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ABOUT US 
Thank you for your interest in Danes Hill School and the role of Director of 
Marketing and Admissions. We are delighted that you are considering our 
school and we hope that you will wish to apply for the position once you 
have found out more about us.

Danes Hill School is widely recognised as one of the leading co-educational 
day preparatory schools in the country. Situated in 55 acres of landscaped 
ground in the village of Oxshott, Surrey. The school has around 800 pupils 
and is divided into four sections.

The first three years of school - Mini Transition, Transition and Reception - 
are together called the Early Years. Bevendean is Danes Hill Pre-Prep school 
and here, we aim to help all children to take their first learning steps in 
comfort, safety and confidence.

The Main School is divided into the Lower School (Years 2 and 3), Middle 
School (Years 4 and 5), and Upper School (Years 6 to 8), each with its own 
Head, assemblies and traditions. Children are encouraged to feel allegiance 
to their particular section of the school, and this sectional subdivision ensures 
that the school never feels overwhelmingly big.

At Danes Hill, we aim to take every child in our care on a most extraordinary 
journey, and one which can nurture the talent and provide the skills and 
experience to last a lifetime. Our size enables us to provide a uniquely broad 
curriculum as well as specialist staff. Danes Hill pupils thrive, achieving 
success on the sports field, in the examination hall, or wherever their talents 
lie. Testament to this is the fact that this year, Danes Hill pupils have been 
awarded 46 Senior School scholarships. But we are also an inclusive school, 
where every pupil is equally important to us. The balance of learning support, 
academic scholarship, physical development and pastoral care is tailored to 
the needs of the individual boy or girl.

Sport, Music, Art and Drama are all renowned strengths of the school and 
every pupil is encouraged to make the most of the wealth of opportunities 
available to them. At Danes Hill, we aim to take every child in our care on 
a most extraordinary journey, and one which can nurture the talent and 
provide the skills and experience to last a lifetime.

We hope this pack provides you with useful information about both Danes 
Hill and this pivotal role and that you will consider applying for this job.



WORKING AT  
DANES HILL
Working at Danes Hill you become part of a large, dynamic community 
encompassing all the teaching and non-teaching staff. Dedicated support 
staff work in tandem with teaching staff, taking care of many of the 
administrative tasks in a friendly, cooperative environment. The Common 
Room President, elected each year, organises social events and charity 
fundraisers. Several members of staff offer their expertise free of charge to 
run different activities, including circuit training and the staff choir. You are 
also able to make use of the swimming pool and other sports facilities, before 
and after school, helping to burn off our renowned lunches!



THE OPPORTUNITY 
This is a newly created post, which will provide strategic direction and 
inspiring leadership for the school’s marketing and admissions activities. 
Reporting to the Head, the Director of Marketing and Admissions will be a 
member of the school’s senior management team.

This is a role that has a significant strategic element to it; it is pivotal to the 
future of the school, taking the lead in developing and delivering outstanding 
marketing and pupil recruitment strategies and will build and maintain 
excellent relationships with all key stakeholders, both internal and external. 

The postholder will provide inspiring and motivational leadership for  
the marketing and admissions team and be responsible for the development 
and implementation of the school’s strategic marketing plan as well  
the management of an operationally excellent marketing and  
admissions function.

This dynamic leadership position will most likely be suited to an experienced 
senior strategic marketing, business development or sales/recruitment 
professional bringing with them extensive commercial experience, gained 
inside or outside the education sector. They will have an instinctive feel for 
the school’s customers and their needs and bring with them the relevant 
skills to undertake this complex and exciting job. 

Key Responsibilities 
The main purpose of this new role is to develop and implement marketing, 
communications and admissions strategies and ensure that they are 
aligned with the school’s mission, vision, values and strategic priorities and 
effectively differentiate Danes Hill. The postholder will oversee marketing 
across the whole school to strengthen the school’s overall standing and 
reputation with all key stakeholders. The Director will lead, inspire, motivate 
and develop the marketing and admissions team.

