
 
JOB DESCRIPTION 

 

Department: 
 

Marketing 

Post: 
 

Marketing Manager 

Responsible to: 
 

Head of Marketing 

Job Purpose: To develop, implement, monitor and manage a wide range of 
marketing initiatives.  Reporting to the Head of Marketing, you will 
assist in the delivery of the strategic marketing plan and have day-to-
day responsibility for advertising, events management, marketing 
collateral, website development and management, digital marketing, 
research analytics and budget reporting. 
 

 
MAIN DUTIES AND RESPONSIBILITIES 
 

1. Implement and evaluate marketing research on prospective parents and current parents to 
inform decision making.  

  
2. Design in-house, or in partnership with design agencies, printed and digital marketing 

collateral for all stakeholders to promote Millfield and its services.  
  

3. Evaluate opportunities for advertising, negotiate and book media, and work with the 
Graphic Designer or external creative agencies to produce advertising for relevant 
media.  On-going monitoring of advertising budget and evaluation of campaigns.   
  

4. Event management of Open Days, trade exhibitions and sporting tournaments.  To include 
stand design, advertising, merchandising, hospitality and staffing.      
  

5. Oversee the organisation and production of videos, produced in or out of house.    
  

6. Develop the Discover Brilliance advertising campaign and specific ad hoc campaigns as 
directed by the HoM.  
  

7. Manage the development, content updating and promotion of the Millfield school website 
and email marketing software capabilities and review effectiveness of email campaigns, in 
conjunction with the Marketing Assistant. Compile a 3 monthly tracking and evaluation 
report to monitor effectiveness of the website.  

  
8. Work closely with the Head of Marketing on all aspects of the strategic marketing plan and 

direction of future marketing initiatives considering trends and changes in market 
conditions.  
  

9. Oversee direct mail campaigns to schools, local venues and homes.  
  

10. Write copy and submit photography for entries into school directories.  



  
11. Support the team, where necessary, with copywriting for articles in industry magazines or 

other media.  
  

12. Monitor Millfield branding across the school and other stakeholders.  
  

13. Regular liaison with the Prep School Marketing Officer, Graphic Designer and the Publicity 
and Marketing Officer to ensure integration of activity.   
  

14. Develop and maintain a series of regularly updated contact databases amongst relevant 
organisations including media sales, schools and suppliers.  
  

15. Give appropriate presentations to internal stakeholders, including staff and pupils.  
  

16. Line management of Marketing Assistant and temporary employees.  
  

17. Any other duties that your line manager sees fit, providing that such duties are appropriate 
to your role.  

 
PERSON SPECIFICATION 
 

1. Minimum of 5 years experience in a marketing role.   
 

2. Results driven, keeps on top of changing marketing trends and has a ‘can do’ attitude  
 

3. Have demonstrable experience in delivering digital marketing and social media campaigns.  
 

4. Have strong interpersonal, written, analytical and organisational skills.  
 

5. Good IT capabilities in the use of Microsoft applications, in particular excel.  
 

6. Experience in website content management systems. Experience in Adobe InDesign and 
Photoshop are of benefit but not essential. 

 
 
Millfield School is committed to providing a safe and inclusive environment for all. We are a 
community that celebrates diversity, supporting our pupils and employees to be brilliant as 
individuals. 

 
We are committed to safeguarding and promoting the welfare of children and young people and 
expects all staff and volunteers to share this commitment. Specific safeguarding responsibilities for 
this position are outlined in the job description. Offers of employment are subject to satisfactory 
safeguarding checks including, but not limited to, Enhanced DBS clearance. All positions within the 
school are exempt from the provisions of the Rehabilitation of Offenders Act 1974. 

 
Be kind, be individual, be brilliant. Millfield School, where being an individual is recognised as the key 
to brilliance. 

 
 

 


