
Candidate Brief

Marketing
Director



We work hard to attract and recruit the very best teaching
and support staff. And once on board we have an excellent
professional development programme to help and develop
people. 

Each school within the group is autonomous, with its own
strategy, brand and educational philosophy but we have
successfully developed systems and processes to enable
the sharing of best practice between schools; if an
excellent initiative is taking place in Manchester there’s no
reason why a school in Hampshire shouldn’t hear about it. 

A DNA of educational excellence, integrity and
entrepreneurial spirit threads the group together. Our
schools - and the experience of pupils – are better as a
result of being part of the group. However, each operates in
its own local market and we are not aiming to drive
homogeneity.

About Bellevue
Bellevue is a world class group of schools grounded
in an ambition to offer the very best education to
our pupils and students. 



Proactively involving parents in the education of their
children is vitally important and we engage parents with
where they are in language and images that resonate with
them. We believe in transparency and this means
explaining why we do things and what the outcomes are
for each and every child. Our latest parent survey results
show that the overwhelming majority of parents at our
schools would enthusiastically recommend their school to
a friend or colleague, and we want to build on this. 

The group is made up of 21 schools; 19 in the UK and two in
Switzerland and France. We have over 5,000 pupils and
employ 1,100 teachers and support staff. Bellevue schools
are a rich and diverse family; nursery and prep schools,
senior schools, all through schools and boarding schools.
The combined income of all our schools is approaching
£70m. 

The Bellevue HQ team is based in central London and has
finance, education and marketing teams. 



We want to appoint a Marketing Director to lead
the group’s marketing, communications and
school admissions efforts. The successful
candidate will sit on Bellevue’s senior leadership
team and will help to shape the group’s overall
vision and strategy.

The Opportunity



Bellevue operates a decentralised marketing and school
admissions model where each school has a dedicated
marketing resource. The school level marketing person
reports to each school Head, but has a dotted reporting
line to the central Bellevue team. The central Bellevue
marketing team consists of a Group Marketing Manager
(leaving in May after ten years at the group), a Marketing
Manager and a Digital Officer. We anticipate replacing the
Group Marketing Manager with a Marketing Manager and
adding a Content Manager (to lead and develop Bellevue’s
social media presence and support schools with their
social media efforts). You will have experience in, and
understand the complex dynamic of, matrix working and
will develop strategies to drive excellence in marketing
across our schools whilst being respectful of local
differences and team structures.

The significant majority of parental interest in our schools
comes from word of mouth and we want to continue to
develop this. We also want to explore new and innovative
ways we can communicate all the good work we do. There
is work to be done on improving our various
communication channels to ensure the customer journey
is seamless, innovative and personalised. 



Bellevue is an education first schools group; our
central education team are all former Heads and
work with our schools each and every day. 

We think we can develop the Bellevue brand to assist
schools in their own marketing efforts – a Brand of
Brands. 

We firmly believe in adopting an entrepreneurial
approach to what we do and want to ensure we don’t
bog our schools down in too much data, so an audit of
our data collection and KPI use would be helpful. 

Ultimately our job is to ensure schools share and spread
good practice but also to demonstrate the central
marketing team is a centre of excellence and a hotbed
of ideas and innovation. 

The new Marketing Director will report to the group’s
CEO.



Working with the relevant marketing teams, Heads
and central education team, the Marketing
Director will ultimately be responsible for all
marketing, communications and school admissions
strategies within the group. 

Job Description
and Person Specification

Heads of schools manage their pre-agreed budgets, but
the Marketing Director will be responsible for the group’s
overall spend and ensure all marketing expenditure is
consistent with each school’s annual marketing strategy.
You will agree strategies, set targets and measure
performance against them. You will develop and champion
marketing strategies that engage hearts and minds:
coaching, sharing best practise, training and setting
ambitious KPIs to encourage schools to build meaningful
engagement with parents (and prospective parents).

You will oversee the collation and analysis of annual parent
surveys to identify opportunities and issues; you will work
closely with our senior leadership team and school Heads to
create and deliver impactful content and marketing plans;
and you will report monthly on the key marketing and
admissions statistics and trends across the group.



Creative and ambitious, you will be passionate about our
customer base. Whether through personas, focus groups,
schools data or other means, you will know who they are,
where they are, what their priorities are, how we can best
engage them, and what the nuances are across the various
parent bodies across the group. You’re likely to have
experience managing individual brands and will have led
highly creative and impactful social and content
strategies. You will be an inspirational leader, able to bring
non specialists with you; you will also be results driven and
financially literate.

In return you will have the opportunity to work in an
incredibly rewarding role, in an organisation full of highly
committed leaders at the top of their game. Bellevue
offers a great working environment in London (close to
Waterloo); you will also travel regularly to visit our
schools around the country. Salary will be
commensurate with experience but is likely to be c. £75k.
We also offer private healthcare and school fee
discounts. 



Application Process
Please send your CV and covering letter to Paula Bains - 
pbains@blvue.com by Friday 3rd June 

First round interviews will take place during the week of 13th 
June with second round interviews taking place the following 
week.

There will be an opportunity for candidates to speak with 
members of the Bellevue team ahead of applying. 
Candidates invited for second round interviews will be 
encouraged to visit some of our schools – our office will 
manage the arrangements.

For any queries with regards to the role, please contact Paula 
Bains, Executive Assistant to the CEO, on
pbains@blvue.com. 




