
Independent • Co-educational 3 to 7, Single-sex from 7 onwards • Ages 3 to 18 years • HMC GSA IAPS ISBA

Warwick School - day and boarding for boys aged 7 - 18
The King’s High School - for girls aged 11 - 18
Warwick Preparatory School - day and nursery for boys aged 3 - 7 and girls aged 3 - 11
The Kingsley School - day school for girls 3 - 18 and boys 3 - 7

Required for September 2021
or sooner if available
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Welcome from the Foundation Principal

Thank you for the interest you have shown in the role of Foundation Director of Marketing and
Admissions.

Our Foundation is unique. We are a large but united community, focused entirely on ensuring that
the pupils in our care have the most exceptional of educational opportunities. All that we do has
that mission at its heart. Working together, our aim is for our Foundation schools - individually and
collectively - to be recognised as the most vibrant and exciting in the U.K.

The successful candidate will join an ambitious, forward-thinking and future-centred organisation,
ready to embrace both the challenges and opportunities for independent schools in the years
ahead. As Foundation Director of Marketing and Admissions, you will have a central role in creating,
developing, implementing and managing the Foundation’s marketing and admissions strategies, to
ensure that our Foundation continues to thrive.

I hope you are inspired by what you read and will want to join us, to play a key part in our exciting
future.

Richard Nicholson MA (Oxon)
Foundation Principal
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About Warwick Independent Schools Foundation

Our historic schools areWarwick Preparatory School and
the King’s High School, which operate as a through-school
for girls with a co-educational Pre-Prep, andWarwick
Junior School andWarwick School, which operate as a
through-school for boys. These schools are located on the
Foundation’s 55-acre site in Warwick. Between them, they
educate some 2,500 pupils, and offer a unique model of
education in the Midlands: co-education for our pupils aged
3 to 7, and single-sex education from age 7 onwards. This
provides ‘the best of both worlds’ for our pupils: teaching
specifically tailored to their needs with extensive learning
opportunities to collaborate outside the classroom.

In a new and exciting development for the Foundation, we
are delighted to have welcomed The Kingsley School,
Royal Leamington Spa into our family of schools. Kingsley
is an established and highly regarded school for girls
(3- 18) and boys (3-7). Kingsley will continue to operate
from its site in Leamington.

More information about the schools may be found on
their websites:

www.warwickprep.com
www.kingshighwarwick.co.uk
www.warwickschool.org
www.thekingsleyschool.co.uk

Some of the work of the schools during the recent
lockdowns may be found on the following website:

www.foundationathome.co.uk

The Foundation is an active membership of the
Independent Schools Bursars Association (ISBA) as
well as the appropriate heads professional associations
(HMC, GSA, and IAPS).

TheWarwick Independent Schools Foundation (The Foundation) proudly educates girls and boys
from 3 - 18 years of age. We are one of the largest independent school charities in the country, with
some 2,800 pupils and 800 staff, and are committed to providing an outstanding education for all
our pupils; for our schools to be the first choice for those seeking independent education for their
children; and to be an exceptional place to work.

http://www.warwickprep.com
http://www.kingshighwarwick.co.uk
http://www.warwickschool.org
http://www.thekingsleyschool.co.uk
http://www.foundationathome.co.uk
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Organisational structure
September 2020 saw the introduction of a new structure
for the Foundation. For the first time in its long history,
a Foundation Principal acts as CEO with direct
accountability to the Board for the Foundation and all
its activities. The Foundation Principal is Mr Richard
Nicholson, who was previously the Head Master of
King’s High School.

The Foundation Director of Marketing reports directly to
the Foundation Principal, along with the Senior School
Heads, the Foundation Director of Digitally Enabled
Learning, and the Foundation Director of Development.
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Our Facilities
Warwick Campus

Home to some 2,500 pupils aged 3-18, the 55-acre
campus boasts outstanding and cutting-edge facilities
for all our pupils.

The campus has received significant investment over
recent decades, includingWarwick Hall, which was
completed in 2016.

The most recent development – ‘Project One Campus’ -
has seen the relocation of King’s High from its historic
town-centre site to join Warwick Preparatory School and
Warwick School on one spacious, green campus. This
has seen facilities developed and enhancements for all
and has included:

● A new home for the pupils of King’s High School.

● A new shared Sixth Form Centre for both Warwick
and King's High School students to enjoy for shared
curriculum enrichment and social activities.

