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BACKGROUND 
The Kingsley School is a leading independent day school in Leamington Spa, educating girls aged 3 to 18 and 
boys aged 3 to 11. Founded by the determination and initiative of Rose Kingsley, the eldest daughter of Victorian 
author Charles Kingsley, the School began life in 1884 as Leamington High School before becoming The Kingsley 
School to celebrate Rose Kingsley’s contribution to Leamington in 1949.  

The School moved from its original town centre location to Beauchamp Hall in 1922. This building, built of Cotswold stone, 
remains the nucleus of school life even though other local houses have also been acquired to accommodate the 
Preparatory School and Sixth Form. For 136 years, the School has had an excellent reputation for high academic standards, 
first-class pastoral care, a distinctive family ethos, and a friendly atmosphere. The Kingsley School is a safe, caring 
community where individuality is celebrated, and positivity is valued. Pupils are encouraged to develop their intellectual 
curiosity, their creativity, and a life-long love of learning. As a member of the international Round Square organisation, 
the School proudly nurtures children to become well-rounded, well-mannered, and well-qualified members of society, 
and senior students grow to be strong and independent, ready to claim their place in the world and be the ‘best they can 
be’.  

In March 2021, the Warwick Independent Schools Foundation and The Kingsley School announced a new partnership, with 
the 315-pupil school becoming part of the Warwick Independent Schools family of schools, alongside Warwick Preparatory 
School, Warwick Junior School, King’s High School, and Warwick School. 

 



  
  

A MESSAGE FROM THE HEAD 
The Kingsley School is a special community with a love of life-long learning and genuine care for one another at the heart 
of it. We are proud to empower young people on their journey with us where we enable them to grow in confidence 
through a holistic 21st Century education.   

We are committed to high quality teaching and learning at every stage of life, and welcome pupils from ages 3-18 in our 
Prep, Senior School and Sixth Form. Small class sizes mean that pupils can receive individual attention and make excellent 
progress in their learning. Pupils benefit from the nurturing environment and pastoral support; they are known by their 
names, not as numbers. Our broad co-curricular programme offers new horizons and enriching challenges for pupils to 
develop leadership skills, teamwork and resilience.   

Our aspiration for all our students is that they become the very best version of themselves, and it is our privilege to 
contribute towards that. Equally we are committed to professionally developing our colleagues through supportive 
appraisal and training opportunities. Kingsley is an exciting place to work alongside dedicated staff who share the same 
belief and vision that every child can flourish.  

 Our community strength lies in our relationships – between staff, students and parents across our Foundation family of 
schools, our alumnae and partnerships with our local community. We share the same core values and want to make the 
most of the opportunities afforded by those relationships to offer the best educational experience that we can. 

 Thank you for your interest in joining Kingsley and we hope that this brochure gives you a greater sense of what it is like 
to work at this inspiring and dynamic school. I look forward to hearing from you and receiving your application. 
 

James Mercer-Kelly 
Headteacher 
  

 



  
  

LIFE AT KINGSLEY  
Kingsley is a selective school and accepts bright young minds who are full of potential, keen to learn and who want to succeed. The atmosphere is 
unique: enthusiastic and approachable teachers inspire children to learn; behaviour is exemplary, and children are challenged and supported according 
to individual need. Students flourish in our flexible caring environment where every child is treated as an individual and their unique capabilities are 
encouraged. We are proud that through our approach to teaching and learning our students can perform well in public examinations, typically achieving 
one whole grade higher at GCSE or A level compared to their baseline predictions.   
  
Our motto ‘esse quam videri’ is integral to all we do, ensuring the educational quality at The Kingsley School is excellent.  What sets Kingsley apart from 
other schools is its distinctive family ethos. We are immensely proud that everyone who visits us remarks on the happy staff-student relationships and 
the sense of community this fosters.  At Kingsley, children have a positive and purposeful approach to learning. We were honoured to be awarded the 
Optimus Wellbeing Award in 2021 in recognition of our outstanding pastoral care and nurturing approach to education.  
  
