
INFORMATION FOR CANDIDATES 

DIRECTOR OF MARKETING AND COMMUNICATIONS 

To start early in 2022 

The closing date for applications is 1200 Friday, 14 January 2022
Telephone interviews will be held with selected candidates on Thursday, 20 January 2022

Panel interviews will be held week commencing Monday, 24 January 2022



Our vision - pupils become ‘Real World Ready’. 

Our mission - to ignite inquiry, instil a passion 
for learning and foster our Christian values. 

Through inspirational teaching, children 
develop the mindset and skills to navigate life’s 
opportunities and contribute to global society. 

Our values - kindness, honesty, courage. 

St George’s School WIndsor Castle is committed to safeguarding and promoting the 
welfare of children and young people and expects all staff and volunteers to share 
this commitment.

St George’s School is an equal opportunities employer. We therefore encourage 
candidates to apply irrespective of age, disability, marriage or civil partnership status, 
pregnancy or maternity, race, religion and belief, gender identity, sex or sexual 
orientation.



INTRODUCTION TO ST GEORGE’S FROM THE HEAD
I am absolutely delighted you are interested in applying for the position of Director of Marketing and 
Communications at St George’s School Windsor Castle. If you have imagination, drive, a sense of humour and a 
passion for innovation and communicating out of the box, we can’t wait to hear from you. 
 
Our school has existed since 1348. With a long heritage of educating the Choristers of St George’s Chapel, this 
continues to be a core function of the school. However, we are now an exciting and happy Prep School for students 
aged 3 – 13. I am very proud to lead this wonderful, vibrant and diverse community of pupils, staff and families. We 
employ over ninety staff, all of whom contribute hugely to the success, warmth and happiness of the school and 
pupils. In turn, a tremendous spirit of friendship, mutual trust and collaboration exists at St George’s, and I want 
every new appointment to reflect this. 
 
Our core school values are: kindness, honesty and courage. These form the very foundation for our pupils, and 
together with a passion for instilling a love of learning, I want to employ like-minded people who live their lives 
through these values. Building on centuries of first rate education, we are embarking on an exciting journey as a 
school. Before you choose whether to apply, I strongly urge you to look closely at our strategy, which can be found 
on the following link: https://www.stgwindsor.org/about-us/strategic-vision/. 
 
If you feel you can play a central role in communicating this strategy for St George’s to become the go-to Prep 
School for students aged 3-13, then read on and we look forward to receiving your application. 
 
William Goldsmith, Head 

https://www.stgwindsor.org/about-us/strategic-vision/


BE REAL WORLD READY 
 

St George’s School Windsor Castle is a leading day and boarding school for girls and boys aged 
three to 13. Located in Windsor town centre, the school is a vibrant community of 330 pupils.

Established in 1348 by Edward III to educate the Choristers of St George’s Chapel, the school 
moved to its current location at Windsor Castle in 1892 where it also began educating 
non-singing students. 

The Head, William Goldsmith, joined the school in January 2019 and has led a process of 
educational reform. St George’s is set to become the first standalone International 
Baccalaureate Prep in the UK. The education is strong and innovative with the children's 
wellbeing at the core. From Kindergarten through to Year 8, pupils have access to a very wide 
range of academic and co-curricular opportunities. Pupils thrive in the stimulating environment 
and progress to a broad range of leading senior schools. The school has excellent facilities and 
has benefited from considerable investment over the past 5 years. Further details about the 
school can be found on the website www.stgwindsor.org

THE FUTURE
St George’s has embarked on an ambitious plan which will take the school to 2025. For more 
information on our strategic development and ethos, please visit our website at 
www.stgwindsor.org 

http://www.stgwindsor.org
http://www.stgwindsor.org/


DIRECTOR OF MARKETING AND COMMUNICATIONS
 

The Director of Marketing and Communications is a new role with responsibility for the 
planning, development and implementation of marketing to promote all points of entry to 
St George’s School, Windsor. 

Reporting directly to the Head, William Goldsmith, the postholder’s primary responsibility is to 
support the growth and development of the school by articulating and promoting the St 
George’s brand, conveying the school’s distinctive qualities to prospective parents and pupils 
and ensuring that it becomes their school of choice. 

