
Required immediately  | Competitive salary

DIRECTOR OF MARKETING 
& ENGAGEMENT

BUILDING CONFIDENCE FOR LIFE
Bishop’s Stortford College is one of the leading independent, co-educational day and boarding 
schools in the country. It is a wonderful place of learning, in a beautiful setting on the edge of a 
market town between London and Cambridge.

This exciting new role will be a pivotal strategic 
management role, reporting to the College Head 
and working closely with the Executive (consisting 
of the Bursar, the Prep School Head and the  
Pre-Prep Head).

The Director of Marketing and Engagement will provide 
dynamic and creative management of all internal and 
external communications and associated teams, which 
include Marketing, Admissions and College Front of House, 
to enhance the brand awareness of Bishop’s Stortford 
College and further its regional and national profile.

The successful candidate will join the enthusiastic, 
imaginative and dedicated teachers and support service 
professionals, pupils, staff, senior leaders, parents and 
governors who make up this ambitious learning community. 
The post holder will be an inspirational and dynamic leader, 

with high-level marketing, internal and external comms.  They 
will be a subtle but clear communicator, able to engage staff 
and others in the delivery of strategic aims and will thrive on 
the opportunity to define clear strategy and implement and 
monitor its effectiveness.

For more information about the College and to download 
the Job Description and Application Form, please visit  
www.bishopsstortfordcollege.org or contact 
recruitment@bishopsstortfordcollege.org.

CLOSING DATE FOR APPLICATIONS: MONDAY 1st MARCH, 9am  

INTERVIEWS WILL BE HELD: MONDAY 8TH & Tuesday 9th MARCH 2021

Bishop’s Stortford College is committed to safeguarding. There will be an enhanced DBS check prior to the appointment. Registered Charity Number: 311057.



One of the UK’s top co-educational, day and 
boarding schools, Bishop’s Stortford College is 
a diverse and exciting place for pupils and staff 
alike. Set in peaceful and spacious grounds on the 
edge of the market town of Bishop’s Stortford, the 
College is easily accessible by road, rail and air.

Infectious enthusiasm and dedication are characteristics 
of this community that make it a stimulating place to work. 
There are just over 1200 pupils aged 4 to 18 years old 
on our spacious site, blending full, weekly and part-time 
boarders with day pupils. 

INTRODUCTION TO THE COLLEGE

Indoor swimming pool

Pupils are organised across three schools: Pre-Prep, Prep 
School and Senior School. Music and Sports departments 
together with Professional Services, work across all three 
schools.  Professional Services incorporates Finance, HR, 
Facilities and Estates, IT, Commercial and the Medical 
Centre.

As three schools in one, the College is large enough to 
provide an exceptional range of opportunities, whilst 
each part is small enough for pupils and staff to be 
known and valued and feel part of a community.

150+ years old Set on 100 acres site

120+ sports teams

Small class sizes

State of the art 
fitness centre

Judged ‘excellent’ in all areas by the 
Independent Schools Inspectorate



JOB DESCRIPTION AND PERSON SPECIFICATION

Director of Marketing and Engagement Job Description

This is a pivotal strategic management role, reporting to the College Head and working closely with the Executive (consisting 
the Bursar, the Prep School Head and the Pre-Prep Head). The Director of Marketing and Engagement will provide dynamic 
and creative management of all internal and external communications and associated teams, which include Marketing, 
Development, Admissions and College Gateway, to enhance the brand awareness of Bishop’s Stortford College and further its 
regional and national profile. 

The successful candidate will feel a strong sense of connection to Bishop’s Stortford College, its culture and strategic priorities, 
pupils, staff, senior leaders, parents and governors. The post holder will be an inspirational and dynamic leader, with high-level 
marketing, internal and external comms, and pupil recruitment expertise. The successful candidate will be a subtle but clear 
communicator, able to engage staff and others in the delivery of strategic aims and will thrive on the opportunity to define clear 
strategy and implement and monitor its effectiveness. 

Main Responsibilities 

• Develop and implement marketing, communications and pupil recruitment strategies and ensure they are aligned with 
the College's vision cultural and strategic priorities. 

• Manage and develop the Bishop’s Stortford College brand, ensuring it is effectively communicated and differentiates the 
College from its competitors. Oversee marketing and communication across the Senior , Prep, and Pre-Prep schools’ 
community, strengthening the College’s overall standing and reputation with all key stakeholders.

• Harnessing the advocacy and support of the parent body.
• Work in close liaison with the Senior School, Prep School and Pre-Prep School Admissions Officers to ensure optimum 

pupil roll, monitoring and responding to key market trends in pupil recruitment and revising strategies accordingly . 
• Have oversight of all key communications from and within the College.
• Enhance all press and PR relationships to maximise the impact and profile of Bishop’s Stortford College on a national and 

international scale. 
• Work in close liaison with the Development team, to ensure consistency in approach and a shared vision, ensuring 

maximum impact across the Old Stortfordian community and consistency of messaging.
• Lead, inspire and professionally develop all staff for the successful fulfilment of strategic marketing communications and 

pupil recruitment goals, realising the Bishop’s Stortford College brand in the experience of our stakeholders and 
organisational culture.

Strategy  

• Develop a clear marketing and communications strategy that builds on Bishop Stortford College’s culture and strategic
priorities. Develop and manage a detailed action plan to support this strategy and disseminate it from the Executive
through to all staff. 

• Develop and communicate the College’s mission, values, culture and strategic aims, ensuring consistency across the
Senior, Prep and Pre-Prep schools and coaching Executives and all staff into living them in their daily work and practice.