Strategy and Planning

• Develop, manage and implement the school’s strategic marketing plans in 
conjunction with the school’s strategic priorities

• Set, monitor and track the short and long-term strategies for marketing, 
communications and pupil recruitment in close liaison with the Head and 
in line with the school’s development plan

• Monitor and report all high-level metrics, proactively using data to devise 
appropriate interventions where required

• Keep abreast of, and advise the senior management team about, trends in 
the sector, contributing to the formulation of the school’s development plan

• Develop and implement the school’s communications and public relations 
strategy by raising awareness and differentiation across key markets 
developing an appropriate strategy for both offline and digital media.

Marketing and Communications

• Direct and oversee all marketing and promotional activity across  
the school, both print and digital, providing guidance where needed,  
to strengthen the school’s overall standing and reputation with all  
key stakeholders

• Implement a communications and public relations strategy via effective 
tactical contact, advertising and communication plans, and including an 
effective programme of digital and social media activities

• Develop, embrace and utilise the school’s brand values to best effect to 
differentiate Danes Hill’s positioning, ensuring these brand values are 
appropriately reflected in all school communications

• Manage the Danes Hill brand consistently, both within and outside 
the school, providing overall editorial and design control across all 
communications and advertising media



• Provide strategic oversight of the school’s website, with responsibility for 
its evolution, update and accuracy

• Develop and implement an effective digital and social media strategy, 
including the development of policies and procedures relating to the 
school’s digital footprint

• Undertake regular market and competitor research and analysis to  
inform plans.

Admissions

• Meet and, where possible, exceed, the school’s targets for pupil recruitment, 
establishing an effective recruitment strategy across all year groups

• In close collaboration with the Head and Head of Pre-Prep, oversee the 
development and refinement of all pupil admissions and scholarship 
procedure, including the school’s admissions-related events and touch-
point strategy

• Analyse, forecast and report on key pupil admissions data and statistics, 
revising strategies and tactical plans where appropriate

• Monitor, and respond to, key market trends in pupil recruitment.



Leadership

• Contribute to the work of the school’s senior management team

• Lead, motivate and develop the Marketing and Admissions team

• Direct and lead the setting and delivery of the Marketing and Admissions 
Department and individual team members’ objectives and targets

• Accountable for overall marketing and admissions related budgets

• Report regularly to the Bursar, Headmaster and Board of Governors as 
required, advising on all matters relating to admissions, market trends and 
marketing strategy

• Networking and relationship building with all key stakeholders:  
agents, staff at all levels, pupils, the media, alumni, current and 
prospective parents.

This list of duties and responsibilities is not exhaustive and includes  
any reasonable additional request which assists the smooth operation of 
the department.



THE PERSON
To fulfil this important role the school requires a creative, well-educated 
and charismatic individual who has a track record of success in strategic 
online and offline marketing communications and team leadership, possibly 
in a similar organisation. Experience in educational marketing, or a creative 
marketing agency, may be an advantage but enthusiasm, creativity, tact and 
a hands-on approach to problem-solving and getting things done are also 
fundamental to this role. You will be someone who lives and breathes the 
Danes Hill brand and will be able to communicate and promote the ethos of 
the school, together with a strong interest and empathy with the ethos and 
aims of independent education.

The successful candidate will need to demonstrate an appropriate balance of 
the following key skills, abilities and experience:

Skills

• A team leader and influencer

• Personal warmth, empathy and a demonstrable ability to build rapport and 
interact with people at all levels, whether pupils, parents, volunteers, direct 
reports or colleagues

• A high degree of personal motivation, initiative and drive

• An ability to communicate succinctly, effectively and attractively both 
orally and in writing

• Tact, sensitivity and the ability to handle confidential material  
with discretion

• A creative person, able to write, edit and produce engaging and distinctive 
marketing materials and publications, attractive and effective marketing / 
PR collateral which will improve pupil recruitment 

• Strong and persuasive communication skills.