The Director of Marketing and Communications will be a full member of the school’s Strategy 
and Performance Team, alongside the Head, Business Director and Registrar. 

The Director of Marketing and Communications will attend the school’s Senior Leadership 
Team meetings twice a term to discuss whole school development. This is an exciting time to 
join the school and to have a real impact on the way the school develops. The postholder will 
be required to attend Governors’ Meetings from time to time to report on Marketing activity.



THE IDEAL CANDIDATE 
 
The ideal candidate is likely to have a proven 
track record of success in marketing in an 
independent school. However, applicants who 
can demonstrate strong experience in strategic 
marketing, communications, customer 
relationship management and people leadership 
in a comparable organisation are warmly 
encouraged to apply. 

The successful candidate will have good 
knowledge of the educational landscape in the 
UK and an understanding of the factors which 
lead parents to consider and invest in 
independent education for their children. He/she 
will be a persuasive and credible ambassador for 
the school, able to work effectively with a wide 
range of people and bring about change with 
resilience, good humour and tact. 

The successful candidate will have the ability to 
apply sound marketing principles to the school’s 
environment, taking into consideration the 
perspective of target audiences and the 
dynamics of the highly competitive local 
marketplace.

MANAGEMENT AND LEADERSHIP 
 
The role has line management responsibility 
for the Marketing Assistant who provides 
support to the postholder, particularly in the 
areas of the school magazine, digital 
marketing and event organisation. As a line 
manager, the postholder will motivate and 
guide the Marketing Assistant, providing 
support and mentoring as required.

The successful candidate will develop a very 
strong collaborative relationship with the 
Registrar and any other members of staff with 
an external-facing role. It is expected that the 
Registrar and Director of Marketing and 
Communications will have daily contact and 
work closely to communicate a strong vision 
for the school. 

STRATEGIC REQUIREMENTS 
 
In consultation with the Head and other 
senior colleagues, the postholder will take 
responsibility for aligning strategic marketing 
plans to meet the strategic needs and 
objectives of the school. 

Based on appropriate research, these plans 
will set out the targets, priorities, timetable 
and resourcing of marketing activities. He or 
she will also manage all the budgets 
associated with these activities and provide 
budget visibility to the school’s Business 
Director. 

The postholder will also be required to report 
to Governors on aspects of Marketing activity.

The above list is not intended to be exhaustive and details of the terms and conditions of 
employment at St George’s are to be found in the Staff Contract.

The school is committed to safeguarding and promoting the 
welfare of children and young people and expects all staff 
and volunteers to share this commitment.

All applicants must be willing to undergo child protection 
screening appropriate to the post, including contacting past 
employers and the Disclosure and Barring Service, 
disqualification, prohibition and other checks relevant to the 
role.



STRATEGIC RESPONSIBILITIES 
 
 Recruitment

Develop and implement strategies to recruit the desired number of students to the 
Kindergarten, Pre-Prep and Prep School.

Retention

Develop and implement an internal marketing programme with students and parents to 
maximise retention and, in particular, to encourage pupils to transfer seamlessly from one part 
of the school to the next e.g. Kindergarten to Reception, Pre-Prep to Prep and Prep to Years 
7&8. 

Brand Management

Manage all elements of the St George’s School brand to ensure that it reflects the values, 
ethos and objectives of the school and that it is consistently and professionally implemented 
across all media and in all promotional materials.

The above list is not intended to be exhaustive and details of the terms and conditions of 
employment at St George’s are to be found in the Staff Contract.



SPECIFIC RESPONSIBILITIES 
 

Profile raising 
Seek profile raising opportunities locally and nationally, such as editorial coverage and awards, maintaining a 
stream of endorsements to demonstrate the breadth of the school’s offer and activities.

Paid media management 
Develop a coherent and cost-effective strategy to attract and engage families in relevant markets, 
generating demand and attendance for recruitment events. Manage implementation for the rest of the 
‘advertising year’ and make recommendations for when, where and how to advertise for the year ahead.

Parent communications 
Review the school’s communications to parents and make recommendations for the best mix of channels 
and how each channel should be best used. Provide input to the school’s magazine and make 
recommendations for format for future years.

Website 
Oversee the launch of the new school website, developing a plan for content to keep it fresh and updated. 
Once live, ensure that this is regularly maintained, updated and pertinent to target audiences.

