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Brighton College is an inspiring place to work. As the 
leading co-educational school in the UK, it is renowned 
for its inspirational teaching and innovative education, 
whilst placing kindness and community at the heart of 
its approach to education. Named ‘UK School of the 
Decade’ by The Sunday Times in November 2020, we 
educate 1,200 pupils between ages 11 and 18.

About Brighton 
College

Established in 1845, the College has 
grown exponentially in recent years. 
The Head Master, Richard Cairns, a 
recent Tatler UK Head of the Year, 
has been in post since 2006, and 
under his leadership, pupil numbers 
have doubled. Since 2006, the 
College moved from 147th in The 
Sunday Times results table, to 3rd: 
the best position ever achieved by a 
co-ed school. The school site in 
Kemptown has seen the addition of 
stunning new facilities, sustainably 
designed by leading international 
architects, with recent investment 
well in excess of £100 million. These 
include the Music School and Sarah 
Abraham Recital Hall (2015), the 

Yeoh Building teaching complex 
(2017) and the School of Science and 
Sport (2020). World-class facilities 
enable us to share a huge variety of 
opportunities with pupils and allow 
for innovative and exciting 
approaches to teaching and learning. 
Prep School pupils have access to 
many of the College facilities.

We believe that we are a part of 
society, not apart from it, and so 
activism and community involvement 
are key parts of the curriculum. We 
have a thriving volunteer programme, 
driven by pupils, and are proud of our 
progressive stand on diversity, 
equality and inclusion. 

Brighton College also has a family of 
schools, which includes our three 
prep schools – Brighton College 
Nursery, Pre-Prep & Prep; Handcross 
Park; and St Christopher’s. To date, 
we have opened schools in Abu 
Dhabi, Al Ain, Dubai, Bangkok and 
Singapore.

Our approach to education is 
regularly celebrated. We’ve been 
named ‘School of the Year’ twice by 
The Sunday Times (most recently in 
2019); The Week named us ‘Most 
forward-thinking school in Britain’ for 
two years running in 2017 and 2018, 
and ‘Best in the UK for STEM’ in 
2020; and the last full ISI inspection 

gave us top grades in every category 
– including a rare ‘exceptional’ for 
teaching and learning.
 
Most importantly, Brighton is a 
happy school. Staff and pupils feel 
fulfilled, and our emphasis on 
kindness lends itself to a thriving 
intellectual, sporting and performing 
arts culture. Our location in the city 
gives us the best of all worlds: we’re 5 
minutes from the sea and the city 
centre, 10 minutes from the South 
Downs, and in the heart of the local 
Kemptown community. We hope 
that you will want to come and join 
the fantastic group of professionals 
who work here.
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About Brighton College 
International Schools 
(BCIS)

Week); Top School  in Britain for STEM 
Subjects (The Week); Head Master of 
the Year (Tatler). The College’s last full 
ISI inspection in 2022 awarded the top 
grade in every category.

Brighton is a happy place, with a 
warm, inclusive and respectful 
community in which our staff are 
delightful and positive and our pupils 
are intellectually curious and 
charming. BCIS has put in place the 
structure, resources and team to 
ensure that this character – what we 
describe as our DNA – prevails in our 
international schools in Abu Dhabi, Al 
Ain, Bangkok, Dubai and Singapore 
and this will happen in our schools in 
Vietnam also. Brighton College’s Head 
Master, Richard Cairns, is actively 
engaged in the work of the 
international schools, and the team is 
led by Graeme Owton as the Chief 
Executive and Executive Head of 
International Schools, with Nicky 

Collins as the Deputy CEO. A team of 
talented colleagues provides support 
across operations, curriculum, 
admissions, marketing and innovation.

The Heads in our family of schools 
receive support from and regular 
communication with the BCIS team, 
whilst being given the autonomy to 
lead their schools. 

