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Director of Communications & Marketing  

 

 

Welcome  
I am so pleased that you are considering applying for the role of Director of Communications and 
Marketing at Marymount International School, London. This is a really exciting time to join the school. 
You will be a key member of our committed and talented Senior Leadership Team and will play a critical 
role in delivering our five-year strategic plan, launched in September 2021.  

The role represents a real opportunity to contribute to the School’s mission through shaping the future 
direction of marketing, providing motivating and inspiring leadership for the team, and developing and 
implementing a comprehensive strategic marketing and communications plan to deliver on our 
recruitment aims.  

As a new Head, in post since January 2021, I’m delighted to introduce you to the school, and most 
importantly, to the vibrant, diverse, internationally minded, and warm-hearted school community of 
which I am so proud. 

 

Margaret Giblin, Headmistress 



 
 

The School 
Set in an idyllic seven-acre garden campus, just 12 miles from London, Marymount International London 
was founded in 1955, as part of a network of schools directed by the Religious of the Sacred Heart of 
Mary (RSHM). Today the RSHM network comprises 20 schools, spanning 9 countries and 3 continents, 
with regular exchanges throughout the network. 

Marymount International School, London is an independent, international, Catholic, day and boarding 
school for girls. The school nurtures the limitless potential of circa 260 curious, motivated students aged 
11 – 18 of diverse faiths and backgrounds within a community of over 40 nationalities.  Marymount is 
proud to be the first all-girls’ school in the UK to adopt the International Baccalaureate curriculum, which 
promotes independent and creative thought among subjects.   

The campus is extremely well resourced, combining the best of the traditional and modern in creative 
and inspirational ways. Recent investments in classrooms, a STEAM Hub, the sports hall, all weather 
surfaces, as well as dining and boarding facilities, combine to create a welcoming, modern and stimulating 
environment in which to live and learn.  

Marymount girls love to learn and learn to love in an inclusive environment that challenges and supports 
them as they develop into their best selves.  Who we are teaching is as important as what we are teaching. 
They are empowered to build confidence, spirituality, leadership skills and a sense of self. We encourage 
students to sharpen their critical thinking skills, collaborate with others and celebrate diversity.  

This holistic approach, which promotes excellence in all areas of school life, delivers a well-rounded 
education and ensures outstanding IB results and top university places for our graduates at universities in 
the UK and far beyond. Marymount girls are truly global citizens prepared to make a difference in the 
world. 

 
 
 

 



 
 

The Opportunity 
The Director of Communications and Marketing is a key role within the school. The postholder will 
provide strategic direction and inspiring leadership for the school’s marketing, recruitment, and 
enrolment activities. Reporting to the Headmistress, the Director of Communications and Marketing will 
be a key member of the school’s Senior Leadership Team.  
 
The role is pivotal to the school’s future development. The successful candidate will take the lead in 
developing and delivering outstanding marketing and pupil recruitment strategies and integrating the 
marketing and admissions disciplines. The postholder will oversee all key communications ensuring the 
values of Marymount International School, London are effectively communicated to current and 
prospective families and wider stakeholders such as agents and feeders. 
 
This leadership position will most likely be suited to an experienced strategic marketing and 
communications professional with a solid understanding of customer care and customer relationship 
management, as applicable to student recruitment and admissions.  
Marymount is a friendly and happy school where staff are valued within a professional and supportive 
working environment. Staff development is high priority and there are many opportunities for training.  

 

 

 

 

 

 

 

 

 

 

Key Responsibilities 
The main purpose of this role is to develop and implement communications, marketing and admissions 
strategies, ensuring that they are aligned with Marymount’s purpose, vision, values and strategic priorities. 
The postholder will oversee marketing, communications and admissions, ensuring that they are seamlessly 
integrated to strengthen the school’s overall standing and reputation with all key stakeholders in existing 
and new markets. The Director will lead, inspire, motivate and develop the marketing, communications 
and admissions team.  