Social media 
Monitor and manage the use and development of all digital communications tools including Twitter, 
Facebook, Instagram and LinkedIn, advising colleagues on appropriate use and providing support and 
training as necessary.

Network and community 
Develop effective relationships with feeder schools, nurseries and local primaries through a programme of 
visits and activities. Establish and manage an efficient feedback system to prep and primary Schools 
regarding their former pupils’ progress. Build relationships with consultants and agents who introduce pupils 
to the school.

Staff
Ensure that all staff are fully informed about the objectives and plans of the Marketing & Communications 
Department, and are equipped to act as effective ambassadors of the school.

Events 
Develop and implement a range of recruitment events for prospective parents and pupils. Review and 
manage attendance at recruitment fairs and (if required) events at feeder schools.

Admissions
Work closely with the Registrar to ensure that data system is used effectively to track and monitor all 
parental enquiries and provide materials/data/testimonials to support admissions from first point of contact 
to enrolment in the school. Input into the production and presentation of management reports in support of 
admissions activity.

The above list is not intended to be exhaustive and details of the terms and conditions of 
employment at St George’s are to be found in the Staff Contract.



PERSON SPECIFICATION 
 

● Good university degree or relevant marketing experience at a senior level. 
● Recognised marketing qualification or equivalent.
● Communications experience.

Marketing Experience: Strong knowledge, ideally gained through experience in an 
educational environment, of best practice in marketing and customer service, together with 
proven ability to devise and implement an effective marketing strategy. Good broad 
experience across all the areas outlined above, preferably including prior leadership 
experience at a senior level. 

Commitment and integrity: an understanding of and belief in the aims and ethos of 
independent education and, in particular, with a willingness to put St George’s Windsor’s 
innovative curriculum at the heart of its marketing messages.

Leadership: the vision, energy and ability to motivate and guide others and to bring about 
change in a positive and inclusive way.

Interpersonal skills: demonstrable ability to connect with others and communicate 
persuasively with people of different backgrounds, with a natural instinct to listen, to empathise 
and understand a range of perspectives.

Communication and confidence: the ability to be clear, convincing and inspiring, both verbally 
and in the written form. Excellent written English.

Commercial skills: the ability to take a strategic view. Experience of managing budgets and 
resources. Confidence in presenting and defending a case, with clarity of analysis, expression 
and argument.

Creativity and flexibility: the ability to come up with new ideas, respond to new situations, 
address problems from new perspectives and lead change in an inspiring way.

Reliability: Attention to detail, meeting deadlines and budgets; persistence in following 
through multiple projects over long periods.

IT skills: competence in desktop software (word, presentation and spreadsheet packages). An 
understanding of, and an ability to interpret, databases and their use in customer relationship 
management. Strong knowledge of social media platforms and their effective use in a 
communications strategy.



REMUNERATION AND TERMS OF EMPLOYMENT
 

Selected candidates will be invited for a preliminary telephone interview on Thursday, 20 
January 2022

Face to face interviews will take place w/c 24 January 2022. Note: precise arrangements for 
face to face  interviews may be changed subject to prevailing public health restrictions.

The successful candidate will be informed by Monday, 31 January 2022. 

The full-time equivalent salary will be up to £40,000 per annum dependent upon candidate 
skills and experience. However, the position is 30 hours / 4 days per week for 40 weeks of 
the year (term time plus a limited number of additional days over the holidays). 

Additional benefits:
• Fee remission for children of the successful candidate, where relevant.
• Contributory pension scheme
• Free onsite parking
• Free lunches during term time

The notice period will be one term

Skills
APPLICATIONS 

Please email the following documents to recruitment@stgwindsor.org  by midday on Friday, 
14 January 2022 

● A completed application form
● A CV 
● A covering letter addressed to Mr William Goldsmith, St George’s School, 

Windsor Castle, Berkshire SL4 1QF . The letter should explain your reasons for 
applying.

All applications will be acknowledged by email. If you have not received acknowledgement 
that your application has within two working days of sending it, please contact Shelley Wall 
by telephone on 01753 865553.

mailto:recruitment@stgwindsor.org


‘Ambitious Prep 
School’

‘There’s a lot of buzz about changes 
being made. The feedback on the 

new IB approach is overwhelmingly 
positive.’


