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prepared to undergo appropriate child protection screening, including checks with past employers 

and the Disclosure and Barring Service. 

The Beacon is an equal opportunities employer. 

Registered in England No. 01067862. Registered Charity No. 309911. 

mailto:recruitment@beaconschool.co.uk
http://www.beaconschool.co.uk/


 

3 
 

From Will Phelps 

Headmaster 

 

 

 

Dear Applicant, 

 

Thank you for your interest in the role of Marketing Manager at The Beacon.   

 

We are looking for an inspirational and creative marketeer to manage our School’s brand 

strategy and showcase our School in new and exciting ways.  If you are interested in creating 

impactful and engaging marketing initiatives (encompassing advertising campaigns, PR, 

socials and website channels), this could be an exciting role in the education sector for you. 

 

The role will be a busy one requiring continuity and daily attendance, working all year round. 

In this post, you would work closely with our Head of Admissions and the in-house team. 

Helping with Open Days and other events outside of normal hours will also be required. 

 

The Beacon is a large independent day school for boys aged 4-13.  The School occupies an 

18-acre site half way between Amersham and Chesham, easily accessible from London by 

Metropolitan Line/Chiltern Railways and not far from the M25.  We have superb facilities and 

resources that support a forward-looking educational environment.  

 

To give you a flavour of life at The Beacon please take a look around our website 

www.beaconschool.co.uk.  You will find our Safeguarding and Child Protection Policy on the 

School Policies page on the website, together with our exciting 10 year Vision.  

  

We are proud of what The Beacon stands for and what it has to offer.  The Marketing Manager 

will play a pivotal role in parental engagement and promoting our School to the outside 

world.   

 

The Beacon is a remarkable School and we seek remarkable people.  I look forward to hearing 

from you.  

 

 

 

 

 

Will Phelps 

Headmaster 

http://www.beaconschool.co.uk/
http://www.beaconschool.co.uk/
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Professional Standards 

 

The following is our ‘Circle of Success’.  It is this which makes The Beacon a special place to 

be educated and work at.  All our staff live and breathe by the professional principles below. 

If these resonate with you, you would definitely enjoy working at our School. 
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JOB DESCRIPTION  

  

Marketing Manager  

 

We are looking for a creative, hardworking and talented Marketing Manager to work with the 

Headmaster’s team to manage and implement the marketing strategy for our School. 

 

The role encompasses: 

 

• Shaping and managing all elements of the School brand to ensure that the School’s 

marketing truly celebrates the values and ethos of School life; 

• Focusing on identifying innovative ways to showcase and promote the School and 

further enhance brand engagement; driving, in particular, a continually inspiring digital 

marketing and events strategy;  

• Working closely with the Director of Admissions to ensure impactful brand awareness 

and excellence in ‘customer’ experience; 

• Working to targets, where marketing effectiveness will be reviewed and assessed 

against KPIs etc.  

 

Duties and Responsibilities 

 

• Driving the Marketing and Communications agenda for The Beacon; 

• Fully understanding the audience/customer insight building to influence brand 

strategy and maximise brand engagement; 

• Championing and growing the brand in new and exciting ways, creating impactful and 

engaging marketing campaigns including advertising, PR, social media and website 

channels; 

• Developing and executing all brand communications, incorporating a multi-channel 

approach - selecting the right platforms and implementing effectively; 

• Working closely with the Director of Admissions to ensure brand consistency, joint 

Admissions and Marketing strategy, promotions and joined-up messaging and 

processes; co-ordination of filming for virtual events, helping with updating and 

arranging design of Admissions materials, such as Parents Information, Prospectus, etc.  

• Working with The Headmaster and the Executive team (E-team) on news and ideas; 

identifying and progressing opportunities for ‘thought pieces’ and ‘storytelling’ for 

senior staff; 

• Ensuring teachers are on board and contributing to the marketing aims – actively 

sharing ideas and newsworthy content to showcase the school; 

• Developing and ensuring brand guidelines are employed across the school; 

• Managing the short and long-term marketing activity planning and calendars; 

• Responsible for sector and competitor analysis; 

• Tracking brand performance against agreed key marketing success metrics; 

• Updating the annual Marketing Plan and managing the budget; 

• Establishing a means of ongoing dialogue with stakeholders to monitor feedback and 

be able to evaluate ideas and effectiveness of brand engagement strategies; 

• Overseeing parent communications;  

• Overseeing ‘whole-school’ / outward facing orientated events; 
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• Ensuring the School’s website and social media is continuously updated and pertinent 

to target audiences; 

• Keeping abreast of advances in Marketing - exploring use of both established and 

emerging platforms. 

 

Other 

 

• To prepare papers for Management and Governing Board, and participating in 

Governor meetings as required; 

• To work with the Head of Development to share thoughts on initiatives and 

communications for alumni; 

• Managing a small team and the team’s professional reviews and development; 

• Co-ordinating or managing the work of the whole department; 

• Participating in arrangements for own professional development and undertaking such 

training as may be reasonably required by the School to enable you to adapt to any 

changing requirements of the School. 

 

To undertake such other reasonable duties from time to time as the School may reasonably 

require. 

 

The successful candidate will have/be: 

 

•  marketing qualification/background/experience 

• creative flair and storytelling abilities to develop campaigns and continuously 

celebrate the brand 

• excellent knowledge of all marketing platforms 

• proven content and copy skills across multiple channels 

• passionate about education/the independent school sector 

• excited by the prospect of promoting one of the country’s largest and most successful 

prep schools 

• strong organisational and planning skills, able to manage various projects throughout 

the year 

• ability to prioritise a busy workload and meet deadlines 

• ideally knowledge of website CMS, Google analytics, SEO, graphic design - InDesign 

and/or Adobe Photoshop 

  

In all areas of school life, staff are expected to lead by example and demonstrate and 

uphold the values and principles that we wish the boys to learn.   

 

Terms  
 

• Full-time (40 hours per week), 52 weeks per annum 

• 6 weeks paid holiday plus bank holidays 

• Competitive Salary 

• Support staff pension arrangement 

• Free parking on site and lunch 
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The Process 
 

The School is committed to safeguarding and promoting the welfare of children.  All applicants 

must be prepared to undergo appropriate child protection screening, including checks with 

past employers and the Disclosure and Barring Service. The Beacon is an equal opportunities 

employer.  References will be required and any relevant issues arising from such will be taken 

up at interview or a suitable point during the process. 

 

Candidates who have a disability or any other special requirements should let the School know 

if there are any reasonable adjustments they would like the School to make as part of this 

recruitment process. 

 

There is a requirement to complete the School’s Application Form which can be completed 

online.  Alternatively, please send a copy of your completed Application Form and covering 

letter:  

  

• by e-mail to: recruitment@beaconschool.co.uk 

 

• or by post to: Mr Will Phelps, Headmaster, The Beacon School, Amersham Road, 

Chesham Bois, Amersham, Bucks HP6 5PF  

 

The closing date for applications will be midday on Friday 20th November 2020 and virtual 

interviews will be arranged for the following week. 

  

(Please note that whilst an interview is to be used as the primary feature of the selection process, if 

invited for interview you will be advised as to whether any additional selection methods will be 

required to supplement the interview.  This may include a presentation and/or other task. Whatever 

methods are chosen, the panel will use these to assess the merits of each candidate against the job 

and person specification). 

 

 


