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Welcome to KGS

Kingston Grammar School is a successful co-
educational day school situated in the centre of 
Kingston upon Thames, Surrey.  The School has just 
over 850 boys and girls from Year 7 to Year 13 and 
there are around 250 students in the Sixth Form.  The 
curriculum offers a wide choice of academic subjects 
and a comprehensive co-curricular programme ensures 
a rounded education for all. 

Alongside traditional subjects, we place a real focus on 
extension projects such as STEAM (Science, Technology, 
Engineering, the Arts & Maths) to produce an exciting 
and vibrant academic diet, designed to challenge and 
promote intellectual rigour. Our rich and diverse co-
curricular programme, which encourages everyone to 
show a proper regard for people and our environment 
and which develops in all of us a culture of service, 
partnership and personal integrity, inspires our students 
to make a strong connection with the wider world.

Although we are rightly proud of our academic 
outcomes, the philosophy at KGS is not simply to 
achieve excellent results at any cost; delivering the 
right level of pastoral care is key to a child’s success 
and, ultimately, their long-term happiness. We put a 
tangible value on supporting our students during these 
formative years with an unrivalled pastoral programme. 
Encouraging students to think positively about 
embracing risk and learning from mistakes, we give 
them the tools to develop true resilience and progress to 
achieve their ultimate ambitions.

Our aim has always been to produce happy, well-
adjusted young adults who want to make their world a 
better place, and we hope that an education at KGS is a 
significant step towards this.



Admissions

KGS is popular and oversubscribed. The 
main points of entry are at 11+, 13+ and 16+. 
Admission is by selection on academic 
merit. For all entry points, there is a school 
entrance examination and interview 
process. A 10+ deferred entry assessment is 
also offered. 

For 16+ entry, predicted GCSE grades (or 
international equivalents) are also taken 
into account. Candidates who meet the 
basic entry requirements for 16+ entry are 
also asked to submit marked pieces of 
work relating to each prospective A Level 
subject they wish to study. This is followed 
by subject-specific interviews. The 
minimum GCSE grades acceptable for 16+ 
entry are 7, with grade 8 being necessary 
for Mathematics and grade 9 for Further 
Mathematics.
 
The School offers a number of scholarships 
at all points of entry including Academic 
(by invitation only), Art, Music and Sport. 
At 16+ entry only, Drama and Design & 
Technology scholarships are also available. 

A means-tested fee assistance programme 
is open to those who cannot afford the 
fees. The value of remission is related to the 
circumstances of the applicant parents but 
can be up to 100%.

Governance 
and Management
As with all independent schools, day-to-
day management of KGS and oversight 
of its standards and performance are the 
responsibility of the Head Master. He is 
supported by the Governing Body, which 
currently numbers 14 members, with 
a possible maximum of 15. It delegates 
specific duties to six committees and 
two subcommittees: Finance & General 
Purposes; Investment; Education; 
Building and Estates; Marketing and 
Admissions; Audit and Risk Management; 
Remuneration; and Nominations.

The Full Board of Governors usually 
meets four times a year and all Governors 
are linked to individual members of the 
Executive and their associated areas of 
responsibility. They understand how 
the School operates and ensure legal 
compliance including oversight of the 
School’s commitment to promoting best 
employment practice. In the educational 
leadership of the School, the Head Master 
is supported by a Pastoral Deputy Head, 
an Academic Deputy Head and by the rest 
of the Executive team including the three 
Assistant Heads. The Director of Finance 
and Operations reports directly to the 
Head Master and serves the appropriate 
Governing Body Committees.



Academic

KGS seeks to equip students with the 
skills and confidence they need to 
innovate, not replicate and the results at 
GCSE and A Level place it in the top 1% 
of secondary schools in the country.

During the first three years (Years 7 to 9), 
a broad curriculum encourages a love 
of, and interest in, learning. Subjects 
covered include Mathematics, English, 
History, Geography, Biology, Chemistry, 
Physics, Art, Drama, ICT/Computing, 
Design & Technology, two modern 
languages (from French, Spanish 
and German), Music, PE, Religion & 
Philosophy, and PSHE. Mandarin and 
Greek are added in Year 9.