The Preparatory School is a co-educational setting.  We have a small number of boys enrolled in our school.  Our Year 6 pupils leave us for Senior School 
destinations as confident, well-rounded young people, fully prepared to take on the opportunities ahead, with most of the girls joining our Senior School.  
 
Not only is our setting unique, but we offer a Creative Curriculum which has been organised into topics which meets the needs of the requirements of the 
National Curriculum, and those of our children. This a thematic approach to teaching and learning designed to support children’s natural curiosity and 
stimulate their creativity. There are strong links made between the different area of a traditional curriculum and children see their work as being 
connected, relevant and purposeful.  The Creative Curriculum is skills based and knowledge supported, making learning motivational and successful.  This 
learning is further developed using the Outdoor Classroom located at the Kingsley playing fields, where opportunities for developing their understanding 
or the world around them is linked with opportunities for learning outside the confines of a classroom.  
   
Kingsley runs a formal Enrichment Programme which aims to extend and enhance the core curriculum.  The inclusive programme takes place within the 
school day enabling all pupils to enjoy new experiences and develop essential skills.  

 



  
  

 
We uphold resolutely, our Kingsley ideals, which have their essence in our shared belief of Character Education drawn from the theories of the Educational 
Philosopher Kurt Hahn’s six pillars and our membership of the Round Square School community.  This is an international network of 200 like-minded 
schools in 50 countries that connect and collaborate to offer world-class programmes and experiences that develop global competence, character and 
confidence in our students.  
 
All of the Round Square ideals are carefully woven into our teaching and learning programme, making it a circle of perpetual motion; inspiring children to 
be knowledgeable, creative, inquisitive, responsible and productive in a range of skills and abilities.  We aim to enable every child to understand themselves 
as a valued individual and deepen their appreciation of their personal, emotional, social, moral, spiritual and cultural development. 
 

The role will be based at The Kingsley School and will work alongside the school Registrar, the Admissions Assistant and Events Coordinator and the 
Digital and Marketing Assistant. The Marketing Manager for Kingsley School is also part of the wider Foundation team, working alongside the Marketing 
Managers for King’s High School and Warwick Preparatory School, and Warwick Senior and Warwick Junior School.  The Marketing Manager will deliver 
innovative marketing campaigns for the school ensuring the school is prominent and successful in its market. The team has a creative and proactive spirit 
and looks forward to welcoming the successful candidate. 
 
 

 



  
  

THE ROLE 
Marketing Manager 
Full time, Term Time only plus 4 weeks 
 
Responsible to: Foundation Director of Marketing and Admissions  
 
Job Purpose 
We are seeking to appoint an outstanding and innovative Marketing Manager to join our thriving school. 
The role on offer is full time, term time only (plus 4 weeks) 
 
The Foundation considers this document as a "snapshot" of the job and the tasks listed are not an exhaustive list.  It aims to provide a clear guide at the 
time of writing to all that is involved about the requirements of the job.  It will also be used to communicate expectations about performance and will be 
used to monitor effective performance. 

 
Key accountabilities 
 

• To deliver operational marketing and events activities, as well as campaign analysis and reporting 
• To undertake marketing and communications activities as reasonably requested by the Foundation Director of Marketing and Admissions and 

the Headteacher 
• To co-ordinate all marketing activities that support Kingsley School marketing objectives, whilst reflecting the ethos and values of the school and 

Foundation, upholding the brand guidelines, and ensuring reputation is upheld. The postholder will be expected to work alongside the 
Marketing Managers of other schools in the Foundation, on designated projects, and with colleagues across the marketing teams to produce a 
joined-up approach to marketing across the Foundation. 