Beyond the formal structures of the 
group and the quality assurance visits 
by Brighton College UK, there are 
numerous instances of collaboration 
within our family of schools. These 
include professional development for 
teachers, sports tours, shared 
webinars and guest speakers across 
the group. Alumni from every school 
are part of the Brighton College 
Connect network, with several 
thousand members.
Brighton College is clear that its family 
of schools – Brighton College UK, two 

prep schools in the UK, five 
international schools and now our 
new schools being rolled out in 
Vietnam– should reflect the 
distinctive character and high 
standards for which it is known. The 
BCIS structure supports this. The 
Head of each school has the 
autonomy that any school leader 
would expect and they take full 
responsibility for ensuring that their 
school works most effectively in its 
local context. At the same time, we 
expect them to embrace Brighton 
College’s educational values and be 
actively committed to embedding 
these in their schools.

The success of Brighton College 
international schools has been 
demonstrated in the last year alone 
through several awards, covering 
both academic and co-curricular 
categories.

•

Brighton College was one of the first UK 
independent schools to take its 
distinctive approach to education to 
markets beyond the UK. From the 
outset of this international 
development in 2011, when Brighton 
College Abu Dhabi opened, our driving 
ambition has been to ensure each new 
addition to our family of schools is 
recognisably a Brighton College school. 

Brighton College in the UK is 
consistently rated as the top co-
educational school in the country. 
Academic results place it in the top 10 
schools in England with pupils gaining 
access to some of the world’s top 
universities—there are currently 150 
former pupils studying at Oxford and 
Cambridge. In 2019 (pre-Covid), almost 
95% of GCSE grades were 9-7, whilst 
over 97% of A-level grades were A*, A or 
B. 

The College prioritises a culture of 
kindness and there is outstanding 
pastoral care; provision for art, music 
and drama is exceptional; and the 
College’s sporting prowess is nationally 
renowned. 

Alongside last year’s ‘School of the 
Decade’ award have been numerous 
other recent accolades: UK Independent 
School of the Year (Sunday Times); Most 
Forward Looking School in Britain (The
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THE LANES AND  
THE NORTH LAINE

The city centre is a delight of twisting 
lanes filled with new discoveries. 
From boutiques to vintage emporia 
the historic ‘Lanes’ area has 
everything. Big believers in 
supporting local, the North Laine 
area has a huge range of 
independent shops. Between these 
two spots you can find anything you 
need.

VIBRANT SOCIAL LIFE

Whether you’re looking for a fun 
family night out at glow-in-the-dark 
minigolf, or a more grown-up catch 
up with friends at an independent 
speakeasy, you will never be short of 
choices in Brighton. The city has 
more pubs per square mile than 
London; there are jazz cafés and 
wine-tasting bars; fusion tapas 
pop-ups and street-food markets.

NO NEED TO DRIVE 

Like London, Brighton favours the 
pedestrian. With the UK’s only Green 
MP representing us, the city is set up 
for pedestrians, cyclists and more 
adventurous forms of transport. The 
seafront cycle paths are frequented 
by adults and children, and there are 
some wonderful routes that take you 
around the different parts of the  
city and surrounding countryside.

SMALL CITY WITH  
BIG CONNECTIONS 

With just over 290,000 residents,  
the city is England’s most populous 
seaside resort town in the UK. 
There’s always plenty to do, but with 
the perks of ‘small town living’. You 
can reach any part of the city within 
30 minutes by bus or cycle. But if you 
are looking for bigger adventures, 
it’s just a 30-minute train ride to 
Gatwick airport, and a 50-minute 
train ride to London Victoria station. 

FOOD, GLORIOUS FOOD

While Brighton is still yet to sparkle 
with its first Michelin star, the list of 
restaurants with Michelin mentions  
is long. If fine dining isn’t your cup  
of tea, the enormous range of 
down-to-earth establishments won’t 
disappoint: café culture is prominent 
in the city; family-friendly choices can 
be found in each suburb; and vegan/
vegetarian cuisine is booming.