For GCSE, all students take IGCSEs in 
Mathematics, English, Biology, 
Chemistry, Physics (double or triple 
award), and one modern language 
(French, German or Spanish). They 
also take a mix of IGCSEs in some of 
these optional subjects: Art, Design 
& Technology, Drama, Geography, 
History, Latin, Greek (top set only, 
studied with Latin), Music and Religious 
Studies. They may also opt to take a 
second modern language at IGCSE level.

The results are excellent: in the unusual 
year of 2021, 71% of all GCSE grades were 
at 9/8, and 43% of all grades were at 9. 

In the Sixth Form, students choose 
from 25 subjects at A Level, and are 
encouraged to enhance their knowledge 
and range of interests through 
independent study. In the Lower Sixth, 
students participate in the Academic 
Enrichment programme where they 
undertake options such as an Extended 
Project Qualification, Critical Thinking, 

an Introduction to Italian or Mandarin, 
an Introduction to Thermodynamics, 
or  an NVQ in Leadership and 
Management. The school also runs 
an ‘Above and Beyond’ programme 
which allows students time and space 
to explore their interests in a subject 
beyond the curriculum. In the Upper 
Sixth, students attend a fortnightly 
Sixth Form Lecture series where topics 
include safe driving, drug abuse and 
sexual health. 

A Level subjects on offer include nearly 
all the subjects offered at GCSE level, 
plus additional options: Ancient History 
& Civilisation, Computer Science, 
Drama & Theatre, Economics, Further 
Mathematics, Government & Politics, 
Latin, Greek, Physical Education, 
Religious Studies and Psychology.

Academic attainment at A Level is very 
high. Last year, 74% of grades were A*-A, 
and 36% were at A* or equivalent. In this 
unusual year, 2021 grades were 46.6% at 
A* and 84% at A*/A.

This year, 94% of students achieved 
their first choice of university with 
82% of students going on to Russell 
Group institutions. Around 10% achieve 
Oxbridge places annually. The most 
common university subjects vary but, 
typically, are Medicine, Art & Design, 
Geography, Engineering, English, 
Biology, MFL and Psychology. Popular 
university choices are Nottingham, 
Leeds, Manchester, Bristol and 
Birmingham. 6 students in 2021 were 
accepted to read Medicine or Veterinary 
Medicine.



Pastoral

The School places great emphasis on 
creating a friendly and supportive 
atmosphere to enable the boys and 
girls to develop their own interests and 
talents. All students have a Form Tutor 
whom they see each day, and who 
ensures that each child is fully settled 
and performing at their best. 

In the First Year (Year 7), the Form 
Tutor is also assisted by two prefects, 
chosen for their ability to help younger 
students settle in. Form Tutors are 
supported by Heads of Year and Senior 
Tutors in each year group. In addition, 
a full-time nurse and counsellor 
provide a confidential service to 
students who need it. A wellbeing 
programme called ‘Ac Laetari’ 
(‘Be happy’) is integrated into all 
areas of school life and students are 
encouraged to support each other.

PSHE is an important part of the 
School’s pastoral provision and a 
parallel programme of parental talks 
from visiting speakers means the 
School and parents work together 
to help students develop positive 
relationships and deepen their 
understanding of the outside world. 
From First to Fifth Year (Years 7 to 11), 
this covers themes such as citizenship, 
alcohol, concerns about excessive 
screen time exposure and age-/
gender-specific sex education. 

There is a thriving house system at 
KGS. There are five houses, four of 
which are named after medieval and 
Elizabethan figures with connections 
to the School and to London: Queen’s, 
Walworth, Taverner and Lovekyn. 
The fifth house, established in 
2016, is Stanley, named after an Old 
Kingstonian who was an Olympic 
gold medal-winning hockey player for 
Great Britain in the early 20th century.