 
 



  
  
Main requirements of the job 
 
Management and Strategy 
• Line management responsibility for the Digital and Marketing Assistant 
• Lead and co-ordinate all marketing activities at The Kingsley School 
• Research, analyse and monitor financial, technological and demographic factors so that market opportunities may be maximised and the effect of 
competitive activity may be minimised. 
• Work with the Marketing and Admissions team to develop creative marketing strategies that reflect and build awareness of the school’s brand 
• Effectively plan and develop advertising campaigns to meet agreed objectives, ensuring campaigns are monitored and analysed for effectiveness  
• Confirm and keep all advertising schedules, secure specifications/ deadlines 
• Manage the school advertising budget 
• Prepare marketing activity reports 
• Liaise with the Foundation Head of Admissions and the Kingsley Registrar to ensure a high-quality customer journey for all applicants. This will include 
assistance with recruitment events                      
•Forge excellent working relationships with the Senior Management Team at Kingsley and ensure visibility and collaboration with staff within the school 
 
Digital Media and Website 
• Manage, with the support of the Foundation Digital Marketing Officer, the school website, including updating content, images and news stories 
• Day to day postings to the school social media channels: Twitter, Facebook, Instagram and Google 
• Plan and produce a social media schedule with the guidance of the Foundation Digital Marketing Officer 
• Identify stories from within the school, producing content for social media, the website and relevant press releases 
• Oversee school photography and video shoots, or arrange photography as needed for press releases / internal use in publications 
• Oversee school photo/video libraries 
• Oversee the updates of external online listings, ensuring that all details are accurate 
 
Print and Publications 
• Plan, schedule and manage advertising placements and collateral printing with external agencies briefing artwork needs into colleagues as appropriate 
• Produce print ready artwork as required 
• Co-ordinate stock of branded stationery and merchandise, and work with the Digital and Marketing Assistant to arrange for artwork when needed 
• Oversee content created for school literature, press releases and online communications, proof-reading and editing content 
 



  
  
Branding 
• Maintain the branding guidelines across the school, ensuring they are consistent and reflect the ethos and objectives of the school 
 
Additional duties: 
• Ensure that photographs used in marketing materials have the relevant parental consent and ensure that all staff are informed of children who should 
not be photographed 
• Undertake such duties as the Foundation Director of Marketing and Admissions and Headteacher, or those delegated by them, may from time-to-time 
reasonably request within the level of the post 
• To identify with the Foundation Head of Admissions and the Headteacher the key priorities for promotion 
• To plan, follow and report on marketing activities for the school, including but not limited to, print and digital advertisements, flyers, publicity 

materials and promotional items 
• To support the Headteacher in instilling in the wider team the promotion and ethos of the school 
• To build effective relationships with the Marketing and Admissions and wider teams to best facilitate school promotion. 
• To represent the school at all appropriate events 
• To photograph and video school activities in support of pupil celebration and school promotion  
• To work with the Headteacher in delivering communications such as the school newsletter 
• To carry out tasks in support of the School Development and wider Foundation plans in collaboration with the Headteacher and Foundation Director of 

Marketing and Admissions 
• To keep the Headteacher informed of marketing initiatives and event planning 
• To work with the Headteacher, SLT and admissions team with a focus on recruitment and initiatives that will support this. 
• The post holder must comply with the prevailing legal requirement under the General Data Protection Act and the Computer Misuse Act 1990 and all 

other policies operating at the school 
• To report any Health & Safety problems 
 
 
 
 
 

 



  
  

Person Specification 

The Kingsley School is a nurturing environment that seeks to enable all students to flourish and achieve their very best. We are therefore looking to 
employ teachers who will bring enthusiasm, commitment and talent to our classrooms. The successful applicant needs to possess:   

 

Essential 

These are qualities without which the Applicant 
could not be appointed 

Desirable 

 

Method of  
assessment 

Qualifications 

• Educated to A level or equivalent with 
marketing experience 

Holding or working towards Charted 
institute of Marketing (CIM) or other 
professional qualifications 

Copies of 
qualifications.  

