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D i rector  of  Marketing and Communicat ions

Employment Status

Employment Location

Application Closing Date

Interviews Week Commencing

Full Time  •   Permanent

Framlingham College Prep and Senior School

Midday Friday 21st August 2020

Monday 24th August 2020

IMPORTANT INFORMATION

Framlingham College is committed to safeguarding and promoting the welfare of children and applicants must be willing to undergo child protection screening 

appropriate to the post, including checks with past employers and the Disclosure and Barring Service.
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Dear Applicant,

Thank you for your interest in the position of Director of Marketing and Communications at Framlingham College. 

Framlingham College is a co-educational day and boarding school comprising of the Prep School in the beautiful surroundings of Brandeston 

Hall, and the Senior School which is set in the stunning surroundings in the market town of Framlingham. Curiosity and inquiry are at the 

heart of a vibrant learning culture and at Framlingham College we believe that every child should experience the joy that is to be found in 

learning. A Framlingham College education aims to nurture essential skills and habits – adaptability, teamwork and good decision-making for 

example – by weaving them into the curriculum. We are determined to prepare our young people for their adult world.

We require a dynamic and forward-thinking Director of Marketing and Communications to join our Senior Leadership Team. This is an exciting 

time to join the College and the successful candidate will actively liaise with the Admissions team to promote the recruitment of pupils from 

the UK and overseas as well as lead and communicate the new strategic direction of the College in collaboration with the Senior Leadership 

Team. A competitive salary is offered as well as ongoing CPD opportunities, and a highly supportive working environment.

Applicants must have demonstratable marketing experience gained at senior level, as well as the ability to successfully lead and manage 

people. An understanding of the challenges currently facing all independent schools and the ability to think creatively and seize opportunities 

is what we are looking for. 

If you have a disability or long term illness that otherwise prevents you from meeting any of the essential criteria listed in the person 

specification, please contact us to discuss whether a reasonable adjustment can be made.

We welcome all applications especially from independent thinkers, creative minds and we very much look forward to receiving your 

application.

 

Best wishes, 

Louise North - Principal, Framlingham College

Welcome from the Principal

Before applying, you are strongly advised to read 

through the Application Guidance Notes and 

Job Applicant Privacy Notice (available on our 

website). 

Please submit a cover letter outlining your 

suitability for the role together with an 

application form. CV’s will not be accepted in 

substitution for completed application forms 

in the absence of good reason. CV’s may be 

submitted in addition to the application form 

in order to supply additional background 

information. 

Applications should be received no later than 

Midday Friday 21st August 2020. Interviews will 

be held week commencing Monday 24th August 

2020. You will receive an exact date if you are 

shortlisted for interview. 

Please send your completed application form to:

The HR Department, Framlingham College, 

College Road, Framlingham, Suffolk. IP13 9EY

You can also email your application to:  

hr@framlinghamcollege.co.uk

All information within your application will be 

treated confidentially. 

 

References

All successful appointments at Framlingham 

College are subject to receipt of two satisfactory 

references and all applicants will undergo child 

protection screening, including checks with 

previous employers and the Disclosure and 

Barring Service. Further information can be 

found within the Application Guidance Notes.

How To Apply



Employee Benefits

JOB PURPOSE

• To market Framlingham College to increase pupil numbers in line with specific strategic objectives and develop and implement a 

marketing, PR, and communications strategy reflecting the vision and priorities of the College. 

• To drive the marketing, Public Relations (PR) and communications to ensure that the College stands alongside the best co-educational 

Boarding and Day Schools in the UK and take every opportunity to positively promote the College to prospective families, existing parents, 

feeder schools, alumni and the local community. 

• To actively encourage and implement co-operation and partnerships with external organisations, including local schools and to maintain 

and build upon the links established. 

KEY RESPONSIBILITIES

• Ownership and delivering the College’s Marketing, PR, and Communications Strategy. 

• Membership of SLT, The Internal Strategy Group and attendance at Governor’s meetings and the Parent Teacher forum as required.

• Actively keeping abreast of developments in public and state education affecting pupil recruitment, reporting back as required.   

• Monitoring trends and communicating outcomes to the Principal, Head of Admissions and Head of the Prep School as appropriate.

• Managing the College’s marketing budget, preparing an annual budget plan and controlling annual expenditure within the approved 

budget.

• Leading the College outreach programme.