Sixth Formers are role models for the 
School, and ambassadors beyond it, 
and they are expected to set a good 
example to students in the younger 
years in their commitment, dress and 
behaviour. Many take on official roles 
as mentors.



Co-Curricular

Kingston Grammar School has a rich   
co-curricular programme based 
around seven themed areas: challenge, 
compete, create, discuss, give, learn, 
perform. Clubs, societies, teams and 
groups fit into at least one of these areas.  

Sport

The School has excellent sports facilities 
accessible to all year groups. The focal 
point of sporting activity is Ditton Field, 
22 acres of playing fields next to the 
River Thames and opposite Hampton 
Court Palace. A £1.2 million site 
redevelopment was completed in 2014, 
and facilities include six netball courts, 
six cricket nets, a long jump pit, four 
football pitches, four cricket squares, 
eight tennis courts, two AstroTurf 
hockey pitches, an AstroTurf practice 
area, pavilions and a large boathouse. 
 
A wide range of sports is on offer at all 
levels with choices including cricket, 
tennis, football, futsal, netball, basketball, 
squash, badminton, golf, table tennis 
and boxercise.  In hockey and rowing 
KGS has a long tradition of excellence 
and these sports are played at the 
highest national and even international 
levels with several former students 
going on to represent their country. 
There is a comprehensive programme 
of inter-school and inter-house fixtures 
in many other sports. 

Students can also take part in the Duke 
of Edinburgh Award and Combined  
Cadet Force. 

Overseas Leadership 
Programme

This is a leadership and adventure 
expedition where older students visit 
countries such as Ecuador, Peru, India, 
Tanzania and Borneo to contribute to 
the local community.  For instance, 
on recent visits to Sacred Heart School 
in Ghana, KGS students spent a week 
painting a toilet block they had funded 
as well as decorating a library. In 
Vietnam, they built a path to enable local 
workers to travel more easily during the 
monsoon season. 

Young Enterprise

Through this initiative, Lower Sixth 
students can start their own company 
from scratch. Teams from schools 
around the country compete to create 
the most innovative and profitable 
start-up – raising capital, electing 
managers and deciding on a product 
or service which they would like to 
market, and then advertise and sell 
their innovation to friends, family and 
members of the public.

The Creative Arts

Music, Drama, Art and DT are especially 
vibrant, with superb facilities and great 
opportunities for involvement at every 
level. Standards are consistently high.
There are numerous choirs for all age 
ranges and levels of commitment. A 
junior and a full symphony orchestra sit 
alongside groups for all music genres 
including strings, percussion, brass, 
jazz, rock and pop, as well as music 
technology and recording.

The 200-seat Michael Frayn Theatre, 
equipped with state-of-the-art lighting, 
sound and special-effects technology 
and a sprung wooden floor, is the 
centrepiece of drama and musical 
performances.  Art and DT enjoy 
spacious and well-equipped workshops 
and studios.  

Clubs and Societies

There are more than 70 clubs and 
societies at the School designed to 
appeal to different ages and stages.  
These include Chess Club, Politics, 
Equalities Societies, Christian Union, 
Literary and Creative Writing, Gibbon 
(Debating) Society, various Art, Craft 
and Photography clubs, Science, 
Technology and Engineering clubs and 
specialist Performing Arts clubs to name 
but a few.

Community Outreach

The KGS Foundation funds more than  
£1 million in fee remission each year,  
and its fundraising has also enabled 
the refurbishment of older classrooms 
and sports facilities, improved IT 
infrastructure, and has redesigned 
hard play and front of the school 
areas.  An educational partnership 
with the Sacred Heart School in Ghana 
fosters international understanding, 
leadership,exploration and adventure. 

In addition, the students themselves 
are encouraged to take part in or 
develop initiatives that support the local 
community. 

Each house is encouraged to ominate 
and fundraise for a charity. All year 
groups have Charity Representatives 
and they help organise charity events. 
Students take part in community 
service activities including hosting tea 
parties  for residents of local care homes,  
undertaking reading with local primary 
schools and working with projects 
supporting the homeless.

