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Research (we always start here!)
Focus groups with parents who had a child in 

their first year across the school 3-18

Parents felt overwhelmed with the 
amount of information being given 
to them in printed materials at the 
first point of contact. 



Parents were conscious of 
engaging their children in the 
process of choosing a school

Parents wanted information 
digitally in an easily accessible 
format. 

Parents were environmentally 
conscious and said most of the 
material given out eventually 
ended up in the recycling bin. 



The change in human consumer behaviour

According to App Annie’s 'State of Mobile 2022' report, UK consumers 
spend over 4 hours a day on their phone. So going digital and having a 

mobile accessible prospectus makes sense. 



A holistic approach

Listening – understanding – meeting their need:

What does our target audience need to know?

What do they want to know? 

How do we want them to feel? 

What action (next steps) do we want them to take?



Content – Unlocking your creativity

Videos, 
Podcasts, 
Sound-bites, 
360 tours, 
Animation



Content – Unlocking your creativity

Building online 
prospectuses enabled 
us to be more creative 
in the way we told The 
Perse’s story to 
prospective families. 



















Using analytics to understand user behaviour

Prep Prospectus

11,617 unique views 
400 printed in previous years

Pelican Prospectus

6,498 unique views
200 printed in previous years



Timescale

The launch of 4 online prospectuses for each of our schools sat within 
our 5 year digital communications strategy which also included 

launching a brand new website, with a vision of how they would 
integrate together and complement each other.



Next Steps

Things to think about...

What kind of budget do you have? How much are you currently 
spending on printing/design costs? How many prospectuses are you 
currently throwing away?

What current assets do you have that you could include within your 
online prospectus? 

Films, podcasts, photography, graphics…

What services will you need to ‘buy-in’ to make this happen?



Next Steps

Things to think about...

Where can you save time and money by using in-house expertise?

What relationships do you already have with external companies 
(copywriters, photographers, designers, web developers) that you can 
work with on this? 

What new skills or experiences do you want to gain from the 
experience? 

What training needs and opportunities are there for you and your 
team as well as the wider school? 



View our prospectuses
Take a look at out our prospectuses via The Perse School Cambridge, 

homepage.

perse.co.uk
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