Experience

• In-depth experience and appreciation of the principles and practices of 
marketing in the education sector or other relevant area

• An analytical and intelligent mind, capable of undertaking independent 
research into areas such as competition and the market for prep schools

• Capacity to produce and articulate a successful marketing strategy and 
detailed plans for the school 

• A familiarity with branding, image and style - understanding what 
influences customers and persuades families to choose a school for  
their child

• Digitally competent – comfortable with, and having an excellent 
understanding of digital communications and social media

• A graduate or equivalent with several years of relevant experience.

Abilities 

• Flair in identifying networks (prospective, current and former parents, 
former pupils, feeder nurseries, social media) and in utilising them to 
promote the school

• Meticulous administration, planning and the ability to meet targets  
and deadlines

• Able and willing to adopt a flexible attitude to working hours including 
being prepared to work some evenings and weekends

• Willingness to take an interest and become involved in all aspects of  
the school

• Adept at managing budgets and obtaining ‘best value’ from suppliers such 
as designers, mailing and print houses.



SALARY AND BENEFITS
Job title:  Director of Marketing and Admissions

Salary:   The salary will be in the region of £70,000-£75,000  
  per annum, depending upon experience

Fee remission:  The school offers a fee remission arrangement for  
  staff children who attend as day pupils. Currently, a 65%  
  fee remission is offered to children of staff joining the  
  school, subject to normal admissions requirements  
  being met

Hours of work: Standard hours of work are 40 hours per week.  
  However, the specific hours of work will be determined  
  by the requirements of the position and there will be  
  some out of hours evening and weekend work required  
  as an integral part of the role. Where this is the case,  
  then time off can be taken in lieu

Holidays:  Paid holiday entitlement is 5 weeks, normally to be taken 
  in school holiday time, plus Bank Holidays

Place of work: Danes Hill School

Other benefits include:

• Pension scheme

• An excellent working environment

• School lunches are available for all staff

• Staff well-being opportunities include sporting and musical activities



TO APPLY
To find out more about this post, please contact RSAcademics by email or 
telephone to arrange a confidential discussion:  

Nina Lambert, Search Consultant 
ninalambert@rsacademics.com / 07764 185745

The deadline for receipt of applications is Thursday 10 June 2021 at 
10.00am.

An application form can be downloaded from www.rsacademics.com where 
the post is listed under current vacancies.

Candidates should complete their application form electronically and submit 
it to RSAcademics, together with a CV and covering letter, addressed to the 
Acting Head, Mr Rob Andrews, which explains their reasons for applying.

Please email your completed application form, CV and covering letter 
(as PDF files please) to Jonathan Barnes, Head of Operations (Leadership 
Appointments) at applications@rsacademics.com. Jonathan can also be 
contacted by calling our Head Office on 01858 383 163.

The process is as follows:

• All applications will be acknowledged by email. If you have not received 
acknowledgement that your application has been received within two 
working days of sending it, please contact our Head Office by telephone.

• Selected candidates will be invited to a preliminary interview with Heather 
Styche-Patel of RSAcademics via video conferencing from 14 June.

• Longlisted candidates will be invited to interview on 22 June, which will be 
held online.

• The final round of interviews will be held at Danes Hill School on 24 June.

Danes Hill School is committed to safeguarding and promoting the welfare of children 
and young people and expects all staff to share this commitment. It further expects all 
staff to understand and comply with the School’s Health and Safety Policy statement. The 
successful applicant will be subject to an enhanced disclosure through the Disclosure and 
Barring Service.

About RSAcademics Founded in 2002 by Russell Speirs, RSAcademics 
specialises in schools, in the UK and internationally. The company advises on 
business strategy and strategic marketing, development and fundraising, 
leadership consultancy and the search and selection of Heads, Chairs of 
Boards, Bursars and other senior staff. Comprising a team of exceptional 
talent and experience, RSAcademics provides a high-quality service to schools 
with rigour, expertise and warmth. RSAcademics is committed to promoting 
diversity and inclusion in schools. Please visit www.rsacademics.com for  
more information.