There is an active Parent Staff 
Association which organises 
fundraising and social events such as a 
Christmas Fair, a quiz night, a summer 
term drinks evening and second-hand 
uniform sales. It also organises welcome 
drinks for new parents and supports 
Parents’ Evenings and Open Days.



Alumni

KGS Friends is the School’s alumni 
organisation. It promotes links between all 
members of the KGS community, past and 
present, and helps former students (known 
as ‘Old Kingstonians’) to stay in touch. It 
hosts a number of events throughout the 
year for alumni, former parents and former 
staff to meet each other and revisit the 
School.

Notable Old Kingstonians include historian 
Edward Gibbon, acclaimed playwright 
Michael Frayn, international Olympic 
oarsman James Cracknell, former GB 
men’s hockey captain Richard Dodds, 
entrepreneurs Sophie Cornish and John 
Spiers, international Olympic oarswoman 
Sophie Hosking, Bishop of Kingston 
Richard Cheetham and Paul Butler, Bishop 
of Durham.



Facilities

The School’s historic red-brick buildings are based in the heart of 
Kingston upon Thames, with its excellent transport links. With easy 
accessibility to the metropolitan diversity of central London, and its wealth 
of cultural opportunities, students benefit from what our urban location 
can offer.

There is an extensive range of outstanding facilities for co-curricular 
activities, including an all-weather Sports Cage and dedicated STEAM 
facilities. The Michael Frayn Theatre (with Green Room) is the centrepiece 
of our magnificent Queen Elizabeth II Performing Arts Centre. It features 
state-of-the-art lighting, sound and special-effects technology, and a 
sprung wooden floor, making it ideal for our students’ drama, dance and 
musical performances. The tiered seating has a flexible configuration, 
and seats audiences of up to 200. The theatre was officially named on 5th 
October 2017, with Michael Frayn (OK) as guest of honour.

The Lovekyn Chapel is the only remaining free-standing chantry chapel 
in England and, dating back to 1309, is the oldest complete building in 
Kingston. Although it is no longer used for religious services, it’s the 
most popular venue in the Royal Borough for civil ceremonies and 
partnerships. As an elegant and bright space with excellent acoustics, it is 
also frequently used for musical performances and readings.



Head of Marketing

Summary

The Head of Marketing will provide 
inspiring and strategic leadership of the 
school’s marketing activities and will be 
a key public face of the school. 

The role has both strategic and 
‘hands-on’ elements; it is a pivotal role 
within a busy and dynamic team. The 
postholder will effectively and efficiently 
manage and lead on all aspects of the 
school’s day-to-day marketing and be 
responsible for the implementation of 
the school’s strategic marketing plan. 

They will oversee marketing across the 
whole School to strengthen the school’s 
overall standing and reputation. The 
Head of Marketing will take the lead in 
developing and delivering outstanding 
marketing and pupil recruitment 
strategies and work closely with the 
Admissions team.

Key Responsibilities

Marketing Strategy

• Development, management, and 
implementation of the marketing 
strategy

• Development and implementation 
of the school’s communication and 
PR strategy – raising awareness 
and differentiation across internal 
and external markets – local, 
regional, national and feeder 
schools via effective advertising and 
communication plans.

• To clearly articulate the values, 
image and ethos of Kingston 
Grammar School and ensure this is 
adopted and maintained through all 
publicity across the school. 

• To set, monitor and track the 
short and long-term strategies for 
marketing in line with the school’s 
goals and ethos, differentiating the 
marketing of the Sixth Form from 
the rest of the school. 

• Implement effective systems for 
monitoring and evaluating success.

Marketing and communications

• Ownership of the School’s brand: 
update, publish and police the 
brand guidelines, providing overall 
editorial and design control across 
communications and advertising 
media.

• Understand the dynamics within 
the catchment area. Commissioning 
new research where necessary 

and identifying opportunities for 
growth.

