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CROSFIELDS SCHOOLHEAD’S WELCOME

Crosfields is a positive, 
happy, ‘can do’ school.

WELCOME TO 
CROSFIELDS SCHOOL
Crosfields does not stand still. This one time all boys Prep School, 
heralded the arrival of its first girls in 2007, and a Year 9 cohort in 
September as the school’s plans to extend to 16 became a reality. 
Supported by considerable investment in the infrastructure, the 
ambition is to keep the wonderful tone and atmosphere of our 
Junior School marrying it with the ambition, challenge and 
opportunities appropriate for our older pupils.

Crosfields is a positive, happy, ‘can do’ school offering a very thorough 
academic education with considerable breadth outside the classroom. 
You will have read the school’s aims, but the overriding message is 
that we want to prepare our pupils for all that lies beyond school and 
to take advantage of all that awaits them with confidence.

Craig Watson, Headmaster of Crosfields School

165 
MEMBERS OF
permanent 

staff

20
children or fewer in classes

635
PUPILS

3
science labs in 2022

2007

the year Crosfields 
became co-educational

on phase 1 of new senior 
school project

£8.3M
SPEND

senior children with 
transformational bursaries

SUPPORTING

11

40+ ACRES 

of sports fields, meadow 
and woodland

FURTHER

22% 
GROWTH

in pupil numbers since 
Sept 2017 

expected over next 
5 years

CROSFIELDS
BY NUMBERS

17% 
GROWTH

NEW SENIOR 
SCHOOL BUILDING 

Opens 1st 
November 2021
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KEY ROLES

• Advocate for Crosfield’s vision, mission, values and core aims. 
• Attract and retain more pupils.
• Guardian of the Crosfields brand and key messages.
• Promote digital presence across social media platforms and website.
• Process all pupil admissions and support for the assessment of prospective pupils. 
• Facilitate strategic communication with current and prospective parents.
• Forecast and project pupil numbers and sector trends. 
• Organise promotional events to support pupil recruitment and community engagement. 
• Coordinate fundraising and fostering Alumni relationships through a new Development Office. 

CROSFIELDS SCHOOLJOB DESCRIPTION

DEPARTMENT External Relations

LINE MANAGER Bursar

DIRECT REPORTS Marketing & Admissions Team

CONTRACT STATUS Full-time, all year round

SALARY Competitive salary

CLOSING DATE 9am, Friday 5 November

INITIAL INTERVIEWS Week commencing 15 November

Aim:  To build a new approach to Marketing and Admissions based upon the recommendations of a Strategic Marketing Review 
undertaken earlier this year by Ambleglow. This has led to the establishment of this new role and expansion of the team.

DIRECTOR OF EXTERNAL RELATIONS
FULL TIME, ALL-YEAR
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CROSFIELDS SCHOOL

KEY RESPONSIBILITIES

• Lead the Marketing & Admissions Team to ensure the effective strategic alignment of admissions, marketing and communications 
in the delivery of the strategic goals.

• Develop innovative and creative integrated marketing strategy and goals.
• Implement brand guidelines throughout the school to ensure consistency of message, integration of ideas and design across all 

internal and external publications and collateral material.
• Produce marketing plans including annual programmes for recruitment into Nursery, Reception, Junior School and Senior School in 

conjunction with Senior Leadership Teams.
• Promote dynamic and responsive social media plan.
• Oversee activities such as open days, taster days, assessments, exhibitions and other marketing events. 
• Develop content and design of key marketing materials online and in print.  
• Manage the school CMS, keeping content regularly updated.
• Exploit PR and networking opportunities to enhance the school’s profile in the local community and to create awareness of its 

various activities and positive attributes. 
• Raise our profile across a wider geographical area through management and delivery of day-to-day marketing activity.
• Provide a strategic oversight of the school website to ensure its continued evolution and that it provides a first rate user experience 

for both current and prospective families.
• Co-ordinate external and internal communications on key issues.
• Co-ordinate stakeholder activities (prospective, current and past parents, staff, alumni and wider community).
• Instigate an ambassador programme in support of the promotion of the school.
• Develop an outreach programme involving local schools.
• Evaluate success of marketing campaigns and social media platforms in respect of reach, leads and conversions. 
• Acquire an in-depth knowledge of pupil numbers, recruitment data, local market trends and competitors to inform strategy.
• Forecast, identify and respond to sector trends.
• Regular reporting and analytics on impact and ROI, and value for money.
• Use of marketing budgets to maximise ROI and impact.
• Support the Development Office for fundraising for bursaries and other projects (as funding allows).
• Build an effective Alumni engagement programme.
• Responsibility for data management.
• Strengthen the school’s marketing efforts and external reputation to internal stakeholders.
• Proactively identify areas for improvement in the school’s customer service and communications.
• Actively pursue opportunities to be recognised externally by nominating the School for relevant awards to achieve external 

recognition and validation.
• Participate in AMDIS (Association of Marketing and Development in Independent Schools) and other independent school 

association activities.
• Proactively work with the team and all staff to encourage collaboration, innovation, and individual and team creativity.