• Track, monitor and report on the effective delivery of marketing, communications and pupil recruitment. 
• Keep abreast of and advise the College’s Executive Team about trends in the independent education sector, ensuring our 

offering sets us apart from competitors.

Job Title: 

Terms:   

Reports to: 

Responsible for: 

Director of Marketing and Engagement

37.5 hours per week Monday to Friday

Head of the College

Admissions, Front of House and Marketing teams

The College reserves the right to alter the content of this document, after consultation, to reflect changes to the job or services provided, without altering the 
general character or level of responsibility.



Admissions 

• Set, monitor and track the short and long-term strategies for marketing and communications, related to pupil recruitment. 
• Develop and implement effective strategies to recruit from key target groups, including recruitment of UK and overseas

borders. 
• Identify new markets and target marketing accordingly. 
• Devise, oversee and review communications, PR and advertising strategy, to include prints, digital and social media on a

national and international level. 
• Have oversight of all pupil recruitment-led marketing activities such as: Open Days, Taster Days and other tactical

promotional events and material. 

Marketing 

• Together with the Head and Governing Council, effectively communicate the Bishop’s Stortford College brand and
enhance its reach and reputation on a global level.

• Undertake regular market and competitor research and analysis to inform planning. 
• Use analytics to create and deliver targeted strategies to drive enquiries. 
• Develop and deliver an effective digital and social media strategy, including for advertising. 
• Ensure regular press releases, editorial material, and photo calls, to enhance the profile of Bishop’s Stortford College:

locally, nationally and internationally. 
• Have strategic oversight of the College’s website, ensuring it is regularly maintained and updated. 
• Provide support to the College Commercial Manager as necessary and work in conjunction with them to enhance

partnership work in the community.
• Provide public relationship and communication support, as needed and in any crisis, to the College Head and Chairman

of Governors. 

Communications

• Develop promote and protect the College’s brand guidelines.
• Support the Head of College and Executive in the matter of all internal and external College communications.
• Oversee and manage all Bishop’s Stortford College publications and content (online and offline), including, but not

limited to publications; digital content eg. Web and social media; key events; staff engagement etc. 
• Provide support to the Development Office as necessary and build supportive relations with the alumni body. 
• Conduct stakeholder surveys and use relevant tools to measure satisfaction and engagement with the College. 

Leadership and Management 

• Advise the College Executive and Chairman of Governors, as necessary, drawing on knowledge from previous senior 
roles, and experience in all areas of external relations.

• Manage and motivate Admissions staff in the Senior School, Prep School and Pre-Prep, ensuring a consistent brand
experience and high performance, supported by professional development at all times. 

• Manage and motivate the Marketing team, ensuring consistent brand experience and ensuring high-performance, 
supported by appropriate professional development. 

• Manage and motivate the Senior School / Professional Services College front of house (“Gateway”) team, ensuring the
first impressions are consistent with brand and ethos. 

• Have oversight of the Development Team and their Strategy, allowing autonomy while ensuring cohesion in approach and
a consistent message.

• Overview of the Gateway experience within the Prep School and Pre-Prep to ensure consistency.
• Report to Governor Committees as required and provide an exceptionally high level of expertise in presentation and

communication. 
• Plan, oversee and report on expenditure, in line with agreed budgets. 
• This is an executive management position. The post holder is required to work independently and in accordance with

College’s policies, professional standards, and budgetary limits at all times.

The College reserves the right to alter the content of this document, after consultation, to reflect changes to the job or services provided, without altering the 
general character or level of responsibility.



Person Specification

The below essential and desirable requirements will be measured using the following:

• A covering letter
• CV
• Application Form
• Interview

The College reserves the right to alter the content of this document, after consultation, to reflect changes to the job or services provided, without altering the 
general character or level of responsibility.

• References
• Documentary Evidence
• Medical Questionaire
• DBS Application

Education and Qualifications
• Good university degree.
• Recognised marketing qualification or equivalent, relevant strategic level marketing and significant stakeholder 

engagement experience.

• Good A Levels.

Experience and Skills

• Good broad experience across the areas outlined above, preferably including prior strategic leadership experience at a
senior level.

• Genuine interest in educational issues and empathy with the independent sector.
• Demonstrable experience of engaging and building relationships with key internal and external stakeholders on an

international level.
• Public relations experience.
• Experience of developing, implementing and monitoring strategic plans.
• Resource management experience including financial, human and physical resources.
• Experience in a range of staff management processes e.g. recruitment, development, retention and performance

management. 
• Experience in leading and managing staff and development of an open and supportive working environment.
• Outstanding written and verbal skills.
• Outstanding empathy for the life of a community.
• Ability to translate an ambitious vision into meaningful plans and objectives and gain commitment from the staff

community.
• Ability to lead, manage and motivate others.
• Problem-solving skills, including evidence of having dealt with a range of challenges.
• Financial and resource planning skills.
• Commitment to equality, inclusion and diversity.

Personal Qualities

• Creativity balanced with pragmatism and emotional intelligence.
• Team-minded, but willing to speak freely and constructively.
• Able to act as a professional advocate for the College through building relationships and demonstrating strong personal

credibility.
• The ability to combine a marketing edge with the subtlety of approach needed to bring all members of the College’s

community on board with new ideas.
• The post holder must be in sympathy with, and actively supportive of, the overall Mission, Values, culture and strategic

priorities of the College. 
• Ability to work with conflicting demands and timescales.

Other

• Undertake all the physical requirements of the post and use equipment according to health and safety guidelines.
• Successful candidate requires an enhanced DBS clearance.