• Undertaking regular market and 
competitor research and analysis to 
inform future plans.

• Oversight of marketing activity 
across the school, providing 
guidance where needed.

• Responsible for liaison with the 
media in close conjunction with 
Assistant Head, Marketing and 
Admissions and the Headmaster.

• Identifying creative and innovative 
marketing initiatives to support 
pupil growth and sharing of 
industry leading best practice.

• Provide marketing support to 
any current or future strategic 
partnership projects

Events

• To work with the marketing 
team to lead on the planning 
and management of all School 
promotional events for marketing, 
development, and admissions 
departments to ensure high quality 
customer experience.

Promotional Material

• Producing written articles and press 
releases for external publications 
and media

• Oversight of all school promotional 
and advertising material, both print 
and digital.

• Working closely with Assistant 
Head, Marketing and Admissions 
to ensure the production of 

high-quality school publications 
including the newsletter and 
Kingstonian.

• To work with Assistant Head, 
Marketing and Admissions and 
external suppliers as necessary to 
ensure that all publications are of 
a high standard, delivered on time 
and accurately reflect the school’s 
brand and ethos. 

• To work with the marketing team 
and external photographers and 
agencies to lead and capture 
high quality photography and 
videography of all key School 
events. 

Social Media & School Website

• Implementation of an effective 
digital and social media strategy, 
including the development of 
policies and procedures in relation 
to the school’s digital footprint.

• Ownership of the School’s website, 
with responsibility for its continual 
evolution, update, and ongoing 
accuracy. 

• To undertake regular analysis of 
website use, using analytics to track 
areas of interaction and adapting 
content and structure accordingly. 

• To work with the marketing team 
on the development and delivery 
of a comprehensive social media 
strategy keeping the feeds regularly 
updated and closely monitoring the 
school’s online presence. 



The Role continued

Leadership and Management

• Management and resourcing of the 
marketing activities including the setting 
and management of objectives, targets and 
day-to-day staff activities

• The development, refinement and 
monitoring of all marketing related policies, 
systems and procedures in liaison with the 
wider marketing team.

• Management of marketing budgets
• Networking and relationship building with 

all stakeholders: feeder schools, staff, the 
media, current and prospective parents.

• Keeping abreast of all matters related to 
independent school marketing.

• Any other tasks required by Assistant Head, 
Marketing and Admissions.



Person Specification

Qualifications 
• Honours Degree or relevant professional experience
• Masters in Marketing or CIM Marketing Leadership Programme Level 7 

Experience 
• Considerable professional experience in marketing including PR, media relations, advertising, 

and branding. 
• Working with multichannel comms plans including social media, digital marketing, and print
• Demonstrable experience of digital communications and website analysis including search 

engine optimisation (SEO) and search engine marketing (SEM) skills.  
• Experience of working in a school, college, or university marketing environment or closely 

with admissions
• Managing a team 
• Writing copy, editorial pieces and design aesthetics 
• Event planning, delivery and troubleshooting 
• Working closely with colleagues and departments to promote the ethos and values of the 

school as a brand

Skills and Knowledge
• Excellent organisation and planning skills 
• Commercial acumen and budget management
• Experience of manipulating data using Excel
• Experience of computer design packages such as canva and indesign desirable but not 

essential
• Strong negotiation skills 
• Working with the suite of digital tools available within digital marketing
• Excellent interpersonal relations and communication skills, both written and verbal 
• Keen strategic planner with the ability to set objectives and priorities and keep the bigger 

picture
• Has a strong understanding of the importance of excellent customer service
• Effective time management skills and the ability to multitask 

Personal Competencies and Qualities 
• Innovative and creative thinker who has brilliant ideas
• Outstanding managerial skills with ability to lead, motivate and develop team members
• Work well under pressure
• Problem solving skills and ability to present creative solutions
• Prominent levels of professionalism
• An understanding of, and belief in, the aims and ethos of independent education in general 

and a willingness to engage fully in school life
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