 
 

Accountable to:  
• Headmistress 

 
Accountable for:  

• Head of Admissions, (who oversees the Admissions Officer and has operational responsibility 
for Admissions) 

• Marketing / Communications Officer (or Manager) – currently recruiting  

Strategy, planning & reporting 
• Oversee the strategic development and execution of the Marymount Strategic Pillar of 

Engagement. 
• Devise and implement an effective marketing and communications plan in support of the core 

aims of our Engagement pillar, based on statistical analysis and clear evidence 
• Working closely with the Head of Admissions, agree an admissions strategy to meet the short-, 

medium-, and long-term recruitment aims of the school for both the day market and the UK / 
international boarding markets 

• Monitor, track and report (to SLT and Governors) on the marketing and admissions strategies 
using high-level metrics to devise retention and recruitment interventions and to revise future 
marketing strategies and tactical plans as necessary 

• Keep abreast of, and advise the Leadership Team about, trends in the sector, and undertake regular 
market and competitor research / analysis to ensure the school is maximising the potential of all 
markets, particularly boarding 

• Develop a strong and robust brand proposition, and accompanying visual identity and messaging, 
that clearly articulates Marymount’s values to the local, regional and international markets 

• Ensure that all marketing and communications is integrated with admissions activity and is 
cohesive 

Marketing & Communications 
▪ Direct and oversee all marketing and promotional activity with the strategic marketing plan, both 

print and digital, working closely with the Marketing Officer and providing guidance where 
needed 

▪ Develop, embrace and utilise the school’s brand values ensuring that they are appropriately 
reflected in all school communications and throughout the admissions process 

▪ Manage the Marymount brand, logo and house style, liaising with staff to ensure that any external 
materials or communications consistently comply with brand guidelines 

▪ Provide strategic oversight of the website, with responsibility for its evolution and accuracy 
▪ Oversee the school’s digital content, ensuring it is an engaging reflection of the brand 
▪ Lead on media liaison and press relations, developing effective media relations with the local press 

and targeted national and international media, as well as influential trade publications such as The 
Good Schools Guide, The Independent Schools Magazine, Attain (IAPS) 

▪ Ensure the school capitalises on the PR opportunities offered by its schedule of activities and 
events 

▪ Oversee all marketing and admissions events to ensure their effectiveness 
▪ Evaluate the efficacy of all communications, materials, activity and events to inform future 

planning 



 
 

Admissions 
• Oversee the implementation of the admissions strategy by the admissions staff, working closely 

with the Head of Admissions to ensure targets are met 
• Develop feeder school engagement programmes, working closely with the Head of Admissions 

to build warm relationships with schools in the community 
• Oversee the development and refinement of pupil admissions and recruitment procedures 

including special enrolment events such as Open Days and taster events 
• Champion the customer to ensure prospective parents and students have a positive experience 

throughout the admissions processes 
• Work with educational agents as required, attend and participate at local and international school 

shows.  

Leadership and relationship building 
• Develop a positive and proactive external relations culture amongst teaching and support staff, 

ensuring a school-wide commitment to the marketing effort and galvanising staff to contribute  
• Build, lead and evolve the capability of the small, but growing, marketing and admissions team 

to deliver proactive and effective marketing and recruitment services 
• Manage marketing and admissions budgets 
• Work closely with other school leaders, led by the Headmistress, to implement the overall school 

initiatives which include a number of SLT responsibilities  
• Networking and relationship building with all key stakeholders and relevant outside institutions 

with the ultimate aim of attracting mission appropriate students and families: agents, staff, pupils, 
the media, alumnae and former staff, current and prospective families, local businesses and key 
figures within the local and wider community, Governors and RSHM.  

 
 

 

 



 
 

The Person 
The successful candidate will bring a track record of success in strategic online and offline marketing 
communications. You will be an experienced marketing, development or communications professional 
who can demonstrate an understanding of and empathy with the aims of independent education.  
You will have strategic vision with experience of operational implementation and the confidence and 
interpersonal skills to build teams and inspire colleagues. Enthusiasm, tact, creativity and a hands-on, can-
do approach to getting things done are also fundamental to this role.  
You will need to demonstrate an appropriate balance of the following elements: 

Skills, Experience & Abilities 
• Degree or equivalent qualification  
• Highly literate with excellent interpersonal skills and an ability to communicate succinctly and 

effectively in written and spoken English 
• Digitally competent, good IT skills and an excellent understanding of digital communications 

and social media including web design 
• Numerate, able to analyse data to inform marketing and admissions strategies 
• An analytical mind – capable of identifying emerging markets, undertaking independent market 

research and analysing the findings to inform strategy 
• Familiarity with branding, image and style – understanding what influences customers and 

persuades families to choose a school for their child 
• Creative, able to write, edit, proof and produce engaging and distinctive marketing collateral 
• Able to develop and articulate a successful marketing strategy and detailed operational plans 
• Can quickly build rapport with a diverse group of stakeholders 
• Strong customer service experience, skilled in understanding the customer demographic and 

developing the customer experience  
• Adept at managing budgets and obtaining best value from external suppliers 
• Experience of managing a database, i.e. iSAMS or OpenApply (desirable) 
• Experience of working in an IB and international school (desirable) 

