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Welcome to 
Oakham School 

 
 

The world is experiencing a significantly increasing rate 
of change. Technological innovation and changing 
patterns of work and communication mean that those 
entering education today will require new skills and 
aptitudes to succeed. Many of these extend beyond 
those taught in individual subjects and an exceptional 
education must emphasis inter-disciplinary abilities. 

 
 

At Oakham we are anticipating and responding to these new 
realities across all facets of the School so that current and future 
generations of our students can thrive in their adult life and 
contribute to the communities in which they live. 

 
In order to achieve this vision, we have developed six key strategic 
objectives. They guide our thinking and planning as we prepare our 
students to be successful, active, and lifelong learners, equipped 
with the skills and habits of mind to thrive in the twenty-first 
century. 

  

Professor Neil Gorman 

Chair of Trustees 
 
 
 
 
 
 

Our Strategic Objectives: 
 

1. To adapt the Oakham curriculum to foster 
greater inter- disciplinary learning and the 
application of knowledge, and to consolidate 
the skills and habits necessary for success in 
the twenty-first century. 

 
2. To ensure that pastoral care afforded to both pupils 

and staff effectively supports the School’s long-term 
values and addresses evolving needs, whilst 
supporting the personal and educational 
development of our students throughout their 
time at Oakham. 

 
3. To collaborate actively with external parties – 

both within and outside the field of education – 
to establish Oakham as a recognised hub of 
educational excellence, innovation and good 
practice, initially through the establishment of 
an Oakham Group. 

4. To communicate the School’s evolving 
educational provision as effectively as 
possible to current and prospective 
stakeholders – pupils, parents and staff. 

 
5. To enable access to the school curriculum to those 

who could not otherwise afford to come here, 
and to look to share expertise and resources to 
extend the public benefit we provide. 

 
6. To secure our ability to invest in the School’s 

educational and pastoral provision, in line with 
our strategic vision, and to improve the School’s 
infrastructure in ways that support those aims. 
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Message from the 
Headmaster, Mr Henry Price 

Thank you for considering this role of Marketing and Communications Manager at Oakham 
School. 

 
At an important time for the School, this is an exciting opportunity to play a key role in 
building on Oakham’s reputation as one of the country’s leading independent schools. 

 
The successful candidate will work closely with and report to the Director of External 
Relations and build strong working relationships with staff across the School to ensure a 
proactive, personal and professional approach to promoting the School. 

 
We are looking for someone who will enhance and provide day-to-day leadership to this 
busy team with professionalism and knowledge of media management and who 
understands and enjoys the dynamic and rewarding life of a co-educational day and 
boarding school. 

 
We look forward to receiving your application. 
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About Oakham 
Archdeacon Johnson founded Oakham School in 1584 and 
is now one of the largest co-educational Boarding and Day 
Schools in the country. It has over 1,000 pupils ranging in 
age from 10–18 years, of whom 50% are boarders, 
accommodated in 10 Boarding Houses and 6 Day Houses. 

Learning at Oakham 
All pupils at Oakham have the opportunity to learn where 
their strengths and passions lie and to explore the 
opportunities ahead of them. The School offers the choice of 
the IB Diploma and A-levels, supplemented by the Pre-U 
and BTEC, for Sixth Form pupils, and GCSEs and IGCSEs in 
the Middle School. Pupils are taught how to learn for 
themselves so that they will be equipped with the tools for 
being successful citizens in 2030. 

Oakham’s excellent teaching and highly motivated pupils 
deliver consistently impressive results. 

There are 26 subjects on offer at A-level, including Business, 
Classical Civilisation, Economics, PE and Politics, and the 
School has offered the IB Diploma since 2000. 

In 2020, at GCSE level, over 60% of all examinations 
were awarded grade 9-7 (A*-A). The A-level results were 
equally impressive, with 55% of all exams awarded A*/A. 
Pupils achieved an average IB Diploma point score of 
36.7, with 27% of pupils gaining 40 points or more. 

Oakhamians move on to a wide range of excellent university 
destinations both across the UK and overseas. 

