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About Aysgarth 
 
Aysgarth is one of the leading prep schools in the country and has been documented as such by a number of 

external agencies. It was recognised as Prep School of the year by Tatler in 2019/20 and its most recent 

Independent Schools Inspectorate report identified it as excellent in every category. 

 

Founded in 1877 by The Reverend Clement Hales, school began in rented accommodation near Aysgarth 

Falls, before moving to the current school building at Newton-le-Willows in 1890. Hales chose for the School 

crest an oak tree and for its motto, “Ex quercu non ex salice” - of oak not of willow. 

 

As the only boys’ boarding prep school in the north of Britain, Aysgarth sends more boys to selective schools 

such as Eton, Harrow, Winchester and Radley than any other school in the North, as well as to senior schools 

both near and far. 

 

Aysgarth aims to provide a broad and balanced education for every pupil, supporting them to make the very 

most of their potential both in and out of the classroom. Whilst academics are paramount, the School takes 

great care to ensure that the children have the opportunity to thrive in the fields of sport, music, drama and 

art. Furthermore, an extensive extracurricular programme allows each child to explore and enjoy activities 

that fall outside of the normal curriculum, providing further opportunity for them to enjoy themselves whilst 

developing friendships and building self-confidence. 

 

The Aysgarth values of loving and caring for our neighbours as ourselves, making the most of our talents and 

being courageous in all that we do run through the very heart of the School as we prepare the children for their 

senior schools and adult life. The importance of kindness, respect and service to others are central to a child’s 

journey through Aysgarth. 
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Aysgarth is very much a boarding school and boys travel from throughout the country and across the world to 

join the Aysgarth community. The School is very much a home with all boarders living in the main building 

and strong pastoral care is at the heart of a healthy and happy community. Day boys and Pre-Prep children are 

welcomed into the community.  

 
With over 140 boys (aged 8 to 13 years) in the Prep School and 70 children (aged 3 to 8 years) in the 

coeducational Pre-Prep, Aysgarth is in extremely good health. Recent projects have seen the opening of a new 

art and design technology centre, the refurbishment of boarding accommodation and the opening of the 

Wintersgill pavilion. 

 

The Role 
 

This is a new role and as such, the prime task of the postholder will be to define the brand and marketing 

strategy for the next three rolling years. The strategy will support the School’s overarching strategic plan and 

will be subject to approval by the Headmaster and the Governors. 

 

The Head of Brand and Marketing will be responsible for defining, designing, developing and delivering the 

strategies and plans for the Prep and Pre Prep Schools in relation to the Aysgarth brand and marketing activity. 

Key to success will be the development and improvement of the School’s brand and marketing on a local, 

regional, national and international basis, to support the building of a sustainable pattern of recruitment and 

the establishment of an international recruitment programme with a diversity of nationalities. Reporting 

directly to the Headmaster, and in their absence to the Assistant Headmaster, this role has responsibility for 

the following primary objectives: 

 

• Achieve or exceed the pupil recruitment targets (local, regional, national and international) for the Prep 

and Pre-Prep school as detailed in the approved annual budget and thereby support achieving the 

budgeted fee income 

• Achieve or exceed the number of first time and meaningful parent enquiries for sending their child to 

the Prep and Pre-Prep school, agreed annually in advance with the Headmaster 

• To act as the ‘brand custodian’ and play a leading role in the establishment of the School’s brand 

building strategies and the supporting marketing activities 
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Key Responsibilities: 
 

Planning and Governance 

 

• In support of the School Strategic Plan, define the brand and marketing strategy for the next three 

rolling years for approval by the Headmaster and the Governors 

• Develop a three-year rolling plan to deliver the brand and marketing strategy, with supporting high 

level three year and a detailed one year financial budgets 

• Set clear priorities, performance indicators and measurable targets for the brand and marketing 

delivery plan 

• Put in place the appropriate governance, meetings and engagement to keep the delivery plan on track 

and keep all parties informed 

• Develop an appropriate range of research, surveys, reporting, analysis and evaluation to support the 

brand and marketing activities and to ensure effective governance and evaluation 

• Report on a regular basis to the Headmaster and the Governors on actual performance versus the 

strategy, the deliver plans and targets 
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Brand Development 

 

• Define, design, develop and deliver targeted brand development and communication plans in support 

of the strategic plan, including market leading digital and social media activities 

• Have custodianship of the School’s brand including the development, implementation and policing of 

guidelines to ensure consistency of application by all colleagues and suppliers 

• Develop clear editorial guidelines, principles and regular briefings on the content, style, design, 

branding and structure for all School publications (print and digital), social media, the School website 

and the events programme 

• Working alongside and supported by colleagues, ensure the website is up-to-date, accurate, of the 

correct standard and in line with all guidelines 

• Foster a sense of ownership of the brand and marketing activities by all colleagues through 

engagement, group listening and providing guidance 

 

Public Relations  

 

• Promote, position and improve the School’s profile amongst target markets and within the education 

media 

• Manage the relationship with and input into key publications in support of the overarching strategy 

• Enhance and manage the School’s national and educational media profile 

• Develop and foster first-class media relations on a local, regional national and international basis 

• Develop a calendar of events with guidelines for delivery and organising with colleagues 
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Skills and Attributes: 

• A self-starter with a hands-on approach to initiating, developing and delivering, with the ability to 

work effectively, collaboratively and get the best out of diverse groups of people including pupils, 

alumni, colleagues, parents, prospective parents, other schools, suppliers and the media. 