 

Experience 

• A good understanding of marketing 
communications within the education sector 

• Be able to demonstrate experience of working 
both independently and in a team-orientated, 
collaborative environment  

• Experience of working in a busy office 
environment, whilst still maintaining a high 
level of attention to detail 

• High standard of spoken and written English, 
excellent telephone and face to face 
communication skills 

• Experience of interacting with and providing a 
high level of service to stakeholders at all levels, 
both internal & external 

• Strong administrative skills  
• Self-motivated 
• Adaptable, with a willingness to learn 
• Strong ICT skills with practical experience and 

competence in a range of software packages 
including Microsoft Office and Adobe Creative 
Suite 

Understanding of the core values of the 
school 

Interview 

Professional 
references 

Work related task 



  
  

• Experience of a range of digital content and 
social media, including Twitter, Facebook and 
Google, and scheduling programmes 

• Experience of liaising with designers/creative 
agencies to realise production of marketing 
materials 

• Brand champion with the ability to promote 
core values within the organisation 

•  

Skills 

• Experience of managing a successful team  
• Outstanding interpersonal skills  
• An eye for detail 
• A collaborative manner, and a flexible, “can do” 

approach  
• Good organisational skills with the ability to 

meet deadlines, use initiative and prioritise 
workload  

• Copywriting skills with the ability to write 
strong, engaging content for multiple audiences 

• Proactive, hardworking and self-sufficient, good 
at dealing with a multi-faceted workload.  

• Creative flair  
• Evidence of ability to grow relationships and 

communicate with colleagues and stakeholders 
at all levels 

• The ability to provide effective and confidential 
responses to sensitive issues and comply with 
GDPR 

• Experience of using Microsoft 
Teams and SharePoint  

Interview 

Professional 
references 

Work related task 

 

Circumstances 
• Ability to provide cover at a number of events 

taking place outside of normal school hours 
 Interview 

 

Safeguarding 
Commitment 

• Understands their role in the context of 
safeguarding children, young people and 
vulnerable adults 

• Ability to form and maintain appropriate 
relationships and personal boundaries with 
children and young people 

 References 

Successful DBS 
Clearance 



  
  

FURTHER DETAILS 
Contract type: Permanent,  

Hours per week: Full time, Term Time only plus 4 
weeks 

Days of week required 

Five days a week, term-time only, plus 4 weeks  

The Employer is the Warwick Independent 
Schools Foundation. 

Salary 

Support Staff Scale Points 28-31 

Full time salary: £29,008 - £31,624 

Pro rota salary: £25,741- £28,063 
 
Child Protection 
The School’s Child Protection Policy is included in 
this pack. An interview will include questions 
about safeguarding children. The appointment 
will depend on satisfactory DBS clearance. 

 

The Warwick Independent Schools Foundation is 
committed to safeguarding and promoting the 
welfare of children and young people and 
expects all staff and volunteers to share this 
commitment. Any concerns should be reported 
in accordance with the Foundation’s Child 
Protection policy.  
 
Safeguarding  
All staff are required to: 

1. Adhere to the School Policy on safeguarding 
and undertake training as required; 

2. Ensure the safeguarding and well-being of 
children and young people at the school, in 
accordance with School policies. 

 
Appointment Method  
Panel Interview 
A work-related Task 
 

The Application Form  
This must be completed in full before the 
application can be considered. Any discrepancies 
or anomalies in the information provided or 
issues arising from references will be discussed at 
the interview.  

If you have any queries about the completion of 
the form, please contact Mrs Jane Bostock 
(Head’s PA) recruitment@kingsleyschool.co.uk 

Enclosures 

• Application Form 
• Job Description 
• Equal Opportunities Policy 
• The Kingsley School Child Protection Policy 
• Recruitment of Ex-Offenders Statement 
 

Application Deadline 

Deadline for submission of applications (on the 
standard application form)  

Friday 22nd April 2022 

Interviews to be held week commencing 25th April 
2022 
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