
The foundation of  
a rewarding career

THE GRAMMAR SCHOOL
Boys 10 - 18 years

THE HIGH SCHOOL
Girls 11 - 18 years

THE NURSERY
6 weeks - 4 years

FAIRFIELD PREP SCHOOL
Boys & Girls 3 - 11 years

THE AMHERST SCHOOL
Boys & Girls 4 - 18 years



We believe, with some justification, 
that there really is nowhere  
quite like the Loughborough 
Schools Foundation. 

Boys & Girls 4 - 18 years 6 weeks - 4 years Boys 10 - 18 years Girls 11 - 18 years



We are a progressive, charitable Foundation comprising a 
Nursery, two complementary Prep Schools and three high 
achieving Senior Schools; The Grammar School for boys,  
The High School for girls and Amherst School, a non-selective, 
co-educational School, all sharing exceptional resources and 
one beautiful, extended campus in the heart of Loughborough.

Our Schools family embraces some 2,000 pupils and 750 staff 
engaged in giving and receiving an education to cherish.  

An education where academic achievement is balanced 
by moral guidance, happiness, courtesy, opportunity and 
a tangible kindred spirit within which everyone is known, 
understood and valued.

Should you choose to apply for this important position,  
we look forward to welcoming you and helping you to discover 
more about the Foundation, its history and its future.

Boys & Girls 3 - 11 years



T: +44 (0)1509 283700   |   E: recruitment@lsf.org

mailto:recruitment@lsf.org


Loughborough and 
the East Midlands
Loughborough is a thriving university town of about 65,000 
people (supplemented by 17,000 students in term-time) with 
a feel of a much larger conurbation. It has a strong sense 
of community and is very well provided for with amenities 
including two cinemas, museums, parks and a very wide range 
of shops and restaurants and a popular market on Thursdays 
and Saturdays. The three cities of the East Midlands (Leicester, 
Nottingham and Derby) are all half an hour away by car – less by 
train, and all include outstanding cultural and sporting venues.  
The town itself is surrounded by picturesque villages in the 
rolling Leicestershire countryside.

The East Midlands are extremely well connected to the rest  
of the country through an excellent network of transport links. 
Loughborough is 75 minutes by train from St Pancras in London, 
and the M1 lies only 3 miles from the town centre. East Midlands 
international airport is just to the North of the town.  
In addition, this is one of the rare regions in England where 
property prices remain at a relatively affordable level for 
teachers with young families.

T: +44 (0)1509 283700   |   E: recruitment@lsf.org
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 THE ROLE 

Reporting to the Chief Operating Officer. 
 

Responsible for a team of 3 Marketing staff and 8 Admissions staff. 
 

• Developing and implementing marketing, communications and pupil recruitment 
strategies, aligned with the vision, aims and strategic priorities of the Foundation. 

 
• Overseeing marketing and communications across the Foundation community with a view 

to strengthening the Foundation’s standing and reputation with key stakeholders. 
 
• Ensuring the optimum number of pupils per School, monitoring and responding to key 

market trends in pupil recruitment and revising strategies and tactical marketing plans 
where appropriate. 

 
As with any senior leader, precise duties will be defined and redefined according to the 
needs of the organisation. However, the tasks below are indicative of the principal 
responsibilities of the appointee. 
 

 JOB DESCRIPTION 
 
Leadership and Management 
 
a. Ensure that the Foundation fulfils its mission to create and sustain excellent 
relationships with all its customers – prospective and current. 
 
b. Ensure the Foundation raises its profile locally, nationally, and overseas and 
meets growth targets for pupil recruitment. 
 
c. Set the strategic direction for the Foundation’s external relations and lead, 
motivate, and develop the team in line with the ethos of the Foundation. 
 
d. Member of Central Services SLT and manager of 11 direct reports. 
 
Marketing and Communications 
 
a. Develop a clear marketing and communications strategy that builds on, and 
confidently differentiates, the identified strengths of the four Schools and Nursery and 
develops new opportunities in a highly competitive and dynamic marketplace. 
 
b. Successfully align the marketing and communications strategy to the 
Foundation’s broader strategic priorities. 
 

Director of Marketing and 

Admissions 



 

c. Conduct and use the findings of market research to create and deliver targeted 
and segmented strategies to drive enquiries and enhance the profile of the 
Foundation. 
 
d. Direct and oversee all communications, marketing and sales strategies and 
activities, creating a fully integrated multi-channel communications plan. 
  
e. Monitor and report all high-level metrics, proactively using data to devise 
appropriate interventions where required, revising strategies and tactical marketing 
and communications plans as required. 
 
f. Brand custodian to protect the brand identity of each of the four Schools, Nursery 
and the Foundation. Develop, manage and update content for all forms of 
communications including use of photography and video, websites, newsletters, 
prospectuses, and all digital and printed marketing collateral. 
 
g. Lead and oversee tactical marketing activity such as Open Mornings and Taster 
Days, in liaison with the four Heads and support staff.   
 
h. Deliver an effective digital and social media strategy including digital advertising 
and generating engaging content and updating of all websites. 
 
i. Undertake regular market and competitor research and analysis to inform plans.  
 
j. Develop key press and PR relationships and manage a PR strategy to promote 
the benefits of an education at the Foundation. Work with key spokespeople to 
establish the Foundation as a leader in educational thinking and practice. 
 
k. Develop successful relationships with third party agencies and project manage 
creative briefs to completion.  
 
l. Develop and manage all budget requirements to deliver the marketing 
requirements of the Schools and Foundation. 
 