DIVERSITY 

As the unofficial LGBTQ+ capital of 
the UK, Brighton has a proud history 
of embracing diversity. The annual 
Pride weekend in August is a city-
wide celebration, involving a host of 
events that includes a parade 
through the city centre. Brighton 
College, of course, has its own 
wonderful float with pupils and 
teachers on board. The city takes its 
commitment to kindness and 
acceptance seriously all year round, 
and was also voted one of the top 
three friendliest cities in the UK. 

THE SEA AIR 

The beach is a huge part of 
Brightonian life – from dipping your 
toes in over the summer or being a 
regular BC sea swimmer, no matter 
what the weather. With sea views 
from a number of our classrooms 
and our rooftop Sky Garden,  
being close to the sea is part of our 
everyday life. 

THE COUNTRYSIDE  
AND PARKS 

Not only do we have the beach, but 
we also have the countryside. 
Surrounded by the glorious South 
Downs (a nationally recognised area 
of outstanding natural beauty) the 
city has no shortage of green spaces 
for individuals and families. A 
15-minute bus ride from the city 
centre will get you to Devil’s Dyke 
nature reserve or Stanmer Park; and 
a short train ride will take you to 
neighbouring Seaford to walk  
along the iconic Seven Sisters. 

FESTIVALS AND CULTURE 

Brighton is home to a variety of 
cultural events and celebrations 
throughout the year. This includes 
the largest and most established 
annual multi-arts festival in England, 
Brighton Festival. Then there’s the 
Fringe Festival; the Theatre Royal;  
a thriving arts scene; music venues;  
a nationally renowned comedy club; 
and the oldest cinema in Britain.

HISTORY 

What started as an ancient fishing 
village is now the largest city in the 
area. Archaeological evidence shows 
that mammoths used to roam along 
the shores; an important Iron Age 
fort sits to the north of the city; a 
Roman villa existed in the city centre; 
the Domesday Book references the 
number of herrings paid by the 
settlement; and the Prince Regent 
established the city as a recreational 
base in the 18th century.

2 531 4

7 1086 9

10  
reasons  
to live in 
Brighton
Voted ‘The happiest 
city in the UK’, ‘the 
sunniest city in the 
UK’ and ‘the most 
dog friendly city in 
the UK’, there are 
plenty of reasons  
to choose ‘London  
by the sea’ as your 
home. Here are  
10 reasons our staff 
love Brighton. 
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EXECUTIVE SUMMARY
Brighton College – awarded the title of ‘School of the Decade’ by the Sunday Times – is consistently 
recognised as the UK’s leading co-educational independent school. 

It was one of the first to take its distinctive and innovative education to a global market through the 
establishment of international schools. 

The Brighton College International Schools (BCIS) group now has schools in Abu Dhabi (established 
2011), Al Ain (2013), Bangkok (2016), Dubai (2018) and Singapore (2020). The family of schools also 
includes Brighton College Prep School, St Christopher’s and Handcross Park. Every school shares 
the academic, pastoral and co-curricular approach developed so successfully by Brighton College 
in the UK. They collaborate with and support each other, working with the leadership of the BCIS 
team, while implementing the vision of the family of schools in their local contexts. Following the 
signing of a comprehensive agreement with World Academy in Vietnam, Brighton College will be 
rolling out seven new schools throughout the country, the first of which will be in Hanoi in August 
2023. 

All our employees understand the values of a Brighton College education, the expectations of 
parents for the highest educational standards and the needs of our pupils, who will be motivated to 
learn.

Brighton College International Schools (BCIS) has a vision to create a growing family of outstanding 
international schools that reflects the high-quality premium education offered by Brighton College 
UK. 

Due to the expansion of our international family of schools, a new post has been created to support 
the marketing and business communications offering both at BCIS and in our international schools 
across the globe.