● New and enhanced sports facilities, including a 3G
rugby pitch for Warwick School, five netball and six
tennis courts.

● A new, shared Music School for the pupils of King’s
High andWarwick Preparatory School.

● Improved play-space for Warwick Preparatory School,
including a new nursery garden and ‘forest school’.

● New parking facilities and enhanced traffic
management.

● New landscaping, creating a series of pedestrianised
Quads.
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Leamington Campus

The Kingsley School is home to over 300 pupils. Situated
in the centre of Leamington, the excellent facilities include
the Prep School, Senior School, and a dedicated Sixth
Form Centre. 12 acres of playing fields are just a few
minutes’ drive away, and include a pavilion and netball
and tennis courts.

Investments over recent years have included a suite
of refurbished science laboratories, a re-equipped food
technology room, play space for Prep School pupils,
and the refurbishment of the sixth form centre.
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Warwick & Surrounding Area
Warwick itself is a charming, historic town, famous for its
impressive castle whose soaring turrets dominate the
town centre. Steeped in medieval history and a popular
tourist destination, Warwick boasts a thriving social scene
with many boutique shops and excellent bars and
restaurants.

The delightful Regency town of Royal Leamington Spa
adjoins Warwick, with its wide boulevards and grand
architecture, is a thriving town, with excellent facilities
for families.

Stratford Upon Avon and its outstanding theatres are just
a 25-minute drive away. The Cotswolds are also within
easy reach, offering tranquil walks in rolling hills and
villages of honey-coloured stone.

For further cultural opportunities, Birmingham is half an
hour by train and offers everything you would expect from
a major and vibrant city. With a packed calendar of events
hosted by its many international venues, Birmingham is
also first-class for shopping, dining and nightlife.

The area has excellent transport links. Leamington and
Warwick both have mainline railway stations. Birmingham
International Airport is just 25 minutes’ drive.

Warwick

Stratford Upon Avon

Castle Combe, Cotswolds

https://visitwarwick.co.uk/
https://www.royal-leamington-spa.co.uk/
https://www.vis/
https://www.cotswolds.com/
https://visitbirmingham.com/
https://www.birminghamairport.co.uk/
https://www.birminghamairport.co.uk/
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Job Description

Reporting Lines:

This is a new role within the Foundation. The postholder
will report to the Foundation Principal and work in close
partnership with Heads across the Foundation.

This is a substantial and vital department, which will total
some sixteen members of staff across the two campuses.

The Director of Marketing and Admissions directly line
manages the Foundation Head of Admissions, the Head
of Marketing for Warwick School andWarwick Junior
School, the Head of Marketing for King’s High and
Warwick Preparatory School, and the Head of Public
Relations and Marketing at The Kingsley School. The
appointed candidate will support these line managers
in leading their teams.

The Role
The Foundation Principal, Richard Nicholson, is seeking to appoint an exceptional Foundation
Director of Marketing and Admissions with responsibility for taking the lead across the Foundation
schools, in creating, developing, implementing and managing the Foundation’s marketing and
admissions strategies. This will include pupil recruitment and retention and communications and
content management strategies, as well as broader PR.
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Strategic Direction

● Devise and implement a compelling marketing plan in
support of the schools’ strategic plans, based on
statistical analysis and clear evidence.

● Agree and implement an admissions strategy in order to
meet the short, medium and long term aims of the
schools.

● Develop a positive and proactive external relations
culture amongst teaching and support staff.

● Develop a powerful and sustainable content
management strategy across web and social media
sites.

● Manage and protect all the Foundation brands,
corporate images, logos and house styles.

● Manage marketing and admissions budgets.

● Establish aWarwick Foundation brand.

● Define and research audiences and key influencers and
identify and execute the strategies to reach them.

● Develop strategic messaging, print content, blogs and
collaborate with digital, social and traditional media
managers to support the schools’ propositions.

● Support the development, delivery and evaluation of an
integrated PR and media, digital communications and
marketing and brand strategy.

● Lead and evolve the capability of the marketing and
admissions teams to ensure the effective delivery of
proactive and effective marketing services for the
schools.

● Oversee all Marketing and Admissions events and
ensure their effectiveness.

● Create reports for the Governors, Foundation Principal,
and Heads as required.

Responsibilities
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Marketing

● Lead and oversee all Marketing activity and its
development.

