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Background to St Lawrence College 

St Lawrence College has a rich 140 year history and a reputation for excellence. The genuine feeling 
of community is tangible and there is no doubt that the Christian values, boarding ethos, all-through 
nature of the school and focus on the individual contribute to a feeling of care and compassion that 
permeates every corner of the campus.  

The College’s aim is to ensure that every individual achieves their potential and this is most clearly 
illustrated in its excellent Value Added academic results. These are underpinned by High 
Performance Learning; an understanding that intelligence is not fixed and that high performance in 
education is achievable by all. We are proud to have been one of only 14 schools globally to have 
been granted the status of a World Class High Performance Learning School. 

This belief in the potential of every child is also seen through our pastoral provision. Our dedicated 
team of Housemasters and Housemistresses provide excellent pastoral and academic support to 
the pupils in their care. The central role of the Chaplain and strong Christian ethos also ensures 
that our pupils develop an understanding of tolerance, diversity, faith and forgiveness. 

St Lawrence has a long history of sporting excellence and boasts an exceptional team of coaches 
who have helped a number of our teams to win National Championships and our pupils to gain 
International Honours. However, it is not just sporting excellence that is prized as we aim to 
provide our pupils with a genuinely holistic education. Children should be exposed to a raft of 
opportunities and experiences to find their forte, whether this is in the creative arts, charity and 
service activities or the CCF. The leadership opportunities and understanding of self, community 
and teamwork that come from a broad ranging extracurricular programme are essential to 
developing global citizens who are outward facing, confident, emotionally intelligent and equipped 
with the skills to lead in the 21st century marketplace. 

 

Job Title:  Director of Marketing, Admissions & Development 
 
Job Purpose: To provide strategic leadership in marketing and PR at St Lawrence College, 

ensuring that the school leads the way in providing outstanding 
communications for both internal and external stakeholders.  
 
To innovate, create and establish fresh development initiatives at St Lawrence 
College 
 
To initiate effective and innovative admissions strategies at St Lawrence 
College 
 

http://www.slcuk.com/
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To foster Alumni relations and oversee Fundraising and Appeal strategies 
 

Reporting Line:  The Head of College 
 
 
Key responsibilities: 
 

1. To lead the development and efficient implementation of a high quality marketing and PR 
strategy which supports the School’s Strategic Development Plans, ensuring that: 

a. there is a clearly defined and communicated St Lawrence College brand 
b. there is an appropriate range of high profile events to enhance the School’s reputation 
c. appropriate reporting on admissions and other marketing/PR activity is provided to 

the Senior Leadership Team and Governing Body 
 

2. To take an active lead in promoting the School to stakeholders, including: 
a. overseeing the organisation and administration of Open Events 
b. overseeing the School’s attendance at relevant exhibitions 
c. visible involvement in key School events 
d. participation in recruitment opportunities for both pupils and staff 
e. support for the Head of College in preparing and delivering communications for 

internal and external stakeholders, including the media 
 

3. To develop St Lawrence College’s reputation and brand by fostering effective relationships 
with: 

a. other schools in the South East 
b. alumni and former staff 
c. local and national businesses and business leaders 
d. key figures in the local and wider community 
e. the local and national media 
f. relevant school marketing groups and associations 
g. other appropriate schools, education groups and organisations 

 
4. To oversee, in liaison with the Head of College and Registrar, the admissions process for the 

School, ensuring that: 
a. enquiries and applications are administered, followed up and reported on efficiently 
b. any regulatory requirements related to the process are met 

 
5. To oversee the content, production and regular updating of high quality marketing 

communications for the school via: 
a. internal and external written publications 
b. social media channels 
c. the School website 
d. press releases 

  
6. To advise and support staff and pupils in relation to St Lawrence College’s brand 

management, ensuring consistency of style and message 
 

7. To take responsibility for managing the marketing and development budget in liaison with the 
Head of College and Bursar, thereby contributing to the successful and prudent financial 
management of the school 

 



 

 

The Corporation of St Lawrence College a Company Limited and registered in England No. 37822 with registered office as above and is a Charity No. 307921 

8. To lead, support and motivate all those directly involved in the admissions, marketing, 
development and PR function and to provide effective line management and appraisal for 
specific staff (as allocated by the Head of College) 

 
9. To advise the Head of College, SLT and Governors on all aspects of development and 

fundraising planning and executing a specific range of programmes that will deliver 
sustainable and increased levels of income to meet the aims and future needs of the School 
by stewarding gifts from the School’s leading alumni and friends and by managing a portfolio 
of current and potential prospects 

 
 
The Director of Marketing, Admissions & Development will also: 
 

 Attend some Senior Leadership Team meetings and represent the Head of College at various 
internal/external meetings as requested 

 Contribute to whole school vision, strategy planning and review 

 Be representative of the College ethos to the wider school community 

 Provide encouragement, support and assistance to colleagues at all levels 

 Build and maintain effective relationships with the wider community so as to develop the 
reputation of St Lawrence College 

 Demonstrate and role model constructive leadership behaviours 

 Play a full part in the life of the school community so as to support its vision and values 
 
Whilst every effort has been made to explain the main duties and responsibilities of the post, each 
individual task undertaken may not be identified. The post holder will be expected to comply with 
any reasonable request by the Head of College to undertake work of a similar level that is not 
specified in this job description. This job description may be amended at any time following 
discussion between the Head of College and member of staff, and will be reviewed annually.  

The School is committed to safeguarding and promoting the welfare of children. All adults in the 
School community are expected to follow its Child Protection procedures and are required to 
undertake safeguarding checks.  

 
 

Person Specification 

 
The successful candidate will be likely to fit the following profile: 
 
Qualifications: 
 

 Good First Degree (or equivalent professional experience) 

 Relevant Marketing Qualification (e.g. AMCIS) 

 Evidence of further relevant professional development 
 
Experience: 
 

 Drive for increasing numbers and ROI 

 Record of excellent personal success in a marketing/PR role. Preferably within a School/ 
Group of schools setting 

 Awareness of theory and practice of the role of marketing and PR in raising organisational 
profile and engagement with internal and external stakeholders 
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 Understanding of how marketing/PR can make a positive impact on attraction and retention 
of pupils and staff in an educational setting 

 Experience of, and enthusiasm for, the use of digital technologies in marketing and PR  

 Evidence of challenging and supporting colleagues to improve performance  

 Record of developing and sustaining positive working relationships 

 Experience of leading successful Admissions process from Early Years through to 16 years 
old 

 Experience of the UK Education and Higher Education systems 
 
Skills and Abilities: 
 

 High levels of personal and professional organisation, integrity, discretion and confidentiality 

 Impressive personal presence and presentation with high degrees of self-confidence, 
personal energy and dynamism 

 Personal warmth to engage positively and gain confidence of pupils, staff and parents 

 Sound judgement and the ability to take difficult decisions to resolve issues, especially when 
under pressure 

 Ability to communicate concisely and sensitively both orally and in writing to a variety of 
audiences 

 Ability to promote the school to prospective and current parents and the local community, 
ensuring the attraction and retention of pupils and staff with high potential 

 Commitment to the use of current and emerging technologies to enhance the educational 
offering and administration of the school 

 A passion for excellence and a commitment to the ongoing development and implementation 
of the school’s vision 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