This opportunity represents an exciting professional challenge for a proven marketing and 
communications specialist with the energy and vision to make a difference within our international 
schools. Candidates should share our aim of developing schools with the Brighton College DNA 
running right through them, producing well-educated, respectful and intellectually curious young 
men and women in our schools, who will be ready to take a full, active and positive role in the world. 
The successful candidate will understand how to communicate this vision articulately, resulting in 
further opportunities to expand our group of schools and supporting our Heads of Marketing in 
various territories to increase their number of enquiries, conversion rates throughout the admissions 
pipeline and ultimately, their pupil rolls. 

The successful candidate will have strong marketing and communications experience with a track 
record and understanding of delivering data-led improvements across all relevant functions.
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SKILLS AND 
REQUIREMENTSAn exciting opportunity 

exists to join our Brighton 
College International 
Schools (BCIS) team as a 
Marketing and 
Communications 
Manager. 

About the role:

Working under the direction of the 
Chief Executive of Brighton College 
International Schools, the Marketing 
and Communications Manager will 
support the Brighton College 
International Schools team in leading 
all aspects of BCIS marketing and 
communications. The ideal candidate 
will have a strong sense of initiative, 
be able to deliver to tight deadlines, 
and to integrate data-led feedback 
into their outputs.

The Marketing and 
Communications Manager’s 
responsibilities are:

• Work with the Heads of 
Marketing in each territory to 
ensure the marketing of all 
Brighton College international 
schools is delivered to the highest 
possible standards and is 
consistent with the Brighton 
College UK brand.

• Providing advice and support to 
the Heads of Marketing in the 
international schools to help 
improve their yield and 
conversion rates in the 
admissions pipeline.

• Support the expansion of 
international schools in the 
Brighton College portfolio.

• Supporting schools in the 
pre-opening and start-up phase, 
by providing advice on various 
marketing functions required 
during this period.

Job Description and Person 
Specification

The Marketing and Communications 
Manager reports directly and is 
accountable to the Chief Executive of 
BCIS. The primary role is to focus on 
the marketing and communications 
functions for BCIS and throughout 
our international schools. There will 
be an expectation to get involved in 
other aspects of BCIS work as needs 
demand.

Responsibilities

New Business:
• Work with the Chief Executive 

and Business Development 
Officer, to develop the strategy 
for building relationships with 
new partners and increasing this 
pipeline. 

• Support the Chief Executive in 
marketing BCIS as the school 
group of choice for prospective 
partners, resulting in the rollout 
of new international schools. 

• Attend key events, such as 
BCUK and BCPS Open 
Mornings, opening ceremonies, 
dinners with prospective 
partners etc, as required. 

• Produce and maintain 
professional marketing 
documentation for BCIS (to 
support the strategy to increase 
the partnership pipeline) and 
new Brighton College 
international schools (to support 
the pre-opening and start-up 
phase). This will include liaising 
with the College graphic 
designers to produce high-
quality corporate collateral.

• Publicise Brighton College 
International Schools through 
relevant channels. This will 
include:

 - Written content creation  
 including social media   
 posts, presentations and   
 posts for senior    
 management, and print   
 editorial.
 - Supporting the use of the  
 BCIS and Chief Executive’s  
 LinkedIn sites
 - Development, upkeep and  

 curation of the BCIS   
 website,  using Content   
 Management Systems.   
 Utilising website data to   
 support the BCIS expansion  
 strategy.
• Competitor analysis.

Current Schools:
• Support and advise the Heads 

and Heads of Marketing in our 
international schools to ensure 
that the marketing and business 
communications strategy is in 
line with Brighton College UK 
standards. This will include:

 - Remaining abreast of the  
 Brighton College UK   
 marketing strategy and   
 style ensuring Heads of   
 Marketing in our    
 international schools are   
 well-briefed and that their  
 own provision meets these  
 expectations. 
 - Providing advice on social  
 media and content.  
 - Monitoring international  
 awards, communicating   
 these awards to Heads and  
 Heads of Marketing and   

Essential
• B2B experience.
• Familiarity/experience with LinkedIn.
• Authentic leadership.
• A clear understanding of what constitutes first-

class marketing and communication of a premium 
school.

