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Loughborough Schools Foundation is 
a progressive charitable foundation of 
four independent schools in the heart of 
Loughborough, educating children from  
3 to 18 years. 

It comprises:

Loughborough Grammar School  
(boys, 10 - 18 years)

Loughborough High School  
(girls, 11 - 18 years)

Loughborough Amherst School  
(Co-educational, 4 - 18 years) 

Fairfield Prep School  
(Co-educational, 3 - 11 years)

Loughborough Nursery 
(6 weeks - 4 years)  

The four Schools are situated on neighbouring campuses 
close to the town centre and enjoy an excellent reputation for 
their academic, cultural and sporting achievements and for 
the quality of their pastoral care. 

Our Schools family embraces some 2,000 pupils and 700 
staff engaged in giving and receiving an education to cherish. 
An education where academic achievement is balanced 
by moral guidance, happiness, courtesy, opportunity and a 
tangible kindred spirit within which everyone is known, 
understood and valued.

Should you choose to apply for this important position, we 
look forward to welcoming you and helping you to discover 
more about the Foundation, its history and its future. 

http://lsf.org/careers/careers-overview/

Career 
opportunities

http://lsf.org/careers/careers-overview/


Post:

Digital Marketing Officer
The Marketing Department at Loughborough Schools Foundation is looking to 
recruit a Digital Marketing Officer in order to support the Schools’ development  
plans and realise their visions.  

Reporting to the Director of Marketing, Admissions and Commercial, and  
working with other members of the Marketing Team, you will create content  
for the social media channels to enhance the visibility of all four Schools and 
Nursery, in the local and national marketplace and communicate their many 
outstanding attributes. 

This is a varied and rewarding role, with no two days the same. You’ll be an 
experienced, ‘hands-on’ digital marketer, highly motivated, flexible in both your 
approach and the hours you work, and be able to demonstrate your passion and 
ability to deliver results in managing digital communications. 

Main areas of responsibility
The Digital Marketing Officer will be responsible for 
the implementation of the social media strategy for 
Loughborough Schools Foundation. This includes planning, 
goal setting, the development of brand awareness and 
online reputation, and content management. 

The post-holder must be a highly motivated, creative 
individual with experience of managing social media 
channels and the ability to drive digital strategies that are 
proven by testing and metrics. The post-holder will be 
expected to report on the effectiveness of all social media 
marketing plans.

Set out below are the main responsibilities however this 
role demands flexibility and a willingness to always be 
learning to remain highly effective in advancing digital 
communication for Loughborough Schools Foundation.



Social Media
This requires creativity and flair, attention to detail and 
high standards of presentation. It is important that there 
is an ability to work well with all the School teams and 
external suppliers.

 • Be responsible for implementing the social media 
strategy across all platforms including Facebook, Twitter, 
Instagram and other appropriate media. 

 • Engage actively with online communities, at all times 
appropriately and positively, representing the aims and 
ethos of Loughborough Schools Foundation.

 • Create and publish relevant, original, high-quality 
content for all social channels.

 • Proactively search out information, events, successes and 
news stories for marketing purposes. Create, edit, and 
proof-read accurate and engaging copy from a range of 
sources for use on social media. 

 • Be responsible for implementing the use of film, video 
and photography across digital channels.

 • Create dynamic photo and video galleries for the website 
and social media where a professional photographer is 
not available.

 • Create a regular publishing schedule and ensure content 
is also shared across the suite of Foundation websites.

 • Leverage the right tools to manage all content. 

 • Ensure consistency of brand message in content and in 
the visual image of Loughborough Schools Foundation. 
Be the brand custodian for all social channels and ensure 
the brand guidelines are always upheld. 

 • Liaise with teaching and support staff to ensure an even 
representation of academic and extra-curricular life 
across all Schools and the Nursery.

 • Proofread, edit and create accurate and engaging copy 
from a range of sources for use on the website and social 
media.

 • Create and/or oversee any graphics required e.g. for 
profile pages, blogs, thumbnails etc. 

 • Become the advocate for Loughborough Schools 
Foundation in social media spaces, engaging in dialogues 
and answering questions where appropriate.  

 • Be the Foundation’s expert and ‘go to’ person for all social 
media new accounts and queries.

Digital Advertising
 • Input into decisions and manage social advertising across 

all key platforms. Includes liaison with creative agencies, 
to ensure the effective placement of ads to improve 
engagement with potential families to Loughborough 
Schools Foundation.

 • Monitor and report on performance of the digital 
advertising. 