● Plan advertising and promotional campaigns, create
and write advertisements for targeted publications, and
take the creative lead on the development (copy, design
and print) of all strategic communications materials
(e.g. brochures, press releases, articles and newsletters).

● Undertake market research and interpret results, make
recommendations on future actions and build results
into marketing strategy.

● Arrange regular website review meetings, ensuring
content remains engaging and fresh.

● Track analytics and ensure we measure the
effectiveness of digital marketing.

Admissions

● Develop the admissions strategy for the Foundation
at each entry point, both day and boarding pupils.

● Ensure that the Foundation bursary programmes are
well understood and publicised.

● Through the marketing strategy, ensure that our schools
are reaching the maximum number of primary and prep
school pupils across the region who would benefit from
the education we offer, and maximise pupil retention
in both schools.

● Provide clear and disciplined leadership, motivation and
direction for the Admissions teams.

● Oversee and audit the admissions practice and policy.

● Keep up to date with the latest admissions legislation,
ensuring compliance, implementing best practice and
disseminating guidance as appropriate.

● Analyse prevailing admissions trends to ensure the
schools are able to sustain their admissions quality.

● Develop feeder school engagement programmes, and
help to develop engagement with schools in the
community.

● Liaise as necessary on the administration of entrance
examinations.
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Recruitment Trips & Events

● Ensure the effective organisation of Admissions and
Marketing events, on site and further afield including
abroad as necessary.

● Review the boarding offer and opportunities for
overseas pupils.

● Represent the Foundation schools at conferences,
overseas recruitment trips, workshops and seminars.

Communications

● Oversee and implement school and Foundation
messaging and key communications, ensuring the
highest level of professionalism at all times.

● Support the Principal and Heads as required in the
crafting and delivery of key communications.

● Lead on media liaison and press relations in conjunction
with the Foundation Principal, school Heads and other
nominated spokespeople.

● Develop effective media relations with the local press
and targeted media nationally, and monitor its
effectiveness.

● Be aware of the schools’ schedule of activities and
events and capitalise on the PR opportunities they offer.

● Develop opportunities to promote the profile of the
Foundation Principal and school Heads Chief, and their
vision for the Foundation and the schools.

● Attend and oversee appropriate materials for external
events.

General management and administration

● Collaborate with the Development team to maximise
mutual opportunities.

● Be responsible for ensuring that relevant school policies
are effectively implemented.

● Any other tasks which may be agreed from time to time
with the post holder.

Review and Amendment

This job description should be seen as enabling rather
than restrictive and will be subject to regular review.
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Safeguarding and Protection of Children and
Young Persons

In accordance with the Children’s Act 1989, on
appointment post holders will be required to commit to
their responsibilities with regards to safeguarding. In
addition offers of appointment will be subject to an
Enhanced criminal record check from the Disclosure and
Barring Service (DBS) and other pre-starter checks as
required by the regulations governing the appointment of
staff within education.

The criminal record checks will highlight cautions,
reprimands and final warnings as well as any convictions.
The post holder must not have any spent or unspent
convictions that would prevent working with children.
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Essential Criteria Desirable Criteria

Qualification Educated to degree level or equivalent with strong
academic credentials

Professional credentials in
Marketing and/or related areas.

Experience/
Knowledge

Significant experience of working at a senior level in a
marketing leadership role with a diverse range of
responsibilities.

Proven experience of brand management and having
successfully developed and implemented a corporate
marketing and communications strategy with particular
emphasis on the use of PR, social media and other
digital channels.

Experience of having developed and led high-
performance teams.

Experience of influencing senior management.

Experience of marketing in the
independent education sector or
higher education.

Understanding of admissions
procedures in the independent
education sector or higher
education.

Skills/Abilities Inspirational people and team management skills.

Strong influencer.

Excellent written and spoken English and ability to write
and edit compelling copy.

An eye for detail and a flair for creating strong creative
content.

Excellent understanding of qualitative and quantitative
data, and ability to use data to inform marketing
strategy.

Able to communicate effectively and confidently with all
stakeholders.

Proactive approach, unafraid to challenge status quo
where necessary and constantly strives for excellence.

Aptitude Highly numerate with ability to analyse numerical data.

Highly literate.

IT literate in Powerpoint, Excel andWord.

Person Specification
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Circumstances

Safeguarding
Children, Young
People and
Vulnerable Adults

Understands their role in the context of safeguarding
children, young people and vulnerable adults.