EXPERIENCE AND SKILLS

The Director will have leadership experience working in a senior marketing role in an independent school, in further education or a 
not for profit organisation and be able to demonstrate:

• Experience at a strategic level including Board engagement.
• Development of strategic marketing plans and understanding of competitive environments.
• Development of key strategic relationships and stakeholder engagement.
• Execution of targeted marketing plans, success in meeting objectives and reporting against Key Performance Indicators.
• Success in brand development.
• Management of budgets and analysis of ROI (success criteria).  
• Creativity in developing marketing campaigns, communications and collateral material across different channels. 
• Experience of working alongside Development Office or other fundraising activity.
• Ability to be proactive, work independently and meet deadlines.
• Confidence in managing multiple projects concurrently.
• Flexibility in their approach and commitment to work collaboratively.
• Outstanding written and verbal communication skills.
• Excellent interpersonal skills and ability to manage diverse team coherently.
• Genuine commitment to the aims of the School.
• Hold a relevant degree related to Marketing (or equivalent eg. CIM). 

JOB DESCRIPTION
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CROSFIELDS SCHOOLTESTIMONIALS

Joining Crosfields was a great 
decision for me. I have been 
blown away by how friendly 
and welcoming the people 
are. The children are a joy 
to teach and the staff are 
as diverse and friendly. It’s 
a truly happy place full of 
ambition, opportunity, and 
fun. If you are unsure whether 
to apply or not, do it!

MR R.M. EBBAGE
DEPUTY HEAD (ACADEMIC)

PARENT

I like Crosfields because the 
teachers are fun and help 
our brains grow.

PUPIL
YEAR 2

WHAT MAKES CROSFIELDS 
A GREAT PLACE TO WORK

Thank you and your 
staff for making our 
child’s nine years at 
Crosfields such an 
incredible experience 
and for helping him 
mature into the person 
he is today. He has 
grown immensely, 
has had a fantastic start 
to his education and 
most importantly has 
really enjoyed it. 
We hope we are as lucky 
in his next school.
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CROSFIELDS SCHOOLOUR BENEFITS

We offer a wide range of benefits 
to school staff, including: 

GENEROUS PENSION

GROUP LIFE ASSURANCE

PERSONAL ACCIDENT 
INSURANCE

MEALS DURING 
TERM TIME

ACCESS TO HEALTH AND 
MEDICAL INFORMATION 

SERVICE
ACCESS TO TELEPHONE 
COUNSELLING SERVICE

FEE REMISSION

£ £

Financial

Health and wellbeing

Free meals & discounts

£

£
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CROSFIELDS SCHOOLHOW TO APPLY AND GETTING TO CROSFIELDS

A327

M4

M4

Whitley Wood Rd

A33

B3031

Western Relief Road

Hartland Rd

Hollow Lane

Shinfield

11

11

Whitley Wood Ln B3270 Lower Earley Way

Crosfields 
School

OUR LOCATION

Crosfields School
Shinfield Road, Reading, Berks, RG2 9BL
T: 0118 987 1810 | office@crosfields.com

BY CAR

Crosfields is located on Shinfield Road towards Spencers 
Wood, less than 10 mins from junction 11. Ample visitor 
parking is available at the front of the school and electric 
vehicle charging available on site. Please note that the school 
site has a strict speed limit of 5mph. Please observe this at all 
times for the safety of all site users. All visitors should sign in 
at the school office.

BY BUS

Crosfields on the Shinfield Road has public bus stops served 
by routes travelling to/from Reading, Wokingham, Bracknell 
and Shinfield. 

BY TRAIN

Our nearest rail lines are at Reading, Earley and Winnersh 
Triangle, all of which are about 15 minutes from the school 
by taxi.

GETTING TO CROSFIELDS 

HOW TO APPLY

To apply for this position please visit our website at 
crosfields.com/explore/community/working-at-crosfields 
for an Application Form. 

Applications should be sent to our HR Manager at: 
recruitment@crosfields.com by 9am on Friday 5 November 2021.

EQUALITY AND DIVERSITY 

Crosfields aims to employ staff who are 
best qualified for the post and does not 
discriminate on the grounds of race, 
colour, nationality, ethnic or national 
origin, religion or religious belief, sexual 
orientation, marital or civil partnership 
status, disability or age.

SAFEGUARDING AND CHILD PROTECTION 

As a result of the Asylum and Immigration Act 1996, employers now have to verify that new recruits 
who are not British nationals are eligable to work in this country. Therefore, any applicant who is 
offered an interview will be asked to provide offical documentation to verify their ID, address and 
right to work in the UK. It is also normal practice for the School to ask for original qualifications and 
professional membership documents to be presented at interview as detailed on the applcation form.

Crosfields School is committed to safeguarding and promoting the welfare of young people, and 
applicants must be willing to undergo child protection screening, including checks with past employers 
and the Disclosure and Barring Service.

mailto:office%40crosfields.com?subject=Job%20applicant%20-%20query
http://crosfields.com/explore/community/working-at-crosfields
mailto:recruitment%40crosfields.com?subject=Application%20for%20Director%20of%20External%20Relations

