
 
  

BABINGTON HOUSE SCHOOL 
   

MARKETING MANAGER 
  

JOB DESCRIPTION 
  
Babington House School is committed to safeguarding and promoting the welfare of children and 
young people and expects all staff and volunteers to share this commitment.   
  
This job description may be amended at any time following discussion with the Headmaster and will 
be reviewed annually as part of the performance management process.   
  
Line Manager: Headmaster 
  
Main Purpose of the Job:   
 

 To work with the Headmaster, to develop the strategic marketing plan for the School as a 
whole. 

 To use innovative marketing and communications, to ensure student roll targets are met, 
working closely with the Admissions Manager 

 To develop the School’s social media presence 
 Be the ambassador for enhancing the School’s brand, to strengthen the School’s reputation 

to a wide range of audiences 
 

Responsibilities: 
 
Strategy & Planning 

 Develop, manage and implement the School’s strategic marketing and communications 
plans in conjunction with its strategic priorities 

 Develop and manage the School’s digital media platforms and enhance the school’s 
presence across social media 

 Develop and communicate Babington’s brand and aims, ensuring consistency across the 
School community 

 Monitor trends within the independent education sector  
 Manage expenditure, income and budgets in support of marketing activities 

 
Pupil Recruitment 

 Work closely with the Admissions Registrar to maximise pupil recruitment 



 Have responsibility for all recruitment-led activities and events, including open days, taster 
days, speech day and feeder school events 

 Oversee the delivery of successful and well-attended entrance examinations and scholarship 
applications 

 Work closely with the Admissions Registrar to develop effective marketing for sixth form 
retention and recruitment 

 Develop relationships with feeder schools 
 Have responsibility in association with the Admissions Registrar, for providing data on the 

school’s local market - competitors, satisfaction of the school’s clients and image and 
awareness of the school  

 Manage in association with the Admissions Registrar a prospective parent database – 
growing the database and ensuring that all enquiries, contacts and actions are accurately 
recorded 

 In association with the Admissions Registrar to develop a programme of direct online 
campaign of publications to regularly communicate with target audiences 

Marketing & Communications 
 

 Manage all social media and email marketing  
 Drafting of all written communications for all aspects of marketing, including adverts, digital 

media, letters, etc 
 Work closely with creative agencies to deliver effective campaigns on time and on budget 
 Maintain and increase the reputation of the School among the Babington community 
 Review and develop the School’s print and online marketing material in close collaboration 

with the Headmaster. 
 Manage, promote and protect the School’s brand guidelines providing overall editorial and 

design control across all communications and advertising media 
 Maximise PR opportunities via strong relationships with local and where appropriate, 

national media to develop opportunities for the School to engage in 
 Attend and photograph and/or video key school events, ensuring that where possible they 

have maximum internal and external exposure 
 To be responsible for the ongoing development of the website, in conjunction with the 

website designers and ensure that the website content is regularly updated 
 Compile a bank of press releases and other articles, which reflect the school’s ethos and 

place these regularly in the appropriate media channels 
 Prepare reports on progress against the annual marketing objectives for the Governors and 

Headmaster. 
 Gather all information required to keep Information Booklet for new parents and the 

website up to date, including the calendar, staff list, fees, results and uniform lists  
 Collate Parent Photographic Data Protection Preferences 
 Receive continual professional development, as and when the school consider this 

appropriate 
 Assist in any other task that the school considers appropriate to the role 

 



 

 

BABINGTON HOUSE SCHOOL 
 

MARKETING MANAGER 
 

PERSON SPECIFICATION 
 
 

Suitable candidates for this position should possess the following experience, skills and outlook 

 A degree or recognised marketing qualification is desirable, but not essential  
 Excellent IT skills, including understanding of social media, digital marketing and 

modern website design. 
 Good commercial awareness 
 A high level of literacy 
 Professional experience in a school environment, would be helpful but not essential 
 Be self-motivated  
 Flexible with a high level of emotional intelligence 
 An excellent networker and team player 
 Meticulous with a good eye for detail 
 Demonstrate experience of building relationships with stakeholders 
 Experience of developing, implementing and monitoring strategic plans, combined 

with a good array of technical marketing skills including digital marketing experience 
 Ability to deliver clear presentations and gain commitment from staff 
 Excellent interpersonal skills with a high-level of communication 
 Ability to manage projects 
 Ability to engage staff in the delivery of the School’s strategic aims 

 

 