• Commitment to independent education, sympathy with the School’s ethos, values and vision with a 

commitment and desire to play a part in the life of the School 

• Brings a clear vision, creative flair, commercial acumen and target driven  

• The tenacity, experience and drive to innovate and implement new projects 

• The ability to manage and prioritise a diverse workload, meet deadlines and work under pressure 

• High work standards evidenced by a consistently thorough, detailed and organised approach 

• Ability to work flexibly, either collaborating as part of a team (collegiality being essential), or on own 

initiative 

• Sound judgement combined with the highest standards of personal integrity, energy, stamina, 

enthusiasm, common sense and a sense of humour 

• The presence, intelligence, tact and credibility to represent the School at all levels and to a variety of 

audiences, both internal and external, including speaking to an audience 

• First class oral and written communication and presentation skills with the ability to engage and 

inspire, coupled with the ability to influence and persuade at all levels  
 

 

Expectations of Behaviours: 

• Always act in the School’s best interests and work collegiately with all Aysgarth employees 

• Develop a comprehensive understanding of the School’s values and uphold these standards 

• Follow the School’s policy and procedures (with particular reference to safeguarding and child 

protection) 

• Contribute positively to the running of the School, being involved in school events 

• Take responsibility for their own actions and behaviour 

• Avoid any conduct which would reasonably lead to questioning of their motivation and intentions 

• Understand the responsibilities which are part of their employment or role, and be aware that sanctions 

will be applied if these provisions are breached 
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Knowledge and experience
Essential Desirable

Qualifications A record of good academic achievement 
and educated to degree level or equivalent 

Relevant high level professional 
marketing qualification

Knowledge A demonstrable understanding of 
the principles of brand development, 
communications, project development, 
customer care and PR within the 
independent schools’ sector 
A clear understanding of and affinity for 
Aysgarth ethos
A commitment to promoting and 
safeguarding the welfare of children 
An understanding of international markets 
and international pupil recruitment
An ability to identify and engage with 
potential investors/contributors and to lead 
discussions with regard to donations and 
support

A good understanding of and 
experience of having worked within the 
independent schools marketing sector
Familiarity with current UKVI 
legislation relevant to the independent 
education sector 

Experience Proven experience of managing a brand and 
marketing management 
The ability to influence, motivate and 
persuade a variety of stakeholders of all 
levels
The ability to write and verbally 
communicate messages that are clear, 
concise and inspiring
The ability to work on own initiative
The ability to interpret strategic plans and 
objectives and translate them into tactical 
programmes and campaigns
Experience of developing brand, 
communications, plans and programmes, 
combined with a record of successfully 
implementing them

Hands-on use of different media, 
including digital, to best effect with 
different audiences
Experience of successfully managing 
budgets and delivering against 
objectives 
Experience of fundraising and a 
demonstrable track-record in securing 
gifts
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Application Process 

 

For further information about the opportunity please visit www.minervasearch.com/aysgarthmarketing.  

 

To apply please send a completed application form, CV and cover letter of no more than two pages, addressed 

to Rob Morse, Headmaster at aysgarthmarketing@minervasearch.com by no later than 8th September 2022. 

 

For a confidential conversation please contact Jo Ogilvy via aysgarthmarketing@minervasearch.com   

 

First round interviews are scheduled to take place on Friday 30th of September and second round interviews 

will be on Thursday 13th of October. Minerva will ask strong candidates for a screening conversation prior 

to the longlisting meeting which will take place in mid-September. Please let us know if you are unable to 

make these dates in your application. 
 

Safeguarding 

 

Aysgarth is committed to safeguarding and promoting the welfare of children. Applicants must undergo child 

protection screening appropriate to the post including checks with past employers and an enhanced DBS 

check. 

 

Aysgarth School Safeguarding Policy 

Aysgarth School Child Protection Policy 

Aysgarth School Equal Opportunities Policy 

Aysgarth School Whistleblowing Policy 

http://www.minervasearch.com/aysgarthmarketing
mailto:aysgarthmarketing@minervasearch.com
mailto:aysgarthmarketing@minervasearch.com
https://resources.finalsite.net/images/v1602150674/aysgarthschoolcom/jra1sm3i0qgmubrbjm7k/policies-Safeguarding.pdf
https://resources.finalsite.net/images/v1603715556/aysgarthschoolcom/ttrsp4ant750vxlcd8bt/policies-Childprotection-policy.pdf
https://resources.finalsite.net/images/v1602148117/aysgarthschoolcom/lotooga55j9oyzxdstyj/policies-equal.pdf
https://resources.finalsite.net/images/v1602154270/aysgarthschoolcom/st6stskdtcc3yestfaes/policies-Whistleblowing-policy.pdf



