing WordPress websites is desirable. 

Skills/Abilities
• High level organisational skills with the ability to work under pressure and meet deadlines;
• Adaptable, with the flexibility to take on new challenges;
• Positive approach with drive and enthusiasm;
• Literacy and creativity skills; attention to detail/accuracy;
• Strong written and oral communication and negotiation skills; with experience of tailoring these for a range of different chan-

nels (direct mail, web/social media, telephone, face-to-face);
• Ability to organise and participate in corporate events and exhibitions;
• Ability to evaluate the impact of marketing activity. 

Personal/Professional Qualities
• Highly motivated, with stamina and enthusiasm to drive the marketing forward at Woodbridge School with resilience, creativ-

ity and flair;
• Excellent visual and written judgement for the development of creative marketing campaigns;
• Articulate, confident and resourceful;
• Excellent interpersonal skills with the ability to relate well to people; sensitivity, tact and diplomacy;
• To be dedicated and committed to promoting Woodbridge School’s aims and ethos in the delivery of the role, which will 

include an aspect of work during evenings and weekends.  

Benefits include:
• School fee remission;
• Lunch provided during term-time;
• Personal Accident cover.  



Information For Candidates

In order to apply please complete the application form.  Your supporting statement should be no longer than two sides of A4 and 
should provide relevant additional information to support your application (you can use the section in the application form or 
attach separately instead if you prefer).

Application forms can be downloaded from the School’s website:
https://www.woodbridgeschool.org.uk/about/staff-vacancies/   

Please return your application, by email, stating ‘Marketing Manager’ in the title line to:  
hr@seckford-foundation.org.uk 

Applications must be received no later than 9am on Monday 6 July 2020.
Interviews: Monday 13 July and Tuesday 14 July (via Zoom Video Conferencing)

All information will be treated as strictly confidential.  Referees will be approached prior to shortlisting unless you expressly 
request otherwise. 

If you have any questions or enquiries regarding the application process, please ring the HR department on 01394 615167.

All appointments are subject to the usual pre-employment checks to meet vetting and barring requirements.  For more  
information about the application and vetting process please refer to the Explanatory Notes provided.  

Marryott House | Burkitt Road | Woodbridge | Suffolk | IP12 4JH 
01394 615 000   |  www.woodbridgeschool.org.uk