Admissions 
 
a. Leadership of the admissions strategy for recruiting UK and international pupils 
throughout the four Schools. Liaison with Heads and SLT members to ensure the 
optimum number of pupils are admitted to Schools. 
 
b. Deliver an impressive, effective, and efficient admissions process for all day and 
boarding applicants which reflects the ethos of the Foundation. 
 
c. Build and maintain excellent relationships with feeder schools and international 
agents, including input into a busy outreach programme of events. 
 
d. Systematically and regularly review and develop admissions procedures after 
monitoring outcomes and effectiveness of all activities.  
 
e. Provide guidance to the Registrars in respect of building relationships with 
prospective parents, standards of service, customer experience and engagement, 
communication, data capture and promotional events. 
 
f. Liaison with Heads and key members of staff on admissions testing processes, 
scholarships and bursary awards.  



 

 
g. Regularly provide, analyse, and accurately forecast and report on admissions 
statistics and data. 
 
h. Oversight of Student Visa sponsorship. 
 
i. Lead and oversee the programme of international recruitment fairs in the UK and 
abroad. 

 
j. Liaise with Development Office for awareness of bursary awards and actively 
recruit pupils who will benefit from these awards. 
 
k. Remain informed and advise on developments and trends in the marketplace 
and within the independent sector, including statutory requirements for UK and 
international pupils. 
 
l. Participate in Governor and Executive Committee meetings as required. 
 
m. Undertake additional duties as required by the Chief Operating Officer. 
 
As with any senior leader, precise duties will be defined and redefined according to the 
needs of the organisation. However, the tasks below are indicative of the principal 
responsibilities of the appointee. 

 PERSON SPECIFICATION 

• Demonstrable and successful marketing experience.  

 
• Previous experience of admissions in an educational setting is desirable but by no 

means essential. 

 
• Strong leadership and management experience combined with good commercial 

awareness. 

 
• Strong team leader with flexible, hands-on approach to work and meticulous 

attention to detail. 

 
• Ability to lead change and a willingness to learn new ways of thinking and to try new 

approaches. 

 
• Ability to think creatively and demonstrate initiative to develop all admissions efforts. 

 
• Ability to analyse statistics and present accurate reports. 

 
• High drive for results and determination to succeed. 

 
• Empathy for prospective families and an awareness of their needs and sensitivities. 

 
• Able to turn vision into strategy and plans, and gain buy-in and commitment from key 

stakeholders. 

 
• Ability to manage multiple projects with conflicting demands and timescales. 



 

 
• Outstanding verbal and written communication skills, strong diplomatic and 

interpersonal skills. 

 
• Positive energy, self-motivated, resilient, well-organised and a good sense of 

humour.  

 
• Excellent IT skills. 

 
• Genuine understanding and belief in the aims and ethos of an independent school 

education. 

 TERMS AND BENEFITS 

• This is a full-time role. Due to Foundation events and Open Days the role requires 
some evening and weekend working. 

 
• The salary is £60-70k per annum, subject to skills and experience. 

 

• The holiday entitlement is 25 days (plus Bank Holidays and a Christmas shutdown). 

 
• Private Medical Insurance. 

 
• Access to our leisure facilities, including a gym and pool. 

 
• Contributory pension scheme. The employer contribution is 11%. 

 
• Employees are entitled to a substantial reduction in fees for their children at any of the 

four Foundation Schools. 

 
• School lunch is provided free of charge during term time. 

 
• Car parking. 

 

• Due to the nature of the role a predominately physical presence on campus will be 
required, however the working routine can be flexible and some remote working would 
certainly be possible. 

 HOW TO APPLY 

Apply online at  https://isw.changeworknow.co.uk/lsf/vms/e/careers/search/new 

Please email HR if you have any questions; recruitment@lsf.org. 

 

Closing date for completed applications is 10am on Friday 1 July 2022.  

Interviews will take place w/c 4 July 2022.  

 
 
Loughborough Schools Foundation are committed to safeguarding and promoting the welfare of children and young people and 
expects all staff and volunteers to share this commitment.  Applicants must be willing to undergo Child Protection screening 
appropriate to the post, including checks with past employers and the Disclosure & Barring Service. 

https://isw.changeworknow.co.uk/lsf/vms/e/careers/search/new
mailto:recruitment@lsf.org



