
 
 
Title: Marketing Executive  
Location: Home-based, with travel to schools 
Salary: Dependent on experience, circa £25k 
 
 
Who we are: Cavendish Education is a small family of schools focused exclusively on 
enabling children and young people with unique learning profiles (dyslexia, 
dyspraxia, autism and social communication needs) to be the very best they can be.  
 
The schools in the Cavendish Group focus on an individual’s strengths, talents and 
interests. Each school has its own distinctive character, atmosphere and facilities, and 
they all provide a well-rounded, differentiated and skilfully-supported academic 
curriculum. Sport, the arts, outdoor education and life skills feature highly in 
enrichment activities.  
 
Our schools inspire children and young people to have: 
 
the confidence to be themselves, 
the competence to achieve, 
the creativity to shine, and 
the character to succeed. 
 
Known as the 4cs, they form the cornerstone of the Cavendish educational model.  
 
The ambition of the group is to become the UK’s highest quality education provider 
for pupils with unique learning profiles. 
 
The role: To support the marketing function of Cavendish Education and to assist in 
raising the profile of the group amongst key audiences (prospective parents, 
education professionals, referrers, the media, etc) and the wider public.  
 



This role also has a focus on news-gathering and story-telling across various 
channels (including online, print and social, and internally to our schools). 
 
Our ideal candidate: To be successful in this role you will need to be organised, 
hard-working and enthusiastic. We are looking for someone who is flexible and 
proactive with high personal standards of performance, a high level of IT literacy and 
an awareness of all things digital. As a natural communicator with excellent written 
skills, you will enjoy creating engaging and informative content.  
 
Reporting to: Marketing & Admissions Director 
 
Responsibilities: 
 
Advertising 

● Research and evaluate advertising opportunities, both off and online, which 
support our marketing plan 

● Work with our graphic designer to create compelling advertisements 
● Track, monitor and analyse the success of our advertising on an ongoing basis 

 
Marketing materials 

● Ensure that sufficient stocks of marketing materials are available throughout 
the year 

● Work with our graphic designer to ensure marketing materials are kept up to 
date 

● Liaise with our schools to ensure that relevant photographic consents are in 
place for use by Cavendish Education 

 
Events 

● Plan exhibitions and events ensuring that all relevant pre-show admin and 
organisation is completed to a high standard 

● Arrange for stocks of marketing materials to be sent to relevant events  
● Research methods for gathering data at these events  
● Publicise our attendance  
● Oversee their set up and be willing to represent the Cavendish Education Group 

in person 
 
Digital 

● Maintain the Cavendish Education website to ensure it is kept up to date and 
accurate at all times 

● Work with our web developer and schools to routinely review the content of 
sites and to make recommendations to develop and incorporate new features 
and functionality 



● Review the use of social media by the group and make recommendations to 
grow the group’s following  

● Create content and features which develop the channels for diverse audiences 
and grows our reach, with a priority on SEN education content 

● Create calls to action to ensure content is strategically linked 
● Liaise with the schools to inspire and support their online activity and endorse 

news items, events etc 
● Track, monitor and analyse the success of our digital channels 

 
Communication 

● Research and compile newsworthy articles, blogs and social media posts aimed 
at raising the profile of the group and contributing towards the achievement of 
our aims  

● Gather content from multiple stakeholders in order to compile the 
termly/half-termly staff newsletter and professional referrers news updates 

● Report on uptake/readership and recommend developments 
 
Brand 

● Ensure that the Cavendish Education brand guidelines are adhered to at all 
times and supported using approved language/vocabulary 

● Support schools in their understanding and application of the Cavendish brand 
● Create and maintain a series of ready-to-go G-suite templates for use 

corporately across Google docs, Google Slides etc 
 
Other 

● Manage and maintain contact databases and lists 
● Take photographs (and film) for promotional purposes 
● Generate ideas for content sharing and campaigns 
● Liaise with the schools’ marketing teams  
● Keep abreast of changes in the specialist education sector 
● Provide general administrative support to both the marketing function and the 

wider Cavendish Executive team 
● Undertake any other jobs, as reasonably directed, from time to time.  

 
Essential skills: 
 

● Strong verbal communication skills 
● Excellent written communication skills and an ability to craft high quality 

content 
● Knowledge of existing and emerging social media platforms 
● Excellent IT skills; specifically Wix and Wordpress, technical website 

knowledge, Google Analytics, Mailchimp, social media, G-Suite 



● Experience of working with designers and printers would be an advantage, as 
would simple design skills 

● Attention to detail and accuracy 
● Ability to work independently and flexibly 
● The capacity to prioritise and work across multiple projects 
● The ability to work as part of a team 
● Organisational skills with the capacity to deliver a high volume of quality work 
● Creativity to contribute new and innovative ideas 
● The ability to work well under pressure and meet deadlines. 

 
Essential qualifications/experience: 
 

● Educated to at least A-Level, preferably degree-level (or equivalent) 
● Marketing qualification (CIM or equivalent) 
● Previous experience of working in a busy marketing/communications role 
● Previous experience of working with a school environment. 

 
Hours: Full time, year round post with an annual leave entitlement. 