• Excellent communication skills.
• Enthusiastic and passionate about expanding 

Brighton College globally with a sound 
understanding of what makes a Brighton College 
education a success.

• A positive, “can-do” attitude.
• The ability to develop and foster teamwork.
• Clear understanding of the importance of 

confidentiality.
• Flexible and adaptable to the varied demands of 

working in a premium school.
• Exceptional organisational and administrative skills 

with the ability to delegate and empower 
colleagues where required.

• The ability to think strategically.
• Creative and innovative with an eye for detail and a 

determination to see tasks through from beginning 
to end, including excellent proofing/editing skills.

• Comfortable in a fast-paced work setting and 
working under pressure. 

• Intercultural communication sensitivity/awareness.
• An enthusiasm for international travel.

Desirable
• Business or corporate experience.
• Knowledge of communications strategy.
• InDesign, Illustrator or Canva knowledge / skills.
• Digital marketing knowledge.
• PR knowledge/experience.

MARKETING AND COMMUNICATIONS MANAGER

 providing advice and   
 support in writing award   
 entries.
 - Analysing, auditing and   
 feeding back on    
 international school   
 marketing provision   
 (including school websites),  
 ensuring Brighton College  
 standards are maintained.
• Support the Deputy Chief 

Executive with educational visits 
of current schools, ensuring 
Brighton College standards and 
reputation are being 
maintained, producing written 
reports relevant to the 
marketing provision, with 
identified actions and timescales 
for resolution (occasional 
international travel will be 
required).

• Track progress of relevant 
marketing action plans 
identified in educational visits.

• Work with the Deputy Chief 
Executive to organise 
meaningful visits to BCUK for 
Heads and marketing staff from 
our international schools.

• Working with the Deputy Chief 

Executive, provide appropriate 
and relevant training webinars 
to marketing and admissions 
teams in our international 
schools. 

In addition to the above, the 
Marketing and Communications 
Manager will work with the 
Brighton College marketing team to 
ensure brand consistency across the 
family of schools and provide 
additional marketing support to the 
BCUK team, as approved by the 
BCIS Chief Executive or Deputy 
Chief Executive of Brighton College 
UK. 

Leadership Duties and 
Responsibilities

• To be an ambassador of the 
College and BCIS at all times, 
both in and outside of school 
and to lead by example in all 
areas.

• In addition to the job 
description above, to carry out 
reasonable professional 
requests made by the Chief 
Executive of BCIS.
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Remuneration

The salary for this role will be 
per annum depending upon 
skills and experience.

Brighton College is committed 
to safeguarding and 
promoting the welfare of 
children and young people 
and expects all staff and 
volunteers to share this 
commitment. Any offer of 
employment will be subject to 
successful completion of 
pre-employment checks, 
including an enhanced DBS 
disclosure, the receipt of 
satisfactory references, the 
College’s pre-employment 
medical questionnaire, 
relevant original ID 
documentation and 
examination certificates. 

The post is exempt from the
Rehabilitation of Offenders Act 1974 
and the School is therefore permitted 
to ask job applicants to declare all 
convictions and cautions
(including those which are "spent" 
unless they are "protected" under the
DBS filtering rules) in order to assess
their suitability to work with children.

The College is committed to ensuring 
that the recruitment and selection of 
staff is conducted in a manner that is 
systematic, efficient and effective 
and promotes equality of 
opportunity. Our full equal 
opportunities policy is available on 
the ‘Careers’ page of our website.

Safeguarding and equal opportunities

Candidates should submit an online application by 
midday on Wednesday 8th June 2022, through our 
application portal. Applications will be considered on 
a rolling basis and early application is therefore 
encouraged. 

Any enquiries about the application procedure should 
be emailed to recruitment@brightoncollege.net. 

The 
application 
process
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