 

Personal Attributes 
• A strong team player with flexible leadership style 
• Excellent organisational skills with a high level of attention to detail and an ability to consistently 

meet targets and deadlines 
• Professional and friendly demeanour 

• Proven experience of dealing with sensitive situations with integrity, tact, diplomacy and 
discretion 

• High standards and a high degree of motivation, initiative and drive 

Ethos & Whole School Values  
• Committed to the RSHM values and school mission 
• International and inclusive mindset 
• Committed to Marymount as a school with high academic standing, providing a holistic 

education and outstanding pastoral care.  
• Committed to operating as part of the School community 
• A willingness to give generously of your time and support School events and activities (desirable) 



 
 

Safeguarding & Pastoral  
• Committed to safeguarding and promoting the welfare of children and young people 
• A satisfactory Enhanced Disclosure from the DBS 

 

Terms and conditions 
Salary:  £55,000 - £65,000 depending on skills and experience. 
Fee remission: The school offers fee remission to staff children, subject to normal admissions 
requirements. 
Hours of work: The standard hours of work are 8am – 5pm, Monday to Friday, although there will be 
some out-of-hours evening and weekend work required as part of the Senior Leadership team. 
Holidays: 25 days per annum, plus Bank Holidays. The majority of which, should be taken during the 
School holidays. 
Place of work: Marymount London, with some flexibility to work from home from time to time. 
 

How to apply 
To apply, candidates should complete the School application form and e-mail it together with a covering 
letter (both as PDF files please) to Mrs Rebecca Macefield at hr@marymountlondon.com.  Rebecca can 
also be reached by calling the Business Office on 020 8949 0571.   
 
Please address your letter to Mrs Margaret Giblin, Headmistress, Marymount London.   
 
Closing date for applications: Monday 28th February 2022, at 9am 
Interviews at school: w/c 28st February 2022 and w/c 7th March 2022 
Start date: April 2022, or as soon thereafter as possible  
 
Marymount International School, London is committed to safeguarding and promoting the welfare of 
children and young people.  The post is subject to an enhanced DBS check and satisfactory references.   
 
Marymount International School, London is proud to be an Equal Opportunities employer and welcomes 
applications from all sections of the community.  Our Marymount family is richly diverse with many 
different backgrounds and cultures represented.  This diversity is valued and respected. All job applicants 
will be considered solely on their ability to do the job. 

mailto:hr@marymountlondon.com


Benefits 
 

 

Marymount International School  |  George Road, Kingston upon Thames, KT2 7PE United Kingdom  |  Tel: +44 
(0)20 8949 0571 

hr@marymountlondon.com 

 

 

 

Pension 
Subject to meeting the qualifying conditions, all Support Staff are automatically enrolled in our 
workplace pension scheme, currently provided by AVIVA with employer contributions of 6% (auto-
enrollment), 8% or 12% of basic salary.   
 

Holiday 
25 days annual leave paid as salary, plus bank holidays.  The majority of holiday should be taken during 
the school holidays.   

 

Employee Assistance Programme 
Health Assured provides an employee assistance programme, which includes access to free confidential 
counselling, financial and medical support 24 hours per day, seven days a week.   
 

Fee Remission 
Staff are eligible for School Fee Remission for children attending Marymount International School, 
London.  The child(ren) of employees are subject to the same admissions assessments as other children 
and employment in no way guarantees that an offer of a place for your child will be made.  Full details 
are available from the Business Office.   
 

Personal Accident Insurance 
Insurance is in place in the event of an accident leading to permanent disability or injury, providing a 
lump sum payment.   
 

Meals & Parking 
Staff are provided with lunch in the dining room, as part of the student supervisory procedure.  Parking 
is provided free of charge on campus.   
 

Cycle to Work Scheme 
Staff have the opportunity to take advantage of the cycle to work scheme.   
www. cyclescheme.co.uk 
 

Fitness Suite  
Use of the school fitness suit at designated times.   

mailto:admissions@marymountlondon.com