• It is the post holder’s responsibility for promoting and safeguarding the welfare of children and young persons for whom s/he is responsible, 

or with whom s/he comes into contact with, to adhere to and ensure compliance with the school’s Safeguarding Policy at all times.  If in 

the course of carrying out the duties of the post the post holder becomes aware of any actual or potential risks to the safety or welfare or 

children in the school s/he must report any concerns to the school’s Designated Safeguarding Lead.

The successful candidate will be eligible for the 

following benefits upon commencement of 

employment:

• Competitive rates of pay;

• A free lunch each day when the kitchen is 

operational;

• Free parking for all employees;

• Auto-enrolment into a contributory 

pension scheme with Standard Life 

including free financial advice from an 

adviser once a month;

• 33 days holiday pro rata inc. bank holidays 

(taken in lieu where they fall in term time);

• Professional development and ongoing 

CPD through internal and external 

training;

• Personal Accident Insurance;

• 24/7 access to our Employee Assistance 

Programme;

• Complimentary membership of Fram 

Leisure, which includes access to the 

swimming pool, gym, tennis and squash 

courts;

• FramSoc membership, which includes 

free or discounted admissions to seminars 

in the College Theatre or Chapel;

• Cycle to Work scheme;

• Discounts with many local businesses 

within Framlingham;

• Family Swimming Sessions at Fram 

Leisure;

• Annual Support Staff outing with 

complimentary meal;

• Christmas Shutdown.

Job Information

Job Description

Reports To
Principal

Job Location
Framlingham College Prep & Senior 

School

Hours 

37.5 hours per week (flexibilty required)

Weeks 

52 weeks a year

Responsible For 

Marketing team

Pension 

Contributory scheme available
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External and Internal Communications

• Ensuring that the College branding reflects current trends and seeking to adapt and improve it as appropriate. 

• Ensuring that all communication and branding of promotional material and advertising reflect the College’s vision.

• Support staff and pupils in ensuring the College brand is applied consistently across all areas of the College.

• Devising and managing an internal communications strategy so that all staff and pupils receive timely and relevant information in the right 

median.  

• Overseeing the professional appearance of public spaces, the use of appropriate signage and display material within the College to provide 

uniformity and appropriate branding.

• Working with all staff to develop a professional and consistent approach to customer service. 

• Researching market trends to support intelligence building. 

• Implementing an efficient approach to evaluation, feedback, and analysis. Utilising stakeholders’ views to inform future developments and 

improvement plans.

Press and Media

• Responsibility for all College media coverage. 

• Pursuing a wide range of media platforms to communicate and glean information. 

• Actively working with staff to ensure a regular supply of good material for use in the media and on the College website.

• Developing the College’s image externally through active Media and PR, ensuring positive and frequent coverage of the College’s vision, 

values and successes.

• Fostering positive relationships with local and national media outlets.

• Acting as the first point of contact for all local press and media enquiries.

• Advising and supporting the Principal on critical incident PR.

Events and Outreach

• Managing the promotion and presentation of College marketing activities. 

• Liaising with relevant internal departments and partner organisations to promote and plan successful College activities in line with the 

College’s ethos and business aims. 

• Ensuring that all marketing, PR and Admissions events project the College’s brand and vision. These events include Open Mornings, Speech 

Day, major concerts, sporting events, lectures, and carol services. 

• Planning and implementing an outreach programme involving staff across the College to promote the College’s public benefit through 

constructive and mutually beneficial partnerships with local primary and secondary schools.

• Maintaining the register of all Public Benefit’s initiatives. 

Continued from previous page
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Pupil Admissions

The Post Holder will work in partnership with the Head of Admissions to:

• Monitor pupil numbers and recruitment in order to achieve and sustain the agreed College numbers of Day Pupils, Flexi and Full Boarders.

• Examine ways of improving the efficiency and effectiveness of the Admissions process and monitor key performance targets (e.g. conversion 

rates).

• Strengthen and develop relationships with existing and appropriate potential feeder schools.  

• Create a 11+ and 13+ Feeder School Liaison Committee.  

• Ensure that the annual programme of recruitment events are relevant, effective and mutually beneficial.

Marketing Communications

• Overseeing the development, design and content of the new website.

• Ensuring appropriate use across the College of all digital media.

• Designing and formating of the annual College Review. 

• Ensuring the suitability of content, design and overall presentation of all external promotional material and all College advertising.

• Monitoring the digital marketing landscape and new trends and integrate into marketing and communication plans accordingly.  

• Monitoring and evaluate departmental activity Key Performance Indicators e.g. press coverage.

• Managing entries for regional and national awards. 

• Representing the College at external events and giving formal presentations as and when required.