Ability to form and maintain appropriate relationships
and personal boundaries with children and young
people.

Equal
Opportunities

Understanding of the requirements of Equality and
Diversity.

Remuneration
This post is full time. However, for the right candidate, this
may be subject to discussion.

The salary for the role is commensurate with its seniority
and the experience of the successful candidate.

Other benefits:

● Competitive contributory pension scheme.

● 6 weeks’ annual holiday plus public holidays.

● Subsidised Private Health Insurance.

● Staff Fee remission.

● Use of the Sports Complex for staff.

● A strong, supportive staff community.

Child Protection
An interview will include questions about safeguarding
children. The appointment will depend on satisfactory DBS
clearance.

TheWarwick Independent Schools Foundation is
committed to safeguarding and promoting the welfare of
children and young people and expects all staff and
volunteers to share this commitment. Any concerns should
be reported in accordance with the Foundation’s Child
Protection policy.
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Equality, Diversion
and Inclusion

TheWarwick Independent Schools
Foundation is committed to promoting
equality of opportunity for all pupils
and staff, both current and
prospective, and in this position you
will actively support an environment
and culture that values diversity and
inclusion.
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The Application Process
This recruitment and search process is being managed
by Anthony Millard Consulting on behalf of Warwick
Independent Schools Foundation.

For an informal and confidential discussion about the
post interested candidates are invited to contact:

Emma Allen: emma@anthonymillard.co.uk
or Lisa Phillipps: lisa@anthonymillard.co.uk

Please ensure your application is received by:
Tuesday 4th May, 10:00am GMT.

Long List interviews will take place (via video call) in the
week beginning 10th May.

Final interviews will take place at the school in theweek
beginning 17th May.

All visits to the School and interviews will comply with
Covid-19 social distancing regulations, and candidates
will be informed of the current requirements in advance
of a visit.

Pre-Appointment Checks
Warwick Independent Schools Foundation is committed
to safeguarding and promoting the welfare of children.
It is every employee’s responsibility for promoting and
safeguarding the welfare of children and young persons
he/she is responsible for or comes into contact with.

Any offer to a successful candidate will be conditional
upon:

● Verification of identity and right to work in the UK.

● A satisfactory enhanced Disclosure and Barring Service
(DBS) check, including a check of the Children’s Barred
list.

● Receipt of at least two satisfactory references (including
one from the candidates current employer).

● Verification of educational and professional status.

● Checks and confirmations as the school may require in
accordance with statutory guidance where the
successful candidate has worked or been resident
overseas in the previous ten years.

mailto:emma@anthonymillard.co.uk
mailto:lisa@anthonymillard.co.uk 
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How to Apply
Candidates wishing to apwply should visit the AMC
website, clicking on the link ‘Apply Now’ and complete
the online form.

● To complete the application process, please submit an
application form and upload a CV and brief covering
letter which sets out your interest in the role and
outlines your experience relevant to the required criteria.

● If you encounter difficulty with the online procedure,
please contact: nikki@anthonymillard.co.uk
or +44(0)203 4275414.

● Applications will be acknowledged and then evaluated
against the selection criteria.

● The letter of application should contain the names,
addresses, email addresses and telephone numbers
of three referees and must include your current and
past direct line manager.

● Full references will be required for the short list
interviews, but will only be taken up when AMC has
received specific consent from candidates to do so.

● Short listed candidates will be required to bring original
documentation, proof of identity and certificates with
them to interview.

Anthony Millard Consulting
Anthony Millard Consulting was established in the
summer of 2004 to provide the British education sector,
both in the UK and internationally, with first class strategic
and recruitment consultancy.

In addition to managing the search and selection of
Principals, Heads, Bursars, Marketing and Development
Directors, advice is provided on governance, management
structures, appraisal, development planning, marketing /
PR and fundraising.

Our clients range from top international and independent
schools to state comprehensive schools, to public and
private companies involved in education. These clients are
located globally and a list of them can be found on AMC’s
website.

Further information is available at
www.anthonymillard.co.uk

We have a sister company, AMC Teacher, which provides
outstanding teachers to the world’s top schools -
www.amcteacher.co.uk

2021‐04‐13 10:00:03

http://www.anthonymillard.co.uk
http://www.anthonymillard.co.uk
mailto:nikki@anthonymillard.co.uk
http://www.anthonymillard.co.uk
http://www.amcteacher.co.uk
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