Research and Data Analysis
Requires meticulous attention to detail and high standards 
of presentation.

 • Measure and analyse the performance of social posts. 
Translate qualitative data into recommendations and 
amend the digital strategy as appropriate.

 • Create monthly analytical reports using Google Analytics 
and social media tracking tools. 

 • Be aware of research, developments and best practice in 
social media, SEO and web content.

 • Monitor trends in social media tools, channels, design 
and strategy. Champion new ideas and initiatives.

 • Research and compile data for marketing purposes.

Other
 • Attendance and support at School Open Days, Taster Days, 

Results Days and key events.

 • Assist the Marketing, Admissions and Commercial 
Director with other digital projects as required.



Remuneration
This post is full-time however for the right candidate this 
may be subject to discussion. 

Anticipated salary, £27,000 to £31,000, depending upon the 
experience of the successful candidate. 

Please note that this role requires a willingness to attend 
events and activities which will require evening and 
weekend working. The role is also not one which is desk-
bound. There is an expectation that the post-holder will 
spend a lot of time within each of the Schools and Nursery. 

Other benefits:

 • 20 Days holiday per year (plus Bank Holidays).

 • The post holder will be permitted to take time off in
lieu, with Manager’s agreement, for the additional hours
worked at evenings and weekends.

 • Contributory pension scheme.

 • Members of staff are entitled to a substantial reduction
in fees for the children at any of the four Foundation
Schools.

 • School lunch is provided free of charge during term time.

Person Specification
This role would suit someone with a positive, creative 
and imaginative outlook, excellent IT and social media 
capabilities and excellent organisational skills with the 
ability to handle and prioritise multiple projects in a busy 
and exciting environment. Experience should demonstrate 
knowledge and evidence of managing social media 
channels, the effective use of scheduling systems such as 
Hootsuite, and an understanding of the principle of good 
copywriting. A willingness to engage with the Schools’ 
communities as well as the Marketing, Admissions and 
Commercial team, is essential and a degree of flair will also 
be welcomed.

 • Significant experience in a similar role of social media
management (experience does not need to be in an
educational setting).

 • Evidence of an in-depth knowledge and understanding
of social media platforms and how each platform can be
deployed in different scenarios.

 • Experience in sourcing and managing content
development and publishing to social channels.

 • Demonstration of the ability to be both creative and
also analytical in order to demonstrate that ideas are
analytically sound.

 • An excellent ability to effectively communicate
information and ideas in written, image and video format.

 • Demonstration of good technical understanding and the
ability to pick up new tools quickly.

 • Good time management and flexibility since evening and
weekend working will definitely be required for this role.

 • Diligence about process and procedural tasks and an eye
for detail.

 • The ability to remain positive and resourceful under
pressure and ability to prioritise the work-load.

 • Discretion, confidentiality and sensitivity to the culture of
Loughborough Schools Foundation.

Desirable skills and attributes

 • A working knowledge of the principles of SEO including
keyword research and Google Analytics.

 • Experience of video editing, graphic design and
photography for digital media.

 • Good analytical skills.

 • Flexibility and initiative within a small and busy team.

 • Willingness to become involved in the life of the Schools
and engage with many stakeholders.

 • A self-starter with a high drive for results.

 • An energetic team player with a positive ‘can-do’ attitude.



Loughborough Schools Foundation
3 Burton Walks
Loughborough 
Leicestershire
LE11 2DU

Loughborough Schools Foundation is a Company 
Limited by Guarantee, number 4038033, and 
is registered in England and Wales. It is also a 
Registered Charity, number 1081765. 
The Registered Office is 3 Burton Walks, 
Loughborough, Leicestershire LE11 2DU

T: 01509 283700 
www.lsf.org
    @LboroSchFdt

How to apply
To apply, candidates should complete the application form, 
including the supporting information, which can be found 
on our website: www.lsf.org/careers

Please email recruitment@lsf.org with any questions about 
the role.

The deadline for receipt of applications is 10:00 on Monday 
14 June 2021.

First stage interviews will take place during week 
commencing 21 June 2021

The Foundation/School is committed to safeguarding and 
promoting the welfare of children and young people and 
expects all staff and volunteers to share this commitment. 
Applicants must be willing to undergo child protection 
screening appropriate to the post, including checks with 
past employers and the Disclosure and Barring Service.

http://www.lsf.org
http://www.lsf.org/careers
mailto:recruitment%40lsf.org?subject=LSF%20Career%20Opportunities%20-%20Social%20Media%20Manager