Working with Others

• Negotiating the contractual relationships with the College’s external marketing consultants, ensuring value for money.

• Liaising with the SOF and Framlingham College Enterprises to ensure suitable corporate alignment.

• Liaising with the HR department to support on recruitment campaigns to ensure corporate alignment and maximum exposure across all 

media platforms. 

• Presenting a high profile across the College, identifying marketing opportunities and communicating the marketing message to staff and 

pupils.   

• Working effectively with all members of the Common Room and Support staff to ensure they understand the importance of their role in 

the marketing of the College.

This Job Description will be reviewed annually and may be subject to amendment or modification at any time after consultation with the post 

holder. It is not a comprehensive statement of procedures and tasks but sets out the main expectations of the School in relation to the post 

holder’s professional responsibilities and duties. Employees will be expected to comply with any reasonable request from management to 

undertake work of a similar level that is not specified in this job description. It is understood that areas of responsibility are from time to time 

subject to review and are negotiable in the light of the needs of the school and the professional development of the staff.

Continued from previous page
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QUALIFICATIONS E D

Educated to degree level 

Chartered Institute of Marketing Qualification 

Recognised marketing and/or public relations qualification 

Current driving licence 

PROFESSIONAL EXPERIENCE E D

In depth understanding and appreciation of the principles and practices of 

marketing, admissions and public relations in the independent schools 

sector


Understanding of the attitudes and motivation of children and parents in the 

education arena


Understanding of how to develop and maintain an integrated 

communication strategy


Understanding of branding and brand strategy 

Knowledge and understanding of effective customer care and management 

Working knowledge of databases/CRM systems 

Experience gained working in a senior marketing role 

Successful project management and business experience 

SAFEGUARDING CHILDREN E D

Awareness of safeguarding children issues. 

Knowledge of safeguarding children legislation and good practice. 

Person Specification

SKILLS AND ABILITIES E D

Strategic planning and implementation at senior level 

Excellent written and verbal communication skills 

Strong presentation skills 

Ability to interact well with people at all levels – a good negotiator 

Excellent management and motivation of others 

Ability to organise and prioritise work, meet deadlines and work under 

pressure


Effective budget management 

Ability to articulate the value of independent education 

Competent in Microsoft Office and design software 

Website, social media and e-marketing management 

PERSONAL ATTRIBUTES E D

Flexible approach with a strong work ethos  

Ability to forge successful working relationships  

A good sense of humour 

E = Essential     •     D = Desirable
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London 
Stansted 

Airport

London 
Heathrow 

Airport

London 
Gatwick 

Airport

LONDON

CAMBRIDGE

BURY ST. 
EDMUNDS

NORWICH

IPSWICH

Framlingham

 

Brandeston

About Framlingham College

Our Location

Framlingham College comprises of the Prep School in the beautiful surroundings of the idyllic neo-Tudor Brandeston Hall beside the 

River Deben in the village of Brandeston, and the Senior School, set amongst stunning surroundings in the market town of Framlingham - 

approximately five miles from Brandeston. 

The town of Framlingham pre-dates its mention in the Domesday Book of 1086 and is perhaps most famous for its castle. This magnificent 

monument occupies a hill on one side of the town’s mere, while the Senior School campus tops the rise opposite.

On Tuesdays and Saturdays, the town centre hosts a busy market selling food and drinks, gifts and collectibles. Framlingham boasts a range of 

independent shops, covering practically every need, while the numerous eating places and pubs cater to almost every taste.

Just a few miles from Suffolk’s Heritage Coast – embracing Aldeburgh and Southwold, amongst many other seaside locations – Framlingham 

is about 35 minutes by car from the county town of Ipswich, 40 minutes from Bury St Edmunds in the west of the county and an hour from 

the city of Norwich in Norfolk.

There are regular trains from Ipswich to London’s Liverpool Street station. London Stansted Airport and Norwich Airport are each just over an 

hour’s drive away from Framlingham.

Framlingham College is a co-educational, independent boarding and day school for pupils aged 3 - 18. 

The College embraces pupils with a wide range of interests and abilities and offers a huge number of co-curricular activities and sports 

that complement our academic curriculum and enrichen our pupils’ experience. We believe that learning happens within and beyond the 

classroom; our pupils and staff have high expectations of and for themselves within a supportive and aspirational environment. We believe in 

instilling curiosity, a spirit of enquiry and a love of learning for learning’s sake, in every pupil. 

Our vision is to equip our young people with the habits and knowledge they need to thrive in their future adult world.


