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The opportunity
A dynamic and innovative Videographer and Content Creator is sought to work within a 
forward-thinking Marketing team to contribute to, and further develop, Bradfield’s digital 
offering in line with the institution’s emerging strategy. The ideal candidate will have a passion 
for turning creative ideas into compelling video content and will primarily be responsible for 
planning, filming, editing and publishing video across the College’s digital platform portfolio. 

The successful candidate will create original and engaging content to reach our target audiences, 
not only prospective parents and pupils but also current parents and alumni. A creative thinker, 
the successful candidate will have sound editorial skills, excellent attention to detail, creative flair 
and an eye for aesthetics. The post would suit an experienced videographer or a 
highly-skilled graduate looking to start a career in videography and marketing.  

The College
Founded in 1850 by Thomas Stevens, and set in a village amidst unspoilt Berkshire countryside, 
Bradfield College enjoys a well-established reputation for being one of the country’s leading 
co-educational, independent schools through its provision of academic excellence and a 
well-rounded education.

The College is characterised by a relaxed unpretentiousness and has a strong family atmosphere. 
These are central to the enjoyment of school that we believe is the  foundation of successful 
education. The people who work here are deeply committed to the progress and wellbeing of the 
children in their care. A talented and diverse team of specialists and all-rounders, the staff bring 
expertise and dedication to their role and have an easy rapport with the young.

Pupil numbers are currently 811 (with a 60:40, boy/girl ratio) following completion of an 
expansion programme which began with the introduction of full coeducation at Bradfield in 
2004 (girls were first admitted to the sixth form in 1989). Approximately 90% of the pupils are 
boarders; many spend Saturday nights at home following matches but there is a full weekend 
programme and approximately 25% of the boarders stay in. A majority of the pupils are 
relatively local, coming from within a 30-mile radius. There are also a good number of British 
and international pupils (approximately 10% and more than 30 nationalities) who are based in 
London and overseas.

cont...



Bradfield’s curriculum facilitates interdisciplinary thinking and also promotes 
excellence through specialisation. Inspirational teaching and high expectations 
go hand in hand in creating a culture of  learning and ambition. As well as 
an extensive (i)GCSE programme, the College offers both the IB Diploma 
Programme and A Levels in the Sixth Form. Results are strong with over two-
thirds awarded 9-7 at GCSE, over three quarters A*-B grades at A Level and 
an IB Diploma average of 36 points.

Bradfield’s outstanding pastoral care is rooted in its house system, beginning 
in Faulkner’s, a Year 9 boarding house specially designed to help all girls 
and boys make a happy and successful transition to senior school before 
moving into one of 11 senior houses. As they make their way through 
the school, our pupils learn about themselves and about others and take 
increasing responsibility for their own lives, their choices and their wellbeing. 
Simultaneously, we help them to become more aware of the views, needs and 
rights of people of all ages.

Bradfield offers a remarkable range of co-curricular activity. Participation 
across this range is fundamental to a Bradfield education and means taking 
part in sport, music, drama, creative arts and the whole array of  activities 
available. Our pupils throw themselves into co-curricular activity with 
enthusiasm and learn about themselves whilst honing skills and developing 
interests which will remain with them throughout adult life.

Bradfield seeks to develop attributes that will enable pupils to thrive personally 
and professionally and to offer an education for life. This means a great deal 
more than securing strong grades and making a convincing application to 
higher education. It also entails the ability to embrace change, openness to 
a globalised world and the readiness to adapt and innovate. Each of these is 
nurtured in our diverse community and through our rich curriculum. We 
encourage pupils to understand the world around them and their place within 
it. In the same way, Bradfield itself continually looks forwards and outwards, 
embracing new opportunities whilst remaining true to its values.



Principal accountabilities
• Conceptualise and create high quality, imaginative and engaging video content, editing 

raw footage into a coherant story to be published across multiple platforms;
• Take ownership of, and develop, existing video campaigns, including our One Bradfield 

Many Bradfieldians video series and boarding house marketing videos, while also 
delivering new video marketing initiatives to communicate Bradfield’s key messages and 
ISPs;

• Possess the ability to interview and engage people in front of the camera; 
• Be comfortable with setting up and tearing down cameras, audio recorders, lighting, 

microphones and props;
• Play a leading role in the College’s increased live streaming operation, covering a wide 

variety of events which can be broadcast on a number of platforms including YouTube, 
Microsoft Teams, Instagram and Zoom;

• Attend College functions, either on site or externally, to capture video and photography 
that correctly record the function in line with College protocol. This may include some 
evenings and weekend periods; 

• Work with the Head of External Relations, Publications Editor and web development 
company to develop the College’s website into a key marketing tool to recruit 
prospective parents and pupils in line with the College’s vision and strategy;

• Produce outstanding graphic design and imagery including infographics and animated 
content;

• Manage the College’s social media presence (on Facebook, Twitter, Instagram and 
LinkedIn) and identify opportunities to expand to additional platforms and increase the 
quality of output on existing channels;

• Work with the College and the Development Office to develop and implement up-
to-date digital communications strategies to inform and engage with key external 
stakeholders including parents, alumni and friends of the College; 

• Ensure that College branding is consistent and impactful across all digital platforms;
• Contribute to, and further develop, the College’s expanding portfolio of Virtual and 

Augmented Reality experiences including our immersive 360 VR tour;
• Create original online copy for articles, blogs and posts from scratch that motivates, 

inspires, educates and informs while tailoring to audiences across a wide variety of 
digital platforms;

• Keep up-to-date with the latest trends in digital services delivery.