Pupils also benefit from exceptional learning resources: 
well- equipped classrooms, a university-standard library, 
state-of-the-art Science and Design Technology facilities, 
40 acres of outstanding sports pitches and a theatre and 
art gallery. The  

 
newly built Faculty of Social Sciences and proposed extensions 
to the Music and Drama facilities reflect Oakham’s ongoing 
commitment to providing the very best learning environment for 
students. 

Life at Oakham 
Oakham is a caring community where pupils learn how to be 
independent, thoughtful and responsible young adults who are 
ready to take on the challenges of life beyond School. 

There is a comprehensive structure of pastoral care, at the 
heart of   which is the supportive House system, is 
designed to provide support tailored to the age of pupils at 
every stage of their Oakham journey. 

In the Lower School, pupils join one of the four Lower School 
Houses that are situated on the separate Jerwoods campus. At 
13, pupils join one of ten Middle School Houses in the heart of 
the School. In Form 7, their final year, girls move to Round 
House and boys to School House, where they experience a 
more university- oriented lifestyle. Every pupil at Oakham, 
whether boarding or day, belongs to a House, with an even 
split of eight girls’ Houses and eight boys’ Houses. Each House 
has a distinctive personality, and there is a healthy level of 
enjoyable competition between them; playing for ‘House 
Pride’ and showing ‘House Spirit’ are familiar mantras that all 
pupils use. 

Each pupil also has his or her own tutor, who works closely 
with Housemasters/Housemistresses and parents to help their 
tutees fulfil personal goals, develop strategies to manage their 
busy lives and feel both academically and socially stimulated. 
Small tutorial groups and regular tutorial meetings enable 
tutors to get to know their tutees very well. Tutors organise 
informal activities with their tutor groups to strengthen further 
the tutor-tutee relationship 

 
 



The Role 

This is a new and exciting role, which will 
provide media and PR expertise and key marketing 
skills in the full-time role of Marketing and 
Communications Manager. 

The successful candidate will manage the 
Marketing Team  and build strong relationships with 
all key journalists, media and professional bodies to 
establish better awareness of Oakham School and 
our considerable achievements, to maintain and 
improve pupil numbers and raise the profile of the 
School locally, regionally, nationally and 
internationally in partnership with the wider staff 
body. 

The individual will have strong interpersonal skills, 
have a proven track record of PR experience and be 
highly organised. 

Immediate line manager: 
Director of External Relations 

Designation and grade of any staff 
currently line managed by the post holder: 

3 x Marketing Assistants 

Job Purpose 

• The Marketing and Communications
Manager must work to establish better
awareness of Oakham School, our ethos
and considerable achievements.

• The most important desired outcome is to
maintain and improve pupil numbers and
raise the profile of the School locally,
regionally, nationally and internationally
in partnership with admissions staff.

• To raise our profile across a wider geographical
area
through management and delivery of day-
to-day marketing activity, including
developing and leading a positive PR
strategy, writing media releases, event
management, managing advertising,
commissioning and liaising with designers
and photographers and other critical
marketing and communication activity.

Strategy and Planning 
• Devise and deliver creative solutions for

marketing Oakham School.
• Carry out research and analysis of marketing and

admissions data, and work with the Director of
External Relations to help shape the marketing
strategy.

• In conjunction with the Director of External
Relations and the Director of Admissions, develop
and deliver a consistent, relevant communications
and events programme with key feeder and prep
schools.

• In conjunction with the Director of External Relations
and
Director of Admissions, deliver a programme of
marketing and customer relations activity with
overseas agents (it is not anticipated that this role will
require overseas travel).

• Develop and manage the advertising campaign in
line with the School’s strategic aims, and track its
effectiveness.

• Track, monitor and evaluate all our marketing
activity – both offline and digital.

• Regular reporting and analytics on impact and
ROI, and value for money.

• Proactively identify areas for improvement in the
School’s customer service and communications,
and provide support and guidance as required in
ensuring all communications meet the necessary
standards.

PR and Media Management 

• Build and maintain good working relationships
with key journalists on a targeted media list
(national and local newspapers, national and
regional magazines,
local radio stations, regional TV and specialist
education magazines). Develop a database of key
editorial contacts to disseminate a regular supply
of news stories representative of the wide range of
activities and achievements of Oakham pupils.