Skills and experience
ESSENTIAL:

• A high level of understanding and a passion for creating and editing video content;
• Deep understanding of post-production techniques. Highly proficient in Adobe CC 

(or equivalent) software: Premiere Pro, After Effects, Audition, Photoshop (Final Cut, 
DaVinci Resolve);

• Excellent project management skills;
• Sound copywriting skills and editorial judgment;
• Excellent inter-personal skills and ability to build relationships at all levels;
• Ability to self-motivate and work under pressure to deadlines;
• A self-starter who can work well in a small team.  

ADVANTAGEOUS:

• Experience of working with external suppliers;
• Experience of working in a live broadcast set up with working knowledge of OBS 

software or equivalent and BlackMagic switchers (or equivalent);
• Experience with content management systems (CMS) e.g. WordPress;
• A fundamental understanding of how to improve user experience and journeys via 

Search Engine Optimisation (SEO), Google Analytics, Moz and Crazy Egg;
• Experience of working with Virtual and Augmented Reality assets and experiences. 

(Knowledge of Adobe Aero a plus)
• Familiarity with GDPR and the importance of data protection and handling.



Person specification
• Creative thinker with practical skills to match;
• Imaginative;
• Innovative;
• Passionate;
• Open-minded;
• Better than good sense of humour;
• Highly organised and cares deeply about attention to detail;
• Able to communicate and collaborate with internal stakeholders across all areas of 

the business;
• Able to argue a case;
• Committed to the development of a working culture which values and celebrates the 

contributions and achievements of a diverse body of colleagues.

The post-holder of this post may perform other related duties as negotiated to meet the           
on-going needs of the College, and due to the College continually evolving and progressing 
may be amended at any time, in conjunction with the post-holder, to allow for improvements 
to the levels of care and the protocols by which the College functions. 



Continuing professional development
There is a mentoring scheme in place for all new staff, and a system 
of professional review by line managers. All newly appointed 
members of staff follow a wide ranging induction programme which 
begins on appointment and runs through to the end of the first year 
of employment. All appointments are probationary for one year.

Terms of appointment
The successful candidate will be offered a competitive salary 
reflecting the role and the experience of the candidate.

Membership of the Bradfield College Sports Centre and subsidised 
membership of the Bradfield College Golf Club are available.

The process
Letters of application, along with a completed application form, 
a Curriculum Vitae and the names and addresses of two referees 
should be sent by email to recruitment@bradfieldcollege.org.uk.

Short-listed candidates will be invited to Bradfield for interview and 
a tour of the College will be offered. 

Bradfield College reserves the right not to appoint to this post 
should a suitable candidate not be identified.



Safeguarding
Bradfield College is committed to safeguarding and promoting the welfare of children and 
young people and expects all staff and volunteers to share this commitment.

The post-holder is responsible for promoting and safeguarding the welfare of children and 
young people for whom he/she is responsible, or with whom he/she comes into contact, and 
ensuring compliance with our child protection policy statement.

Disclosure and Barring Service, references and right to 
work in the UK
As Bradfield College is registered to ask ‘exempted questions’ under the Rehabilitation of 
Offenders Act 1974, successful applicants will be subject to the required and satisfactory DBS 
(Disclosure and Barring Service) clearances before the appointment is confirmed.

This post is also subject to receipt of written references which must be satisfactory to Bradfield 
College and documentary evidence of qualifications. A copy of the reference request form is 
included at the end of this document for information purposes.

Successful applicants will need to provide confirmation of permission to work in the UK. Please 
note that under the Immigration Asylum and Nationality Act 2006, Bradfield College has an 
obligation to ensure applicants have the right to work in the UK prior to commencement of 
employment. (This is carried out at the interview stage; if applicants fail to produce the required 
genuine documents prior to commencement of work for the College, or if it is found that those 
documents do not meet the legal requirement, an offer of employment will be withdrawn).

Health and Safety
All staff are required to refer to their individual responsibilities as defined in the Health & Safety 
Manual and ensure they are competent to implement them and agree to abide by them. Staff 
health, safety and welfare at work are protected by law. The College has a duty to protect staff 
and to keep them informed about health and safety. Staff have a responsibility to look after 
themselves and others. If there is a problem, employees are expected to discuss it with their 
line-manager or with the College’s Health and Safety Manager.and young people for whom 
he/she is responsible, or with whom he/she comes into contact, and ensuring compliance with 
our child protection policy statement.