• Build and maintain good working relationships
with independent schools’ professional bodies,
e.g. HMC, ISC, BSA etc. and establish Oakham
School as a ‘go to’ for information.

• Build and maintain excellent working relationships
with all Oakham Staff and be a point of contact for
advice and support.

• Identify potential newsworthy stories and
milestones across a wide range of activities at
Oakham School and establish a protocol to
release information to media.

• Develop and lead a positive public relations
strategy. This includes writing weekly news
stories

• promoting the work and successes of our pupils,
staff and the School.

• On a termly basis recommend a
comprehensive programme for PR/Press.

• Write concise copy and supply press releases
regularly to target media outlets.

• Identify relevant stories, write copy when required
and identify suitable photographs to update the
school website.



• Actively pursue opportunities for Oakham
School to be recognised externally by
nominating the School for relevant awards
to achieve external recognition and
validation.

• Arrange and plan visits from external
teams e.g. Good Schools Guide

• Continue to build better awareness
amongst members of staff about the value
of positive news coverage.

• Supply and write feature articles for the
School magazine, The Oakhamian.
Liaise with the Editor and have input into
forward planning for each edition.

• Be available to respond and support in the
event of a PR crisis.

Digital 

• Provide direction and support for the
Marketing and Communications Assistant to
assist with content, style management and
design of the School website whilst ensuring it
is kept up to date with news and content to
reflect life at the Oakham School.

• With the Marketing and Communications Assistant
further
develop and implement a Search Engine
Optimisation programme, ensuring that the
School consistently appears in the first page for
key search terms.

• Support the Marketing and Communications
Assistant in overseeing the School’s social media
activity, advising on the appropriate channels,
messages, activity and forward planning.

• Manage the reporting of key digital metrics,
including
Google Analytics and social media statistics,
to inform future marketing activity.

• Support the team to produce and mail the
termly newsletter.

Marketing 

• Work alongside the Marketing Assistant to 
ensure all adverts are on message, drive 
effective sales and have a specific call to action.

• Help and provide direction on the design and 
content of posters, programmes, invitations and 
other printed or digital documentation.

• Guide and assist all staff in the application of 
the brand guidelines and corporate identity, and 
act as a brand ambassador.

• Play a key role in the organisation and 
management of relevant School events to 
ensure that the audience has a positive 
experience and receives all of the appropriate 
information.

• Represent the School at external events as 
required.

Leadership and Management 

• Proactively work with the team and all staff to
encourage collaboration, innovation, individual
and team creativity.

• Review current procedures and practices to
implement and improve efficiencies.

Other 

• Uphold the values and aims of Oakham School.
• Develop and maintain excellent working

relationships across the School with pupils,
staff and parents.

• Attend inset days and other such meetings and
events as required.

• Some flexibility of hours will be required, with
Saturday, Sunday and evening work as
required.

• Any other duty which may be reasonably
requested of the line manager

• All staff are expected to comply with the
School’s Health and Safety policies in the
performance of their duties.



Person Specification 
Criteria Essential 

Knowledge and Understanding • Thorough understanding of marketing and communications principles.

• Excellent knowledge of media management and PR protocols.

• Up to date knowledge of relevant marketing trends in independent schools.

• Knowledge and understanding of the Microsoft Office suite, desktop publishing  and 
photo editing packages.

• Knowledge of Adobe and Canva.

• Persuasive, concise copywriting skills.

• Clear understanding of the importance of effective safeguarding (although relevant 
training will be given).

• Flexibility to respond to events/crisis where there is press interest.

Experience • At least three years in a general marketing role.

• Experience in holding responsibility for specific functions or projects.

• Experience in crisis communications.

• Experience in managing a small team or individual.

Skills • Excellent communication skills – excellent writing skills, persuading and
influencing skills and an ability to deal with people of all levels.

• The ability to recognise what is newsworthy.

• The ability to identify a good photograph.

• Highly creative and innovative.

• Demonstrates a passion and interest in news and current affairs.

• Ability to think clearly and plan strategically.

• The highest standards of attention to detail.

• An extremely high standard of literacy and numeracy.

• Proactive problem solver.

• Ability to manage own and others workload, meet deadlines and work to pre-set
timescales.

• Professional approach and manner at all times.

• Ability to demonstrate discretion and confidentiality.

• A natural customer service champion and ability to drive engagement.

• Able to lead and work as part of a team.

• Adaptability and a willingness to learn.

• Thoroughness and reliability – the ability to manage projects to a conclusion.

• The ability to contribute actively to the department’s development.

• Empathy and understanding of the aims of Oakham School and independent
education in general.

• Knowledge of film making and video content planning is desirable.

• The ability to take good photographs is desirable but not essential.

Qualifications • Degree or equivalent or a formal marketing and PR qualification e.g. CIM

• Proven track record of PR and media management.

• Qualification in Digital marketing is desirable.



Life in Oakham and 
Rutland 

Normanton Church 

Oakham is a thriving market town with a 
population of around 11,000. Rutland is 
the UK’s smallest county and is a beautiful 
part of the country – a hidden jewel set 
within rolling 
countryside traditionally used for hunting. 
Rutland Water with its many tourist 
attractions is on our doorstep and the 
surrounding villages are full of 
quintessentially English charm. 

Oakham’s excellent road and rail links mean that 
London (1 ½ hours), Birmingham (1 ½ hours) and 
Cambridge (1 hour) are all within easy reach, whilst 
locals are spoilt for choice between Leicester (30 
minutes), Peterborough (30 minutes) and Nottingham 
(50 minutes) for their nearest cities to visit. 

The town has a twice-weekly open air market, a 
monthly farmer’s market, and a wide range of 
specialist shops, which include a number of family 
owned businesses of which two are butchers, one is 
a baker, and two are delicatessens. 

Oakham’s 12th century castle benefited recently from 
extensive refurbishment thanks to a £2.1 Million 
Heritage Lottery Fund Grant and now offers a varied 
programme of events in addition to its improved 
facilities. 

The town’s other attractions include the Rutland County 
Museum, many places to eat and drink serving locally 
sourced food and Oakham’s famous Grainstore beer, 
and several highly popular local sports clubs (rugby, 
football, cricket, tennis) not to mention the town’s leisure 
centre. 

Oakham is well served by primary schools – four state 
and one independent. At secondary level there is a 
highly regarded 11–16 community college and a sixth 
form academy that Oakham School helped to establish. 

The town is currently undergoing a period of significant 
expansion with several substantial new housing 
developments under construction. For full details of 
current house prices go to www.rightmove.co.uk. 

http://www.rightmove.co.uk/


Information 
Salary  

£30,000 - £35,000 depending on experience 

Pension Scheme 
Flexible Retirement Plan run by tpt solutions 
(formerly The Pensions Trust): the School will 
double match the employee’s contribution up to 
10%. Linked Death in Service Benefit is 4 x salary. 

Health Care Cashplan 
Option to join Health Care Cashplan with 
‘simplyhealth’ paid for by the School. 

Lunches 
Free lunches available during term time in the School 
dining room  for staff with a contractual lunch break. 

Application and 
Interviews 

Making an application 
Candidates who wish to apply for this post should 
send an application form and CV along with a 
covering letter addressed to Mrs Samantha Rowntree, 
Director of External Relations to: 

Mrs Claire Betts 
HR Manager 
Oakham School 
17-19 Station Road
Oakham
LE15 6QT

Either by post to the address above or email: 
recruitment@oakham.rutland.sch.uk 

The closing date for applications is Thursday 27 
May (5.00pm) First stage interviews will be held 
during week commencing 7 June. Final 
interviews will be held week commencing 14 
June. 

Under current legislation, we are required to advise applicants that 
this appointment will be subject to a satisfactory Enhanced 
Disclosure with the Disclosure & Barring Service. Details of any 
criminal record (spent or unspent, due to exemption from the 
Rehabilitation of Offenders Act 1974) must be disclosed at 
interview. Only relevant convictions and other information will 
be taken into account so disclosure need not necessarily be a bar 
to obtaining a position at Oakham School. 

mailto:recruitment@oakham.rutland.sch.uk


 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Oakham School 
Chapel Close, 
Oakham, 
Rutland 
LE15 6DT 

Tel: +44 (0)1572 758500 
oakham.rutland.sch.uk 
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